


Most  inf luent ia l  aud i ence  in los  angeles 

    a f f luent,  powerfu l  readers 

 sMart  Market ing

Los Angeles business has a pulse of i ts own. Fast-paced, dynamic , 

aggressive and diverse . No media source keeps their f inger on the  

pulse of  the region’s business better than the Los Angeles and 

San Fernando Valley Business Journals . Each week more than 

76,000 CEOs, executives, senior managers , and other in f luent ia l 

decision-makers rely on the award-winning Business Journals for the  

business news they need most. This loyal readership translates into a  

powerful group of potential clients and customers for your business.

When you market your company with the Bus iness Journa ls , you  

put your organization’s name, image and message directly in front  

of the most influential business professionals in the region.Through  

print and digital advertising, along with event sponsorships, we put  

your company at the forefront of our readers’ minds and posit ion  

it  as an industry leader.  

Get ahead with the Los Angeles Bus iness Journal  and  

San Fernando Val ley Business Journal .



T h E  G r E AT E r  S A N  F E r N A N d O  VA L L E y  i S  O N E  O F  T h E  N AT i O N ’ S  TO p  
r E TA i L  m A r k E T S  A N d  i S  h O m E  TO  S m A L L  B u S i N E S S E S , FA m i Ly- O W N E d  
B u S i N E S S E S , A S  W E L L  A S  L . A .’ S  m O S T  p rO F i TA B L E  p u B L i C  C O m pA N i E S .

sources: san fernando Valley economic research center, san fernando Valley almanac, census 2010, 
california department of finance, greater san fernando Valley chamber of commerce

The greater San Fernando Valley, makes up the northern region of Los Angeles County. The 

San Fernando Valley is comprised of 27 named cities and communities, including the  

powerhouse cities of: Los Angeles, Burbank, and Glendale.

SAn FernAndo VALLey MArkeT

FAC T S  A B O u T  T h E  S A N  F E r N A N d O  VA L L E y :

•��home to more than 75,000 businesses 

•��Over 1.8 mil l ion residents 

•��Employs over 700,000 private sector employees

•��Largest number of Aerospace f irms in the u.S.

•��Third largest number of entertainment f irms in the u.S.

•��Fifth largest number of manufacturing f irms in the u.S.

•��Sixth largest number of f inance, insurance and real estate f irms

•���includes the most well-known entertainment companies; including motion picture 

and television production companies such as: The Walt disney Company, (and its ABC 

Television Network), CBS Studio Center, NBCuniversal, dreamWorks Animation SkG 

inc ., Warner Bros., and universal Studios

•���The Valley is known for advances in aerospace technology and nuclear research with 

companies such as: Lockheed, rocketdyne, Atomics international and Litton industries

•���The Valley is the headquarters for Amgen, Cherokee, health, dole Food Company, 

public Storage, Teledyne Technologies, ValueClick, k-Swiss, and Cheesecake Factory 

L O S  A N G E L E S  i S  T h E  W O r L d ’ S  C E N T E r  O F  i N N O VAT i O N

sources: lacity.org, lacounty.org, california state association of counties – counties.org, california department 
of finance, demographic research Visit, laedc kyser center for economic research, feb 2012, la inc.

Los Angeles is the third largest metropolitan economy in the world, and continues to  

be an incubator of new ideas. The Los Angeles economy is exceptionally diversified,  

with established industries ranging from Aerospace, Healthcare, Manufacturing,  

entertainment and Fashion, to Biomedical services, Consumer products, and Tourism.

