
January 26, 2021 | 2pm – 4pm
Virtual Event

Get ready for the day...and the year.
A panel of specialists will offer their 
forecasts for business in 2021 when 

the San Diego Business Journal 
presents its annual Economic Trends.

For more information, please call  (858) 277-6779.

Register @ sdbj.com/bizevents
This event is generously brought to you by our sponsors.
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Running a small business takes big insights
There are a lot of moving parts to running a successful small business — optimizing cash 
flow, increasing efficiency, and growing revenue. You may be able to find the strategies 
and solutions you need to run your business better at wellsfargoworks.com.

Let’s get started. Visit your local branch or find a time that works for you at 
wellsfargo.com/appointments.

Mark Cafferty
President & CEO, San Diego Regional 

Economic Development Corp.

As president and chief executive officer of the San Diego 
Regional Economic Development Corporation, Mark Cafferty 
sits at the center of a unique collaboration of business, trade, 

community, and education leaders who have redefined the 
region’s inclusive economic development strategy, cementing the 
region as a key stakeholder in the global economy. Cafferty has 
spent more than 25 years designing systems to support career 
advancement and economic opportunity for American workers.

Moderator/Speaker

Michael Pugliese
Economist 

Wells Fargo Securities

Michael Pugliese is an economist with Wells Fargo Securities. 
Based in New York City, Michael covers the U.S. economy, 
with a primary focus on fiscal policy. He plays a lead role in 

producing the economics team’s U.S. and international interest 
rate forecasts. Michael also contributes to macro commentary 

on some major foreign economies. His work has been published 
in academic journals and cited by major media outlets such 
as The Wall Street Journal, Politico and Bloomberg News. 

Keynote Speaker 

Register today! Visit sdbj.com/bizevents

Experts Map the Road Through 2021
 � By BRAD GRAVES

It was a side comment at the San Di-
ego Business Journal’s 2020 Econom-
ic Trends event, a mention that the 
coronavirus we were hearing about 

from overseas might become a surprise 
economic force.

The comment may not have gotten 
much attention. Several months lat-
er, however, the business people who re-
membered it saw those words were right 
on the money.

So what happens in 2021?
A panel of  business and economic ex-

perts will give their perspectives on the 
coming year during the San Diego Busi-
ness Journal’s 2021 Economic Trends 
event, set for 2 p.m. on Jan. 26. The event 
runs until 4.

The event will be virtual this year, ac-
cessible to viewers via computer or other 
connected device. Admission will be free. 
Registration information is at the bottom 
of this story.

Resilience With a Capital R
The economy of 2021 is definitely not 

what we expected 12 months ago.
Savvy business people, however, see 

the positive in dramatic changes. That 
makes these times not just challenging, 
but packed with opportunity.

Added to that is the potential, the resil-
ience and the dynamism of the San Diego 
region. San Diego is prepared to handle 
economic shocks, particularly in the last 
few decades, as the economy has grown 
more diverse.

Rebuilding will take commitment, work, 
thought and collaboration, said Mark 

Cafferty, one of  this year’s Economic 
Trends speakers and moderator for the 
panel discussion.

“San Diego’s economic recovery requires 
us to redouble our commitment to inclu-
sive growth, so that we build back a region 
that is more resilient because prosperity 
reaches more people,” said Cafferty, who 
is president and CEO of the San Diego 
Regional Economic Development Corp.

“Even in the midst of  great economic 
uncertainty, we know one thing for sure: 
our innovation economy will lead us out 
of this recession just like it has every one 
before it. If  the business community is 
thoughtful, strategic, and collaborative 
in this moment, we can ensure a stron-
ger, more resilient San Diego in the years 
ahead. The building blocks are clear: de-
velop diverse talent; equip small business-
es to offer quality jobs, and prioritize ac-
cess to essential infrastructure that work-
ing families rely upon.”

Setting the Stage
2020 provided plenty of big events that 

shaped the economy. Early in the year, the 
SARS-CoV-2 virus emerged from its pre-
sumed source in China. It gained a foot-
hold in the United States and became a 
fact of life in Southern California.

