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AT INNOVISION MARKETING GROUP, WINNING
LEADERSHIP AWARDS IS A DIRECT REFLECTION OF 

OUR BRAND, OUR CULTURE AND Our Team

TeamInnoVision.com

As Leaders,
It’s Our Responsibility to 

Lead by Example
We can only measure our success by the 

success of each of our team members.

They trust us to lead them, mentor them

and guide them along their career path.

It’s our honor to serve them, as we 

couldn’t dream of a better team to lead, 

and yet, they reward us by nominating us 

for two prominent awards.

 

We would like to thank the San Diego

Business Journal, the North San Diego

Business Chamber and our team at

InnoVision Marketing Group

for the recognition.

 

Sincerely,

Ric Militi
CEO/Executive Creative Director

InnoVision Marketing Group

Alanna Markey
Sr. Vice President/General Manager 

InnoVision Marketing Group

ALANNA MARKEY
2022 Leadership Award – Emerging Leader
North San Diego Business Chamber

RIC MILITI
CEO of the Year 2022
San Diego Business Journal
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JENNIFER BARNES
Optima O�  ce

GARRY RIDGE
WD-40 Company

Lifetime Achievement 
Award Honoree

TAMARA CRAVER
Reality Changers

INNESSA BURROLA
Boutique Recruiting

BETSY BRENNAN 
Downtown San Diego Partnership

JOE BURNETT
ClearPoint Neuro

GEORGE DEVRIES
American Specialty Health

MIKE GUERRA
California Life Sciences

PATRICK FRIAS, M.D.
Rady Children's Hospital and 

Health Center

CESAR ENCISO
EVOTEK

MATTHEW FEHLING
Better Business Bureau Serving 

the Paci� c Southwest

ARNULFO MANRIQUEZ
MAAC

JASON PAGUIO
Asian Business Association 

San Diego (ABASD)

ELLEN NEUFELDT
California State University 

San Marcos

ASHISH MASIH
Encore Capital Group

RIC MILITI
Innovision Marketing Group

RAKESH PATEL, M.D.
Neighborhood Healthcare

DAN YATES
Endeavor Bank

SIDD VIVEK
Junior Achievement of 

San Diego County

CINDY SALAS
WithHealth

ARTEM SHAROSHKIN
� e BXNG Club
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JASON ANTRIM
San Diego Commercial & Corporate 

Banking Market Director

UMPQUA BANK

Jason Antrim has been the San Diego 
Commercial and Corporate Banking Mar-
ket Director for Umpqua Bank since 2019.  
A native of San Diego, he brings approx-
imately 20 years of banking experience 
to the company and local business com-
munity.  Jason leads a strong and expe-
rienced team of local bankers focused in 
meeting the many needs of complex and 
growing Middle Market companies across 
a variety of industries.  He is responsible 
for executing the bank’s growth strategy 
while also providing the highest level of 
customer service possible.

CHRISTINA DE VACA
Chief Executive Officer 

  CORPORATE DIRECTORS FORUM

Christina de Vaca currently serves as CEO 
of the Corporate Directors Forum(CDF), 
an organization whose mission is “to help 
directors, and those who support them, 
build more effective boards through con-
tinuous education and peer-networking”. 
Prior to this role, she was a CDF board 
member serving on the Executive Com-
mittee and chairing the organization’s 
Programs Committee. Before joining CDF, 
she served as the Director of Corporate 
Relations and Business Development for 
the Graduate School of Business at the 
University of San Diego(USD), where she 
strengthened USD’s School of Business re-
lationships with the business community.

JUSTIN CHAITIN
Director, 

Business Development

RSM US LLP

Justin Chaitin leads RSM’s San Diego busi-
ness development practice and has over 
20 years of consultative sales experience 
with a documented record of successful-
ly adding value to both public and pri-
vately-held companies. Passionate about 
the tax opportunities available to middle 
market companies, Justin enjoys educat-
ing clients to the credits and incentives 
available. Justin also serves as Chair for 
RSM’s Business Development Advisory 
Council. Justin enjoys giving back to the 
community and spending time with his 
wife and two young children.