LoS AnGeLeS MArkeT

FAC T S  A B O u T  L O S  A N G E L E S :

•��  Los Angeles ranks as the second largest city in the nation

•�� Los Angeles County comprises 88 vibrant and diverse cities, and many more 

smaller communities

•�� Los Angeles County has the 19th Largest economy in the world

•�� Los Angeles County has a larger Gdp than the countries of Belgium, Saudi 

Arabia, Norway and Taiwan

•��  Los Angeles international Airport is the sixth busiest airport in the world 

and third busiest in the united States, based on number of passengers

•�� Los Angeles is the #1 import/export port in the united States

•��  Los Angeles County is the largest manufacturing center in the u.S., with 

more manufacturing jobs than the state of michigan

•��  Los Angeles is a world leader in aerospace, clean technology, entertainment,  

fashion, healthcare and tourism

•�� The County of Los Angeles alone would be the ninth most populated state , 

behind michigan, with 9.9 mil l ion, and ahead of Georgia, with 9.8  

mil l ion people



With more than 375,000 businesses 

and over one mil l ion key business 

decision-makers, the Los Angeles and 

San Fernando Valley Business Journals 

are vital for gett ing your message in 

front of our inf luential and powerful  

audience. We make executives smar ter,  

through award-winning journalism and  

insightful , compell ing analysis of local 

business happenings. We are not just  

repor ting the news, we are shaping 

the conver sation.

ExtEnsivE CovEragE 

Calabasas

Malibu

Simi Valley

Camarillo

Santa Monica

PACIFIC OCEAN

Glendale

LOS ANGELES

SAN FERNANDO VALLEY

Long Beach

Pomona

Pasadena
Burbank

Lancaster

Santa Clarita
Valencia

LOS  ANGELES  
BuS iNESS  JOurNAL
Circulat ion: 22,000 
Populat ion 6.3 Mil l ion*

SAN FErNANdO VALLEy 
BuS iNESS  JOurNAL 
Circulat ion: 6,250 
Populat ion: 1.8 Mil l ion*

rEAdErShip
76,000** Combined reader s  
per issue

rEAdErShip  
dEmOGrAphiCS
Top management 
LA: 82% SFV: 81%

Average Age 
LA: 49 SFV: 52

Average household income 
LA: $275,000 SFV: $234,000

household Net Worth 
LA: $2.1M SFV: $1.7M

Average investment portfolio 
LA: $1.4M SFV: $1.0M

LOC AL  WOrkFOrCE
Local Employees: 1,000+  
LA: 11% SFV: 8%

Local Employees: 100-999 
LA: 25% SFV: 21%

Local Employees 1-99 
LA: 64% SFV 71%

ANNuAL GrOSS  
COmpANy rEVENuE
$100m+ 
LA: 19% SFV: 15%

$10m - $99m 
LA: 27% SFV: 23%

under $10m 
LA: 54% SFV: 62%

*county of los angeles, 2011 
us census Bureau 
**readex research subscriber 
study october 2011

San Fernando Val ley 
Business Journal

Los Angeles  
Business Journal

engageMent laBJ: sfVBJ:

Subscriber Renewal Rate 70% 89%

Average time spent reading each issue 49 minutes 46 minutes  

The Los Angeles business community is turning to us, now more than ever, to serve as  

their filter to understand what the news means and why it matters to their businesses.  

The Los Angeles and San Fernando Valley Business Journals provide insightful, purposeful  

news with an intelligent perspective to help executives understand what is happening now  

and what is coming around the corner. We shape the industry conversation and set the 

agenda, defining what is important for our executives each issue. 

SuBSCriBer ProFiLeS And  
exeCuTiVe AuTHoriTy

local executiVes want local news 
OuR ReAdeRS vAlue lOcAl cOntent On lOcAl buSineSS iSSueS.  