People changed the way they worked, 
played, shopped and lived. Many stayed 
home at the urging of  government lead-
ers. That phenomenon boosted many in-
dustries, including retailers that deliver by 
mail or courier. Demand for leisure activ-
ities and goods grew markedly. Telecom-
munications and internet services boomed.

Financiers and scientists saw new eco-
nomic possibilities in the biotech arena.

The development and roll-out of  vac-
cines for COVID-19 has caused econom-
ic waves, too. In 2021, the distribution of 
the new vaccines will shape the reopening 
of  the economy.

The wide availability of  rapid COVID 
tests will also be an economic game chang-
er.

When and where will all of this happen 
first? Exactly how will it happen?

Details … the business community 
wants details. How COVID-19 and its 
attendant issues will continue to shape 
the economy is a fascinating subject, sure 
to be touched on by the Economic Trends 
speakers.

There were other seismic changes as 
well. As a presidential election year, 2020 
brought changes to government at the na-
tional level and the local level. Businesses 
also recommitted themselves to diversity.

A New Start
All in all, 2021 feels like a new year but 

quite unlike the beginning of  2020. So 
how do businesses people take stock of 
the situation? How do they get their busi-
nesses going again? Once they get traction, 
how do they get ahead?

As for the community at large, what is 
it to do? How will we come together to 
create a prosperous region and a better 
San Diego?

Speakers lined up by the San Diego 
Business Journal offer a way to look at 
these questions.

Michael Pugliese, an economist with 
Wells Fargo, is returning for his second 
Economic Trends event. Last year Pug-
liese offered a thorough assessment of 
where the economy was and where it was 

poised to go. His discussion was technical 
enough to satisfy people with economics 
degrees yet approachable enough so that 
everyone in the room could take home 
some insight.

Also returning on Jan. 26 is Mark Caf-
ferty of the San Diego Regional Econom-
ic Development Corp. He will moderate 
discussion among a panel of experts, and 
give his perspective of the local economy. 
Last year Cafferty offered an incisive look 
at the local economy and the people be-
hind it. As the year progressed, the EDC 
was one of  the go-to sources for infor-
mation as the economy adapted to the 
pandemic.

Speakers for the event include Duane 
Cameron, vice president of  Cox Business, 
who will discuss technology’s role in the 
new year. Jim Floros, president and CEO 
of the Jacobs & Cushman San Diego Food 
Bank, will offer the perspective of  the so-
cial services and nonprofit community. 
Juli Moran, San Diego office marketplace 
leader for Deloitte Consulting LLP, will 
give her take on the San Diego economy, 
including its vibrant biotech sector. Ja-
mie Reid, chairman with C3 Risk & In-
surance Services, will offer an update on 
business insurance. And Joseph Trimble, 
vice president and small business leader 
with Wells Fargo, will explore how small 
businesses see the next 12 months and 
beyond.

More information about their presen-
tations is on the following pages.

Economic Trends 2021 is a free event, 
and registration is now open. Reserve your 
space at sdbj.com/bizevents

For more information, call (858) 277-
6779. �
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Featured Panelists

Duane Cameron 

Vice President  
Cox Business – San Diego

As vice president of Cox Business 
in San Diego, Duane Cameron over-
sees day-to-day sales and operations 
for the delivery of data, voice and busi-
ness security, along with managed 
Cloud and IT solutions to commercial 
customers in the San Diego market.

Cameron is responsible for custom-
er satisfaction, marketing campaigns 
and initiatives tailored to the unique 
telecommunications needs of busi-
ness customers.

Cameron has more than 20 years of 
technology and telecommunications 
experience, and he has held various 
leadership roles in the industry.

Prior to joining Cox Business, he 
served as vice president and gener-
al manager of the Los Angeles, Or-
ange County, Inland Empire, Bakers-
field and Nevada markets for Level 3 
Communications. He was also previ-
ously General Manager for Southern 
California at XO Communications.

What Cameron will be talking 
about at the 2021 Economic Trends 
event:

Technology Trends in 2021
In 2020, the COVID-19 pandem-

ic had a major impact on the busi-
ness community and changed the 
way businesses, organizations and 
employees had to operate, serve 
customers and keep their operations 
moving forward.