LIDIA S. MARTINEZ
Partner

¡Adelante! Strategies
Lidia S. Martinez recently retired after 
30 years of service to Southwest Airlines.  
She served in the Marketing and Com-
munications departments in Dallas, Chi-
cago and San Diego.  In recognition of 
her service to the state of California and 
the San Diego region, Lidia has received 
various proclamations from the California 
Assembly, the City of San Diego, and her 
member of Congress, Rep. Scott Peters.  
Lidia’s impact in the San Diego region 
was recently celebrated by being hon-
ored with the San Diego Business Jour-
nal’s 2020 Lifetime Achievement Award; 
the San Diego Regional Chamber of 
Commerce Herb Klein Lifetime Achieve-
ment Award in 2021; and the Latino Lead-
ers Network Champion Award in 2021.  In 
May of 2022, San Diego State University 
awarded Martinez with an Honorary Doc-
tor of Humane Letters degree.

JOE PANETTA
President & CEO 

BIOCOM CALIFORNIA

Joe Panetta is President & CEO of Biocom 
California, the state’s largest and most-ex-
perienced leader and advocate for the life 
science industry.  Biocom California works 
on behalf of over 1,600 members to drive 
public policy, build an enviable network 
of industry leaders, create access to cap-
ital development, introduce cutting-edge 
STEM education programs, and create ro-
bust value-driven purchasing programs.  
Mr. Panetta works with an experienced 
professional staff of 75, with offices locat-
ed in San Diego, Los Angeles, San Fran-
cisco Bay Area, Sacramento, Washington, 
D.C, and Tokyo.

ALAN PROHASKA
Regional President & Head of Corporate 

Banking Greater San Diego

PNC BANK

Alan Prohaska’s Regional President’s Of-
fice is responsible for coordinating PNC’s 
efforts throughout San Diego and im-
plementing all local sponsorships and 
philanthropic investments that align 
with PNC’s community-based goals 
and initiatives, like Grow Up Great. He is 
also responsible for leading the overall 
growth of PNC in San Diego County, with 
a specific focus on Corporate Banking. He 
leads a team of bankers that serve both 
investment and non-investment grade 
clients across all industries. In 2010, he 
joined Wells Fargo after the Wachovia ac-
quisition to help found and grow an En-
tertainment Industries lending practice. 
In 2018, he was promoted to be the Busi-
ness Risk Manager for the Western U.S. 
Responsibilities included implementing 
risk programs for credit, BSA/AML, finan-
cial crimes, compliance, and reputation. 
And in 2019, Mr. Prohaska was promoted 
to run Wells Fargo’s San Diego Middle 
Market Bank

TAD PARZEN
President & CEO 

Burnham Center for 
Community Advancement

Tad Parzen has dedicated thirty years of 
his career to collaborative innovation in 
both the public and private sectors. Be-
fore becoming Burnham Center’s Presi-
dent and CEO, Tad headed Parzen Civic 
Solutions, providing strategy, manage-
ment and implementation services to 
philanthropy, government, and non-prof-
its, specializing in in cross-sector collabo-
ration to enhance communities. Formerly 
a partner at the law firm of Hillyer & Irwin, 
Tad pivoted to public service and philan-
thropy in 2000. He has served as General 
Counsel for the San Diego Unified School 
District , Executive Vice President of Price 
Philanthropies, Executive Director of the 
City Heights Partnership for Children, 
co-architect of the Partnership for Los 
Angeles Schools, reform consultant to 
Los Angeles Unified School District, and 
national consultant on large scale civic 
initiatives. 