PeRcentAge Of buSineSS JOuRnAl SubScRibeRS thAt AlSO  

SubScRibe tO the fOllOwing nAtiOnAl PublicAtiOnS**:

entrepreneur 5%

inc. 7%

fast company 8%

forbes 11%

new York times 13%

fortune 14%

the wall 24% 
Street Journal



LOS ANGELES BuSiNESS JOurNAL, WEEkLy mONdAy puBLiCATiON 
Net 4-Color Rates – Effective Januar y 2013 

SAN FErNANdO VALLEy BuSiNESS JOurNAL, Bi-WEEkLy  
mONdAy puBLiCATiON Net 4-Color Rates – Effective Januar y 2013

2013 diSPLAy AdVerTiSinG rATeS

S iZE OpEN 6x 13x 17x 26x 39x 52x 65x 78x

4-page Cover Wrap 30,515 29,030 27,540 26,055 23,080 22,780 20,105 18,615 16,675

2-page Cover Wrap 25,395 24,160 22,930 21,700 19,235 18,900 16,775 15,545 13,900

Spread 25,395 24,160 22,930 21,700 19,235 18,900 16,775 15,545 13,900

1/2 page Spread 16,505 15,715 14,925 14,145 12,560 12,400 10,995 10,210 9,075

Full page 14,835 14,155 13,450 12,730 11,325 11,130 9,925 9,205 8,185

3/4 page 13,175 12,495 11,690 11,285 10,030 9,880 8,820 8,180 7,245

island 11,775 11,240 10,670 10,095 8,990 8,820 7,905 7,355 6,495

1/2 page 9,760 9,330 8,860 8,435 7,525 7,395 6,630 6,185 5,435

3/8 page (V) 7,940 7,585 7,220 6,865 6,145 6,075 5,430 5,070 4,440

1/4 page 6,110 5,850 5,585 5,315 4,780 4,695 4,230 3,975 3,455

Banner 7,395 7,085 6,735 6,395 5,715 5,630 5,060 4,740 4,130

S iZE OpEN 6x 13x 17x 26x

4-page Cover Wrap 10,500 8,400 7,350 6,825 6,300

2-page Cover Wrap 7,725 6,200 5,400 5,025 4,625

Spread 6,700 5,350 4,700 4,350 4,025

1/2 page Spread 4,150 3,325 2,900 2,700 2,475

Full page 4,150 3,325 2,900 2,700 2,475

3/4 page 3,275 2,625 2,300 2,125 1,950

island 3,000 2,400 2,100 1,950 1,800

1/2 page 2,750 2,200 1,925 1,800 1,650

3/8 page (V) 1,750 1,400 1,225 1,150 1,050

1/4 page 1,300 1,050 900 850 775

Banner 2,250 1,800 1,575 1,450 1,350

m A r k E T i N G  O p p O rT u N i T i E S     i N  p r i N T     i N  p E r S O N     O N L i N E

diSpLAy AdVErTiSEmENT  dimENSiONS
•�� Al l  ads  mus t  be  in  PDF format . PDFs  mus t  be  h i gh  

re so lu t ion  (PDF 1a  pre fe r red) .

•�� Ad reso lu t ion  i s  300  DP I .

•�� Color  fo rmat t i ng  fo r  adver t i sements  i s  CMYK .

•�� Mater i a l s  a re  due  10  days  p r io r  to  publ i ca t ion  da te .

•�� FTP In s t r uc t ions : f tp . cb jon l i ne . com
-  F rom F ILE  menu , go  to  Log  in  As
-  I n  the  log  i n  w indow, t ype  user  name : l ab j c l i ent
-  Pas sword : upload469  ( ca se  sens i t i ve )
-  Then  c l i c k  Log  On
-   You w i l l  be  on  the  s i te , and  can  c l i c k  and  dr ag  f i l e s 

i n to  and  out  o f  the  s i te  a s  needed .

NOTE  These  a re  PC in s t r uc t ions . Mac  user s  mus t  use 
Fe tch  so f tware , wh i ch  shou ld  be  prov ided  on  a l l  
cu r ren t  Macs . The  user  name and  pas sword  w i l l  wor k .

The Los Angeles Bus iness  Journa l  and San Fernando Va l ley  
Bus ines s  Jour na l  a re  pr in ted  on  Of f -Se t  Heat  Se t  Web 
Pres s . Our  paper  s tock  i s  80  br i gh t , 45  lb s  g los sy  s tock .