As the San Diego region was deal-
ing with the pandemic, businesses 
were moving their sales and custom-
er support to online only, others were 
reinventing themselves, and school 
districts were sending teachers and 
students home for distance learning.

At Rady Children’s Hospital, they 
were implementing strict distancing 
measures and virtual doctor visits to 
protect their immune-compromised 
patients.

California’s shelter-in-place order, 
which required non-essential workers 
to do their jobs from home, threatened 
to overwhelm Rady Children’s online 
systems, which are crucial to all as-
pects of the hospital’s operations, from 
medical equipment to security. 

They turned to Cox Business for 
an emergency upgrade to double 
the hospital’s internet bandwidth to 
enable a surge in remote work and 
telemedicine. That complex, mis-
sion-critical update meant Rady Chil-
dren’s was able to continue its work 

seamlessly during these unprece-
dented times — and enabled them 
to offer open beds to young adult pa-
tients, if necessary, to ease the bur-
den on other local hospitals. 

Technology was instrumental in 
helping entire workforces shift to a re-
mote environment in 2020, including 
Cox’s workforce. The pandemic fol-
lowed us into 2021, and businesses 
will continue to see their employees 
working from home. 

Cameron will share some insights 
into how technology played a role in 
helping businesses and organizations 
shift their operations during the pan-
demic, and how telecommunications 
providers will continue to play a key 
role in 2021.

Smart Cities
Cities around the country are look-

ing at how they can tap into telecom-
munications infrastructures in their 
communities to help solve local is-
sues such as energy and water con-
servation, traffic control and parking 
management. 

Smart technology applications can 
be complex and may require multiple 
telecommunications providers such 
as Cox Business that have strong in-
frastructures already built around the 
region to handle complex solutions.

Local municipalities are partnering 
with telecommunications providers 
to implement smart city technology 
to better power smart homes, smart 
businesses and smart communities, 
and there will be an increased focus 
on creating smart cities in 2021.

Cyber Security
Cyber security is always an import-

ant topic for businesses and organi-
zations, and the pandemic put even 
more importance on it as employees 
transitioned from the office to working 
from home in 2020.

As the pandemic remains a threat 
to public health, employees remain 
at home, handling sensitive files and 
data while teleworking. More potential 
points of failure have escalated the 
number of email cyber-attacks, up to 
10 million per day at the end of 2020.

Securing a remote workforce will 
be a top priority for businesses and 
organizations in 2021, including small 
businesses that may not have an IT 
team but can develop security poli-
cies to avoid disruptions to service 
and protect sensitive data.

2021 LOOK AHEAD: ECONOMIC TRENDS

Jamie Reid 

Chairman of the Board
C3 Risk & Insurance Services

Jamie Reid is the Chairman of the 
Board at C3 and the Managing Direc-
tor of transportation division, Trucking 
Proud.  

He leads the sales efforts at C3 
and serves a select group of mature 
business clients that need sophisti-
cated financial strategies to prevent 
unexpected loss. His background in 
risk engineering, underwriting, claims 
management and actuary service pro-
vides unique insight he leverages to 
advocate on behalf of clients. Collat-
eral negotiation and swift resolution 
of difficult claims are areas of service 
expertise.  

Prior to entering the insurance in-
dustry Jamie was the Corporate Safe-
ty Director for an international engi-
neering and construction company 
that built power plants, refineries, air-
ports, etc.  Jamie constructed the site 
safety programs, staffed the projects 
and managed the financial aspects 
of the Controlled Insurance Programs 
(CIPs or Wraps).  Jamie has a B.S. in 
Occupational Safety and Health and 
an M.S. in Fire Science from Universi-
ty of Central Missouri.  

Jamie is an involved father of three 
and enjoys his on-field title of Coach 
when not spending time with his wife 
or at the beach with the family.  He 
also enjoys surfing, hiking and travel-
ing the world. 

What Reid will be talking about at 
the 2021 Economic Trends event:

The insurance market has an in-
verse relationship to the stock mar-
kets.  When those markets do well, a 
ton of capital flows to the insurance 
space.  This creates a surplus of ca-
pacity and excessive supply for the in-
surance company.  The result general-
ly is a “soft” or highly competitive mar-
ket with costs going down.