TRAVIS VAN TREESE
Senior Vice President,

 Commercial Banking Manager

CITY NATIONAL BANK

Travis Van Treese is the market manager 
for City National Bank’s San Diego Coun-
ty Commercial Banking Group. He super-
vises a team of Relationship Managers 
and other colleagues that support un-
derwriting, customer service, and trea-
sury management functions. The team 
services over 80 commercial banking 
relationships with loan commitments 
in excess of $700MM. Mr. Van Treese has 
been in the commercial banking indus-
try for more than 18 years. Prior to join-
ing City National, he worked in the Com-
mercial Banking Group for Wells Fargo 
serving customers in San Diego and 
Riverside Counties. Mr. Van Treese holds 
a Bachelor of Science degree in mana-
gerial economics from the University of 
California, Davis. He has served as an ex-
ecutive board member of the Boys and 
Girls Clubs of Carlsbad for the last ten 
years, and has volunteered his time with 
other organizations in the community 
such as Junior Achievement, Ronald Mc-
Donald House, and Habit for Humanity.

2022

THANK YOU TO OUR JUDGES!
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Good ideas
aren’t enough.
We’re here to get to work. We’re here to get things done.

The Burnham Center for Community Advancement (BCCA) is thrilled to 
support the San Diego Business Journal’s recognition of top CEOs in our 
community. We congratulate all of the 2022 winners and finalists and thank 
you for your leadership and contributions to the greater San Diego community.
 
BCCA is a think-and-do tank where our community can come together to tackle 
some of our region’s most pressing issues. Our goal is to get meaningful things 
done that help make our region a better place to live, work and play for all.

Learn more at www.burnhamcenter.org
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A Timeline of Garry Ridge’s career

1976 1983 1987 1994 1995 1996 1997 2001 2009 2022

Certificate in Wholesale 
Distribution and Modern 
Retailing, Waltons Stores 
Ltd. Sydney, Australia

Managing Director
WD-40 Company 
(Australia) Pty. Ltd.
Sydney, Australia

International Vice President
WD-40 Company

CEO
Member of the Board  
of Directors
WD-40 Company

Publication of “Helping 
People Win at Work,” 
co-authored with Ken 
Blanchard

Retires in August as Steve 
Brass becomes CEO, 
remains as chairman

Master of Science in 
Executive Leadership
University of San Diego

Executive Vice President
COO 
WD-40 Company

Director, International 
Operations
WD-40 Company

Managing Director
Mermax Pacific Pty. Ltd.
Sydney, Australia
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Garry Ridge Sees New Horizons for Himself and WD-40 Co.
MANUFACTURING: Views CEO Job as a Foundation for Business Consulting Venture; More to Learn Ahead

	� By BRAD GRAVES

The secret sauce of WD-40 Company 
(NASDAQ: WDFC) is a complex mixture. 

The first element is the product itself, 
the lubricant packaged in the trademark 
blue, yellow and red cans. Actually, there 
is an entire line of products that clean and 
lubricate.

A second element is WD-40 Company’s 
corporate culture. For 25 years it has been 
entwined with a third element: the leader-
ship of Chairman and CEO Garry Ridge.

Ridge, who is set to depart later this 
summer as part of a planned transition, 
was honored with the Lifetime Achieve-
ment Award during the San Diego Busi-
ness Journal’s CEO of the Year Awards on 
June 30. The honors, presented in associ-
ation with the Burnham Center for Com-
munity Advancement, were held at the cen-
ter’s new East Village location, which it 
shares with the UC San Diego Division 
of Extended Studies. 

Ridge will retire as CEO on Aug. 31, 
passing executive duties to his president 
and COO, Steve Brass. In December, 
Ridge will step down as chairman of the 
board. He will then take the honorary title 
of chairman emeritus. Ridge will contin-
ue as a strategic adviser to the company 
in a consulting capacity until June 2023.

“It has been an honor and a privilege 
to lead WD-40 Company for the past 25 
years as CEO,” Ridge said.