S iZE  WidTh hE iGhT

Full Page 10”  13-1/2”

3/4 (hor) 10”  10”

3/4 (ver) 7-1/2” 13-1/2”

Island 7-1/2” 10”

1/2 (hor) 10”  6-1/2”

1/2 (ver) 4-3/4” 13-1/2”

3/8 4-3/4” 10”

1/4 (sq) 4-3/4” 6-1/2”

1/4 (ver) 2-1/4” 13-1/2”

Banner 8-1/2” 1”

Spread 21”  13.5” 
(through gutter)

Half Page  21”  6.5” 
Spread

Front Cover 10”  12.5” 
Wrap

Back Cover 10”  13.5” 
Wrap

TWO pAGE  COVEr WrAp

diSPLAy AdVerTiSinG SPeCiFiCATionS

iNSidE FrONT COVEr
Live space: 
10” wide x 13.5” high

TWO pAGE SprEAd 
21” x 13-1/2”

FuLL pAGE
10” x 13-1/2”

BANNEr   
8-5/8” x 1”

FrONT COVEr
Includes masthead
Live space: 
10” wide x 12.5” high

To accommodate our mailing 
label, please leave the lower 
right hand corner free of copy.  
The label is approximately  
1.25” wide x 3.5” high.

3/4 (ver) 
7-1/2” x 13-1/2”

3/4 (hor) 
10” x 10”

1/2 (hor) 
10” x 6-1/2”

iSLANd   
7-1/2” x 10”

3/8 (ver)  
4-3/4” x10”

1/2 (ver) 
4-3/4” x  
13-1/2”

1/4
4 ¾”  
x 6 ½” 



P R E S E N T I N G  S P O N S O R S H I P S
• Top billing as Presenting Sponsor
• Speaking/Presenting role
•  Company logo on all promotional materials including pre-event 

ads, event signage and event programs
• Signage at event
• 20 guests at event
•  Collateral in attendee take-away bag and/or collateral table  

(depends on event and venue)
• Full Page, 4-Color adver tisement in event repor t/supplement
• List of attendees

$8,000 net $12,000 net-Cover Wrap Option, 2 available

P L AT I N U M  S P O N S O R S H I P S
• Billing as Platinum Sponsor
•  Company logo on all promotional materials including pre-event 

ads, event signage and event programs
• Signage at event
• 15 guests at event
•  Collateral in attendee take-away bag and/or collateral table  

(if available)
• Full Page, 4-Color adver tisement in event repor t/supplement

$4,500 net

GOLD SPONSORSHIPS Cost varies by ad size, see below
• Bi l l ing  as  Gold Sponsor
•  Company Name (not logo) on promot iona l  mater ia l s  

including pre-event ads, event signage and event programs
• 10 guests  at  event
• Col la ter a l  in  take-away bag
• Black & white adver tisement in event repor t/supplement

$3,750 net  Full Page
$2,500 net  Half Page  
$1,750 net  ¼ Page 
Add 4-color to any gold sponsorship for $900.

2 0 1 3  S F V B J  E V E N T  S C h E d u L E 

February 
COmmErCiAL rEAL ESTATE AWArdS

April 
WOmEN iN BuSiNESS AWArdS

June 
CFO OF ThE yEAr AWArdS

August  
TruSTEd AdViSOr AWArdS 

October  
CAL CpA/SFVBA rECEpTiON

BEST pLACES TO WOrk AWArdS

December 
COrpOrATE COuNSEL AWArdS

P R E S E N T I N G  S P O N S O R S H I P S
• Top billing as Presenting Sponsor
• Industr y exclusivity (at presenting level only)
• Speaking/Presenting role
•  Company logo on all promotional materials including pre-event 

ads, event signage and event programs
• Signage at event
• 20 guests at event
•  Collateral in attendee take-away bag and/or collateral table  

(depends on event and venue)
• Full Page, 4-Color adver tisement in event repor t/supplement
• List of attendees

