
with the San Diego Symphony,” said Bor-
kum, a native of London, England. “They 
had a vision to bring the best of San Diego’s 
dining scene to the outdoor venue and a mar-
ket for orchestra attendees. Ur-
ban Kitchen and it’s market offers 
global food options, grab and go 
salads, local snacks and picnic es-
sentials inside The Rady Shell at 
Jacobs Park.”

Urban Kitchen is one of The 
Shell’s local specialty purveyors 
alongside almost a dozen oth-
ers. Through that deal, Urban 
Kitchen sells picnic boxes that 
are available for pre-order and 
self-order options at the venue’s 
Prebys Plaza Dining Pavilion and 
Market.

Added Martha Gilmer, CEO of the San 
Diego Symphony, “Our goal with The Rady 
Shell at Jacobs Park is to not only give San 
Diegans and visitors an unforgettable musi-
cal experience, but also an outstanding cul-
tural experience that reflects our city. The 

Shell Provisions highlights San Diego’s cui-
sine, while supporting local businesses. We are 
thrilled to partner with… Tracy Borkum of 
Urban Kitchen Group… to give concertgoers 
an authentic and exquisite dining experience.”

Reputation for Innovation
Urban Kitchen was scheduled to debut 

Craft Cafe at Mingei Interna-
tional Museum in Balboa Park 
on Sept. 3. In October, the com-
pany will open Artifact. The 
full-service restaurant is also lo-
cated at the institution, which 
recently underwent a compre-
hensive, three-year renovation. 

Craft Cafe will serve daily gr-
ab-and-go breakfast and lunch, 
like salads, bowls and pastries, 
as well as specialty coffee, tea 
and smoothies. Artifact will 
feature craft cooking inspired 

by ancient methods, spices and botanicals. 
A quarterly pre-fixe menu crafted by Tim 
Kolanko, executive chef at Urban Kitch-
en Group, and Jeff Armstrong, Artifact’s 
chef de cuisine, will pay tribute to Mingei’s 
evolving international exhibitions. Menu 
items will range from Wagyu steak with 

lapsang souchong, shiso oil and maitake 
to Apicius chicken with garam, honey, dill 
and root vegetables. 

The restaurant will open for lunch and 
dinner service.

“Our reputation for innovation and pi-
oneering since Kensington Grill present-
ing exceptional food and superior service 
in imaginatively designed envi-
ronments worked hand-in-hand 
with this new partnership,” said 
Borkum. Kensington Grill was 
her first venture, followed by 
her second opening in 1999, 
a culinary bar called Chive lo-
cated in downtown San Diego. 
Both have since shuttered.

“The addition of these two 
dining experiences emphasiz-
es our commitment to creating 
a lively public gathering space 
within the Museum,” added 
Rob Sidner, director and CEO of 
Mingei International Museum. “Through 
this partnership with locally based Urban 
Kitchen Group, visitors will be able to en-
joy delicious, sustainable culinary creations 
aligned with our mission, all without leav-
ing our gloriously transformed building.”

Five More Venues
As part of the newest division to Urban 

Kitchen Group, Borkum says she plans to 
continue to grow the brand by adding sev-
eral other unique concepts within some of 
San Diego’s destinations. In March 2022, the 
organization is slated to open a new project 
at the Muse Torrey Pines, a three-building, 

186,000 square feet life science 
campus, she said. And before fall 
2022, she hopes to have a total 
of five food and beverage venues 
added to the current five restau-
rant portfolio.

“We are female owned and 
operated - the majority of 
the corporate team at Urban 
Kitchen Group is over 80% fe-
male led,” said Borkum about 
the company’s continued suc-
cess. “From the heart of  our 
restaurants to the hundreds of 

offsite events, being part of the 
Cucina family highlights a love for food, 
wine and hospitality. Working hand-in-
hand with my operational team and cre-
ating a collaborative environment along 
with executive chef Tim Kolanko, sets Ur-
ban Kitchen apart.” �
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Martha Gilmer
CEO

San Diego Symphony

Rob Sidner
Director/CEO

Mingei International 
Museum

engineering from Arizona State and a B.S. 
in industrial engineering from Rochester 
Institute of Technology.

An Enduring Idea
Aptera’s aerodynamic vehicle ap-

peared many times in the San Diego 
Business Journal between 2006 and 
2011. Anthony was part of  that group, 
serving as a co-founder and chief 

operating officer. During 
that time, a Carlsbad com-
pany tried to get manufac-
turing started, but it ulti-
mately closed its doors. The 
economic slump hit other 
EV makers. “Tesla made it 
through by the skin of  its 
teeth,” Anthony said.

The project was dormant 
for several years. Anthony 
said he was among a group 
able to purchase the relevant 
intellectual property and get 
the business running again.

One of  Aptera’s claims to 
fame is that it is powered by 
the sun. The vehicle design 
incorporates solar panels. A 
day’s exposure to sunlight 
can generate enough bat-
tery life to power the vehi-
cle up to 40 miles. In some 
cases, Aptera said, the ve-
hicle will not need charging 
— though charging will give 
it greater range. The compa-
ny envisions one version of 
its vehicle with a 250-mile 
range, and another with a 

1,000-mile range. 
Lightweight composite materials and 

an aerodynamic design increase the 
three-wheeler’s efficiency and range. 
The business has filed for two design 
patents and three utility patents, ac-
cording to a filing with the Securities 
and Exchange Commission.

A crowdfunding campaign has raised 
millions of  dollars for Aptera, Anthony 
said. The public can invest in the com-
pany for as little as $1,000.

Anthony’s other business ventures 
have included Flux Power, a maker of 
lithium ion batteries, and Epic Boats. �

Pablo Ucar 
Vice President of 
Production and 

Procurement 
Aptera Motors Corp.
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HIRINGS, PROMOTIONS, BOARD MEMBERS AND SPECIAL ANNOUNCEMENTS IN SAN DIEGO

PEOPLE ON THE MOVE

Timothy Lee
Promoted to Financial Planner
Dowling & Yahnke Wealth Advisors is proud to announce that Timothy Lee, CFP® has been 
promoted to a Financial Planner. He designs customized financial plans for clients by utilizing his 
technical skills with an incredible level of care and thoughtfulness, guiding clients through the 
process of reaching their financial goals.
timothy.lee@dywealth.com

Emily Zerbato
Promoted to Chief Compliance Officer
D&Y is also excited to share Emily Zerbato, IACCP®, has been promoted to Chief Compliance 
Officer of the firm. She serves an integral role in the ongoing development of the Firm’s regulatory 
compliance program by leading the Firm’s Compliance Committee and as a member of the Business 
Continuity Committee.
emily.zerbato@dywealth.com
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