Conversely, when the stock mar-
ket does poorly, speculation de-
velops or recessive characteristics 
develop then capacity withdraws 
from the marketplace.  This gener-
ally leads to a lack of supply and in-
creasing rates.

Commercial auto rates are in-
creasing. Specifically trucking is re-
ally hard. This is a combination of in-
surers losing money and “nuclear ver-
dicts” that are being awarded when 

bad accidents involve cell phone use. 
Another factor is that our vehicles are 
full computers now so they “total” eas-
ier with less impact.  There are more 
distracted drivers on cell phones so 
accidents are at higher speeds and 
more severe.  

Mitigation = strong cell phone 
usage program.  Components in-
clude electronic training, hardware 
mounts for cell phones, a com-
pany policy on use, and if possi-
ble, in-cab facing cameras that are 
sample monitored monthly. 

All of these factors also impact um-
brella/excess pricing.  This market is 
hardening big time. “Capacity” or ap-
petite to provide excess liability cov-
erage has constricted 30-50%.  That 
means less supply with the same de-
mand = massive price increases. 

Mitigation = same strategy as 
auto plus strong details on claims 
over the deductible.  Position state-
ments from defense attorneys and 
adjusters on settlement opportuni-
ty are helpful.  

Property is hardening big time as 
well due to the catastrophic weather 
events (hurricanes, fires) happening 
nationwide.  There’s no safe place 
for insurers to write business and 
not be exposed to catastrophe loss-
es.  Insurers are scrutinizing proper-
ties much more for controls, updates, 
fire risk and other risk factors.  As a 
result, pricing is increasing signifi-
cantly. 

Mitigation = the market is not 
yielding many things to mitigate 
exposure other than making sure 
your building is up to date and any 
insurer provides loss control rec-
ommendations and these are fol-
lowed with urgency. 

Workers compensation is rela-
tively flat, but the impact of COVID 
is yet to be seen.  Workers comp has 
a long tail so it may start adding costs 
back into the workers comp system 
and force rates up. 

Mitigation = having a strong 
COVID mitigation and response 
program.  Most important aspects 
are how the company is prevent-
ing the exposure at work and how 
the company responds to a posi-
tive case. 
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Joseph Trimble
Vice President and Small Business Leader

Wells Fargo Bank

Joseph Trimble serves as Vice 
President and Small Business Lead-
er for Wells Fargo’s Desert Mountain 
region. Trimble joined Wells Fargo in 
2001, and since then has held numer-
ous roles at different locations with-
in the bank’s consumer banking divi-
sion. Currently, Trimble is responsible 
for building Wells Fargo’s engagement 
strategy with business owners in the 
$0-$5MM revenue segment by educat-
ing and developing talented small busi-
ness relationship managers in Arizo-
na, Nevada, New Mexico and Southern 
California.

What Trimble will be talking about 
at the 2021 Economic Trends event:

 
• Small Business Landscape: With 
COVID-19 cases surging and a new 
wave of restrictions looming, chal-
lenges persist for small business 
owners as they continue to weather 
the pandemic according to data from 
the Q4 Wells Fargo/Gallup Small 
Business Index. While the overall in-
dex score rose 12 points, optimism 
levels remain nearly half of what 
they were in late 2019. Owner opti-
mism regarding their present situ-
ation, which saw sharp declines in 
Q2 and Q3, rose slightly. Optimism 
around future expectations among 
owners continued to rise in Q4. This 
indicates continued resilience from 
business owners, but as optimism 
levels remain half of what they were 
in 2019, owners are indicating they 
recognize the long road ahead.