$20,000 net $30,000 net-Cover Wrap Option, 2 available

P L AT I N U M  S P O N S O R S H I P S
• Billing as Platinum Sponsor
•  Company logo on all promotional materials including pre-event 

ads, event signage and event programs
• Signage at event
• 15 guests at event
•  Collateral in attendee take-away bag and/or collateral table  

(if available)
• Full Page, 4-Color adver tisement in event repor t/supplement

$12,500 net

GOLD SPONSORSHIPS Cost varies by ad size, see below
• Bi l l ing  as  Gold Sponsor
•  Company Name (not logo) on promot iona l  mater ia l s  

including pre-event ads, event signage and event programs
• 10 guests  at  event
• Col la ter a l  in  take-away bag
• Black & white adver tisement in event repor t/supplement

$8,500 net  Full Page
$6,500 net  Half Page  
$5,000 net  ¼ Page 
Add 4-color to any gold sponsorship for $900.

Business-to-business growth relies on networking within the professional community. The Los 

Angeles and San Fernando Valley Business Journals deliver relevant interaction with Special 

events and Award receptions targeted to the movers and shakers in our market, throughout 

the year. our event and sponsorship package levels allow your company to be actively or passively  

involved—from simple company nominations to ownership with an on-stage presence.  

The Los Angeles and San Fernando Valley Business Journals combined, have over 6,400 event 

attendees annually. 

SPeCiAL eVenTS & neTWorkinG

2 0 1 3  L A B J  E V E N T  S C h E d u L E 

January 
LATiNO BuSiNESS AWArdS

February 
COmmErCiAL rEAL ESTATE AWArdS

March 
BuSiNESS hALL OF FAmE 

BuSiNESS pErSON OF ThE yEAr

April 
hEALThCArE LEAdErShip AWArdS

May 
WOmEN mAkiNG A diFFErENCE  
AWArdS

June 
NONprOFiT & COrpOrATE  
CiTiZENShip AWArdS

July  
CiO/CTO AWArdS

ASiAN BuSiNESS AWArdS

August  
BEST pLACES TO WOrk 

September  
CFO OF ThE yEAr AWArdS

October  
COrpOrATE COuNSEL AWArdS

November 
pATriCk SOON-ShiONG  
iNNOVATiON AWArdS

FASTEST GrOWiNG priVATE COmpANiES

January  
2014 BOOk OF LiSTS rECEpTiON

m A r k E T i N G  O p p O rT u N i T i E S     i N  p r i N T     i N  p E r S O N     O N L i N E



GrOSS  rATES  pEr  dAy:

Ad pOS iT iON OpEN 4  x  8x  13x 17x 26x 39x 52x 

 A & B $1500 $1350 $1200 $1125 $1050 $975 $900 $750

 C $1250 $1150 $1100 $1000 $950 $850 $700 $600

 d $1050 $950 $825 $700 $600 $550 $500 $450

GrOSS  rATES  pEr  dAy:

Ad pOS iT iON OpEN 4  x  8x  13x 17x 26x 39x 52x

A & B $750 $675 $600 $565 $525 $490 $450 $375

C $625 $575 $550 $500 $475 $425 $350 $300

d $525 $475 $415 $350 $300 $275 $250 $225

L O S  A N G E L S  B u S i N E S S  J O u r N A L 
T W I C E  DA I LY  D I G I TA L  N E W S  S P O N S O R S H I P S : 
( S O L D  W E E K LY, M O N DAY- F R I DAY )

The Business Journal sends out emails with news stor ies, breaking 

news and analysis twice a day (AM and PM) to more than 19,500 

digital newsletter subscr iber s for each aler t 38,000 per day.

S A N  F E r N A N d O  VA L L E y  B u S i N E S S  J O u r N A L 
DA I LY  D I G I TA L  N E W S  S P O N S O R S H I P S : 
( S O L D  W E E K LY, M O N DAY- F R I DAY )

The Business Journal sends out emails with news stor ies, breaking 

news and analysis to more than 9,000 digital newsletter subscr iber s.

FAC T S  A B O u T  L A B u S i N E S S J O u r N A L . C O m 
A N d  S F V B J . C O m :

•  We are the only Los Angeles Business websites that are  

affi l iated and owned by LOCAL Los Angeles Regional  

Business pr int publ icat ions.

•  Our traffic is LOCAL—coming from a Los Angeles  

demographic - it has local eyes! 

•  Our websites have loyal Los Angeles Executive Reader ship  

that navigate to our site through the Los Angeles and San 

Fernando Val ley Business Journal publ icat ions.

r u N  O F  S i T E  A dV E rT i S i N G : 

Ad uNiT  d imENS iONS   GrOSS  COST 

Top Banner  728 x 90 $65 Cpm

island  300 x 250 $55 Cpm

Bottom Banner 728 x 90 $45 Cpm

Inventor y subject to avai labi l i ty. Acceptable formats include  

gi f , jpg and f lash banner s. 

No banner should be more than 60K in s ize . Ads must be  

accompanied by a URL address.

For more than 35 years combined, our local business  

websites have been essential online tools for daily 

business news, information and statistics, providing  

late-breaking headlines, special features, blogs, lists,  

archives and weekly issue content. Since May 2011, 

the digital edition has been available to paid print 

subscribers and provides links to navigate through 

pages and articles with ease. Ads placed on the website  

have the opportunity to be seen by any visitor and 

subscribers accessing their print/digital edition.

We offer news and analysis on www.labusinessjournal.com  

and www.sfvbj.com and the opportunity to place ads 

on the site or on our daily email newsletters. We 

deliver a qualified local business audience of  

well-educated, established professionals.

diGiTAL ediTion, 
WeBSiTe And 
dAiLy eneWS

m A r k E T i N G  O p p O rT u N i T i E S     i N  p r i N T     i N  p E r S O N     O N L i N E



diGiTAL SPeCiFiCATionS Accepted Creative Types

F i L E  S i Z E S

dA i Ly  d i G i TA L  N E W S  u p dAT E S :

B u t t o n : 1 2 0  x  6 0  ( u p  t o  2 5 0  x  9 0 )

To p  B a n n e r :  7 2 8  x  9 0 

I s l a n d :  3 0 0  x  2 5 0

rO S :

I s l a n d :  3 0 0  x  2 5 0

To p  B a n n e r :  7 2 8  x  9 0

B o t t o m  B a n n e r :  7 2 8  x  9 0

M a x i m u m  R e c o m m e n d e d  F i l e  S i z e :  1 0 0 k

A d  F O r m AT / C r E AT i V E  T y p E S :
•    N o  d e c e p t i v e  c r e a t i v e  t a c t i c s .  T h e s e  

i n c l u d e  a d s  s i m u l a t i n g  c o m p u t e r  s y s t e m 
w a r n i n g  d i a l o g  b o x e s  t h a t  l e a d  t h e  
v i e w e r  t o  b e l i e v e  t h e i r  c o m p u t e r,  o u r  
s e r v e r  o r  t h e  s y s t e m  i s  e x p e r i e n c i n g  
t e c h n i c a l  d i f f i c u l t i e s  o r  t h a t  t h e y  n e e d  
t o  c l i c k  o n  t h e  b o x  ( a d )  t o  e l i m i n a t e  
t h e  m e s s a g e  f r o m  t h e i r  s c r e e n .

•   I f  t h i r d  p a r t y  s e r v e d , F l a s h  c r e a t i v e  m u s t  
s n i f f  f o r  t h e  p l u g - i n ,  a n d  i f  n o t  p r e s e n t ,  
s e r v e  a  g i f .  B a c k - u p  g i f s  m u s t  a l w a y s  b e  
p r o v i d e d .

•   A d s  m u s t  n o t  m o d i f y  a n y  e l e m e n t s  o f  a  
u s e r ’ s  b r o w s e r  o r  c o m p u t e r  s e t t i n g s .