• Business Owners See Challeng-
es Ahead, Yet Owners Remain 
Optimistic: The Q4 survey high-
lights that the journey to economic 
recovery for small businesses would 
not be a short one. Almost half 
(46%) of the respondents contin-
ued to report decreases in revenue 
in the last 12 months. The number 
of owners that felt the economy was 
growing climbed nine points to 29%, 
but 33% maintained it was continu-
ing to slow, while a combined 38% 
said it was in a recession or depres-
sion. When asked about the timeline 
for economic recovery, 28% said 
it would not come until the second 
half of 2021, while over one third 
(34%) did not anticipate recovery 
in 2021. Over half (57%) also said 
the recovery of businesses like 
theirs from the impacts of COVID-19 
would take until the second half of 

2021 or beyond. Further, over half 
of owners said that their business 
would not recover its pre-pandem-
ic levels of revenue for up to a year 
(35%) or more (26%).
Though COVID-19 continues 
to weigh on small businesses, 
owners are focused on staying 
positive and continuing to make 
thoughtful decisions. Sixty-nine 
percent of business owners rated 
their company’s current financial 
situation as good or somewhat 
good, and the measure lifted 
to 73% when asked about 12 
months from now. With the shifts 
and changes small businesses 
have had to quickly make this 
year, 46% reported decreases 
in revenue, but 53% expect 
revenue to increase over the next 
12 months. Indicators showing 
a very deliberate approach to 
weathering the storm in 2020 
include only 23% of owners 
acknowledging investing in 
their businesses this year, and 
only 13% reporting adding 
employees. Yet for the next 12 
months, business owners hope to 
increase those numbers with 30% 
investing in their businesses, and 
25% adding to their staff. Owners 
seem to be acknowledging the 
challenges COVID-19 continues 
to bring to their business, 
particularly with the resurgence 
in cases across the country. With 
that said, given the myriad of fac-
tors that have affected the small 
business landscape, the contin-
ued recovery in optimism indi-
cates these owners see brighter 
horizons ahead.
• Support for Small Businesses: 
Wells Fargo recently announced a 
$2 million small business recovery 
grant to microlender Accion serv-
ing Southern California (Accion). 
Funding will directly support Accion’s 
COVID-19 Relief & Recovery Loan 
Program for Racially & Ethnically Di-
verse Entrepreneurs, aimed at pro-
viding loans to small businesses that 
have been negatively impacted by 
the COVID-19 pandemic in Imperi-
al, Riverside, San Bernardino and 
San Diego counties. The grant is part 
of Wells Fargo’s Open for Business 
Fund program, which launched in 
2020 as an approximately $400 mil-
lion small business recovery effort 
across the U.S. to help diverse entre-
preneurs recover and rebuild.

2021 LOOK AHEAD: ECONOMIC TRENDS

Juli Moran
San Diego Office Marketplace Leader

Managing Director
Deloitte Consulting LLP

Juli Moran serves as the Deloitte San 
Diego office marketplace leader and has 
more than 32 years of experience in the 
Life Sciences industry. She has worked 
with payers, pharmaceutical and biotech-
nology manufacturers, clinical research or-
ganizations, and medical device manufac-
turers. As a lead client service partner, she 
is responsible for the overall relationship for 
a select number of Deloitte’s strategic Life 
Science clients in the west region.

What Moran will be talking about at 
the 2021 Economic Trends event:

1. San Diego is an exemplary inno-
vation ecosystem, especially for life 
sciences.

• Access to differentiated talent, 
emerging technologies, available data 
and connection through platforms to 
catalyze and sustain innovation are 
all critical to a successful innovation 
ecosystem.  San Diego ranks as the 
3rd or 4th largest life science market.
• San Diego offers all of the drivers of 
leading innovation ecosystems: 
Available Capital – Recent years have 
marked almost $3 billion of venture cap-
ital investment in San Diego annually.
High Startup Activity – IPO volume 
consistently growing and Forbes has 
called San Diego “Best Place to Launch 
a Startup."
Enabling Institutions such as uni-
versities (home to UCSD the #3 public 
university in the US), hospital systems 
and research institutes – Not only do we 
graduate over 7,000 STEM profession-
als annually in San Diego from our uni-
versities, but many of these institutions 
are contributing to our culture of “inven-
tiveness” (Forbes has rated San Diego 
#2 as the Most Inventive City in the 
World – 2013). We have 80+ education-
al and research institutes in the region.
Favorable Government Policies – An 
incubator infrastructure, incentives and 
strategies for reducing operating ex-
penses for businesses are part of what 
makes San Diego a business-friendly 
community.

2. Success brings opportunity – 
as many of our local San Diego based 
companies experience explosive global 
growth the broader San Diego region 
benefits.

• As more and more of our local 
San Diego Life Sciences companies 
experience explosive commercial 
success, they continue to develop new 
products, expand manufacturing, and 
hire more employees (nearly 50,000 
Life Sciences jobs in San Diego).
• The headcount expansion has 
contributed to the real estate sector’s 
growth – companies are seeking not 
only research and lab space, but office 
space with amenities and attractions as 

a recruiting strategy for top talent.
• We have global direct flights to Tokyo, 
London and Shanghai, making San 
Diego an attractive global headquarters 
location.
• Even when a startup or recent IPO 
company is acquired by another firm 
outside of San Diego, those events 
do not always indicate a complete 
departure of the operations.  Instead, 
many times the operations remain in 
San Diego in order to capitalize on the 
scientific community and talent base 
located here.  San Diego is such an 
attractive startup community, that those 
serial entrepreneurs often choose to 
remain in San Diego and pursue the 
“next home run.”
• While some of San Diego’s largest 
and fast growing companies have 
chosen to shift specific roles and jobs 
to a lower cost market, the space 
freed up by those transformations 
has only afforded the company to 
continue its hiring trajectory for higher 
level, more value positions with a 
higher salary.

3. The Future of Health and digi-
tal transformation is here.

• Many of our San Diego industry 
sectors, research institutes, universities, 
entrepreneurs and healthcare providers 
are already leading the path to future 
healthcare delivery.
• Diagnostics are evolving to include AI 
and personalized medicine/genomic 
platforms.
• Shift to wellness and prevention – San 
Diego has significant industry presence 
in sports and activity, in addition to food 
science and nutrition.
• The Future of Health will be driven 
by Digital Transformation, enabled 
by radically interoperable data and 
platforms. Change is exponential 
across all sectors of healthcare 
from providers to life science 
manufacturers.  The San Diego 
companies must evolve their approach, 
investment strategy and offerings to 
position for this new world – and that 
means re-thinking even near-term 
investments, experiments, partnership 
and ventures.  No longer do you sell 
“the next evolution of a widget or drug,” 
but rather the outcome, data and result 
of the therapy. 
• San Diego has a unique community 
of innovation in healthcare between 
diagnostics, personalized medicine 
and genomics, biotech and medical 
technology that will all play a part in this 
digital transformation of healthcare and 
life sciences over the next decade.  The 
San Diego healthcare and life sciences 
sectors are already leading the path to 
the future where well-being will replace 
treatment and the patient will be at the 
center of health care.

Featured Panelists
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Jim Floros 

President & CEO 

The Jacobs & Cushman San Diego Food Bank

James Floros is President and CEO 
of the Jacobs & Cushman San Diego 
Food Bank and its North County Food 
Bank chapter. A veteran nonprofit leader, 
James oversees the largest hunger-relief 
nonprofit in San Diego County. 

Before the COVID-19 pandemic 
reached our region, the Food Bank provid-
ed food assistance to 350,000 people per 
month – about 11% of the county’s popu-
lation. 

Since mid-March of last year, when the 
county declared a state of emergency, 
the San Diego Food Bank and its North 
County Food Bank chapter are current-
ly feeding an estimated 600,000 people 
per month due to widespread business 
closures, record unemployment and the 
COVID-19 pandemic’s devastating impact 
on our local economy.

The Food Bank hosts over 200 di-
rect food distributions for those in need 
throughout San Diego County every 
month, and the Food Bank supplies food 
to 500 nonprofit partners that comprise 
the county’s charitable food network. 

From mid-March to the end of Decem-
ber, the San Diego Food Bank and its 
North County Food Bank chapter have 
distributed 52 million pounds of food to in-
dividuals, families and seniors affected by 
the pandemic. This is an increase of 63% 
compared to the same period in 2019.