•   A d s  m u s t  n o t  r e s e m b l e  t h e  L o s  A n g e l e s  
M a r k e t  B u s i n e s s  J o u r n a l s ’  e d i t o r i a l  
c o n t e n t  ( e x a c t  o r  c l o s e  r e p l i c a ) .  A d s  
m u s t  n o t  i n c l u d e  r e f e r e n c e s  t o  t h e  L o s  
A n g e l e s  o r  S a n  F e r n a n d o  Va l l e y  B u s i n e s s 
J o u r n a l  u n l e s s  p a r t  o f  p r e v i o u s l y  a r r a n g e d 
c o - p r o m o t i o n .

G E N E r A L  G u i d E L i N E S

B O r d E r : 
I f  a d s  a r e  o n  a  w h i t e  b a c k g r o u n d , t h e y  
m u s t  i n c l u d e  b l a c k ,  e n c a s i n g  o n e  p i x e l  r u l e .

A LT E r N AT E  G i F : 
A n i m a t e d  G I F s  m u s t  b e  p r o v i d e d  f o r  a l l  
F l a s h  c r e a t i v e s .

T h i r d  pA rT y  S E rV i N G : 
T h e  B u s i n e s s  J o u r n a l s  a l l o w  t h i r d  p a r t y  s e r v i n g 
o f  c r e a t i v e  w i t h i n  I F r a m e t a g s .  4 t h  p a r t y  s e r v i n g 
o f  c r e a t i v e  i s  n o t  a l l o w e d .

T E S T i N G : 
C r e a t i v e  m u s t  b e  d e l i v e r e d  5  d a y s  p r i o r  t o  
l a u n c h  f o r  t e s t i n g  a n d  Q & A . A l l  c r e a t i v e  
m u s t  f u n c t i o n  u n i f o r m l y  o n  b o t h  M a c  a n d  
P C  p l a t f o r m s ,  a s  w e l l  a s  m u l t i p l e  b r o w s e r  
v e r s i o n s  o f  N e t s c a p e  a n d  I n t e r n e t  E x p l o r e r.  
A n y  u n i t s  n o t  c o n f o r m i n g  t o  a l l  o u t l i n e d  
s p e c i f i c a t i o n s  w i l l  n o t  b e  p l a c e d  o n l i n e  a n d  
w i l l  r e s u l t  i n  d e l a y e d  s t a r t  d a t e s .

S TA N dA r d  C r E AT i V E : 
G I F,  J P E G , P N G , F l a s h ,  D y n a m i c  H T M L , H T M L 
B a n n e r s ,  I m a g e  m a p , J a v a  S c r i p t  ( F l a s h - b a s e d 
c r e a t i v e  n o t  a v a i l a b l e  f o r  e - N e w s  u p d a t e )

r i C h  m E d i A : 
D FA , A t l a s ,  B l u e s t r e a k ,  E y e b l a s t e r,  Po i n t  R o l l

r i C h  m E d i A  S p E C S : 
We  s u p p o r t  r i c h  m e d i a  a d v e r t i s i n g  ( s e e  a b o v e 
f o r  a p p r o v e d  r i c h  m e d i a ) .  A l l  r i c h  m e d i a  m u s t 
b e  t e s t e d  a n d  a p p r o v e d  b e f o r e  p o s t i n g .  We  
r e s e r v e  t h e  r i g h t  t o  r e f u s e  a n y  r i c h  m e d i a  t h a t 
d o e s  n o t  m e e t  o u r  s t a n d a r d s  o r  f u n c t i o n  
p r o p e r l y.  We  a r e  n o t  r e s p o n s i b l e  f o r  f i x i n g  a n y 
c o d i n g  p r o b l e m s  w i t h  f a u l t y  a d s .  We  r e q u i r e  a 
m i n i m u m  o f  5  b u s i n e s s  d a y s  t o  p r o d u c t i o n  t e s t 
r i c h  m e d i a .
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