What Floros will be talking about at 
the 2021 Economic Trends event: 

The Food Bank is a barometer of the 
local economy:

As the county’s primary safety net 
for individuals and families experienc-
ing financial hardship and food insecuri-
ty, the Food Bank is a barometer of the 
local economy. In a strong economy, the 
Food Bank’s service population primar-
ily includes those in low-wage jobs and 
households living at or near the feder-
al poverty level. During downturns and 
times of economic volatility, such as 
during the Great Recession of 2008-09 
and the current pandemic-induced reces-
sion, the Food Bank’s service population 
increases dramatically due to widespread 
unemployment and business closures 
among vulnerable sectors of the econ-
omy such as tourism and hospitality. 

Floros will outline how the Food Bank’s 
service population is a barometer of the 
local economy and how demand for ser-
vices will evidence a future economic re-
covery. 

Food insecurity, its impact on health 
and educational outcomes, and cor-
relations to fostering an educated 
workforce:   

San Diegans facing hunger not only 
lack food, they also lack access to 
healthy foods that promote health and 
well-being and protect against obesi-
ty, heart disease, diabetes, and other 
nutrition-related illnesses. An estimated 
200,000 children in San Diego Coun-
ty face food-insecurity daily – a number 
likely to be much higher due to the pan-
demic. Poor nutrition adversely affects a 
child’s cognitive, physical, and emotion-
al development. Providing healthy, fresh 
food to working-poor parents is vital to 
ensure that their children have the food 
they need to concentrate in school, get 
an education, and succeed in life. Floros 
will illustrate how providing nutritious food 
to children and adults living in poverty 
can improve educational outcomes and 
ultimately foster a better-educated local 
workforce.  

Breaking the cycle of poverty among 
the Food Bank’s service population 
and its impact on the local economy:

The “Cycle of Poverty” is a phenome-
non where poor families become impover-
ished for at least three generations. They 
do not have the financial capital or educa-
tion to get out of poverty. Each successive 
generation is effectively trapped in poverty, 
growing up without the education or re-
sources to move out of poverty.

Children living in poverty struggle to 
concentrate in school because they are 
hungry. Without a proper education, these 
children will perpetuate the cycle of pov-
erty. They are less likely to graduate from 
high school and are likely to end up in low-
wage, unskilled jobs and rely on public 
assistance programs such as CalFresh, 
struggling to provide for their own children 
and thus continuing the cycle of poverty 
for the next generation.

Floros will talk about how tackling the 
root causes of poverty can help break 
the cycle of poverty in our region among 
those the Food Bank serves.  
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3 Ways Your Company Can Help the Food Bank
 Feed Families in Need and Those Impacted

by the COVID-19 Pandemic
1) Volunteer

Volunteer at the San Diego Food Bank’s 90,000-square-foot warehouse  
in Miramar or the North County Food Bank’s 40,000-square-foot  
warehouse in Vista.
» The Food Bank is following all social distancing protocols and health and 
   safety guidelines set by the CDC, state, and local authorities.
» All volunteers wear PPE including masks and gloves, and our facilities 
   are disinfected regularly.
» We offer 2- or 3-hour volunteer shifts Monday through Saturday. 
For more information, visit: SanDiegoFoodBank.org/Volunteer or 
NorthCountyFoodBank.org/Volunteer

2) Donate Through Payroll Giving
Donate monthly through your company’s payroll giving program. Your 
donation could be doubled with a matching gift from your employer. To 
see if your employer participates, visit: SanDiegoFoodBank.org/Payroll 
or NorthCountyFoodBank.org/Payroll

3) Host a Virtual Food Drive
Host a company-wide Virtual Food Drive this holiday season!
» You can donate food easily online via the Food Bank’s website.
» Using your logo, we can customize a Virtual Food Drive for your business!
» Set up a competition between departments to see who can raise the  
   most food. For more information, visit: SanDiegoFoodBank.org/Virtual
   or NorthCountyFoodBank.org/Virtual

Every $1 donated 
provides 5 meals!

The Food Bank is  
a 4-star Charity

The Food Bank has received 
Charity Navigator’s highest rating 

for eight consecutive years. 
Only 7% of charities nationwide 

receive this rating.

$1=

SanDiegoFoodBank.org | NorthCountyFoodBank.org
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