A Renewed Passion
Ridge may be leaving but he is not go-

ing away. 
He will be helping to run a couple of 

businesses. He sits on the board of  ad-
visors for Cincinnati-based Gorilla Glue 
Company and recently joined the board 
of  Eastridge, an employee-owned com-
pany in San Diego.

Once free from the demands of being a 

public company CEO, he plans 
to build up his consulting 
practice. Ridge operates 
under the name The 
Culture Coach.

“This is no re-
tirement; it’s ‘re-
firement,’” he 
said. “I have just 
had my 25-year 
apprenticeship 
in leadership. 
It’s time to put 
that to work. 

“The Culture 
Coach is where I 
hope to help leaders 
build cultures that care 
about their people. I know 
what outcome that produc-
es, and we have proved it 
at WD-40 Com-
pany.”

Success often comes down something 
Ridge expresses as a mathematical 

equation: High will of the peo-
ple + solid strategy = amaz-

ing outcomes.
“Purpose-driven, passion-
ate people guided by their 
values create amazing out-

comes,” Ridge said. “To-
day more than ever, we 
need cultures where peo-
ple want to go to work 
instead of escaping.”

He is referring to the 
phenomenon that pun-
dits call The Great Resig-

nation. “I call it the Great 
Escape from toxic cultures 

created by toxic leader-
ship,” Ridge said.

Ridge has also worked as an adjunct pro-
fessor at the University of San Diego’s Knauss 
School of Business, specializing in manage-
ment, law and ethics.

Ridge joined the San Diego-based WD-40 
Company in 1987 as managing director of 
WD-40 Company (Australia) Pty. Limited, 
with responsibility for company operations 
throughout the Pacific and Asia. He held var-
ious management positions, including exec-
utive vice president and chief operating of-
ficer, and vice president of international. He 
became CEO in 1997 and joined the board 
of directors in the same year.

In fiscal 2021, the company reported net 
sales of $488.1 million, up from $408.5 mil-
lion in the previous year.

During Ridge’s tenure, WD-40 Compa-
ny bought other companies selling house-
hold cleaners and took new products to mar-
ket. When the San Diego Business Journal 
caught up with Ridge in 2011, he was intent 
on taking products into new markets world-
wide. “There are lots of squeaks in China,” 
he said at the time.

International sales grew from roughly 25% 
in 1987, when Ridge joined the company, to 
55% in 2011. Today the figure is about 66%.

In the 2011 interview, Ridge noted the com-
pany’s approach to the Chinese market was 
different from its approach to the domestic 
market. China does not have a do-it-yourself  
culture; rather, the attitude is “do it for me.” 
Instead of addressing consumers like it does 
in the United States, the corporation target-
ed its Chinese marketing campaigns toward 
skilled tradespeople, as well as the factory.

‘Mateship’ and Leadership
The life of a CEO is lived very much in the 

public eye. Ridge is able to break the ice with 
people by mentioning his Australian roots. He 
will begin emails with “G’day” and his pro-
file page on LinkedIn shows the Sydney Op-
era House next to the landmark Sydney Har-
bor Bridge.

IN HIS OWN WORDS:

“I am honored to have been even considered for the 
award. It has been a fantastic life experience, with 
lots of learning to be the CEO of a company with an 
iconic brand. To have worked with such an amazing 
group of people for 35 years, 25 of those years as 
CEO, has been a lifetime that I will treasure.”

Ridge makes a point with CNBC's Jim Cramer.



Ridge and a coworker at WD-40 Company. On the eve of his retirement, Ridge is looking forward 
to spending more time as a management consultant.

Ridge and employees at WD-40 Company talk shop.

Authors Garry Ridge (left), Ken Blanchard and Simon Sinek.
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Being from Australia has shaped Ridge the 
businessman. “The Australian culture is about 
adventure, stepping out, and not taking your-
self so seriously while wanting to achieve and 
treat people with a sense of ‘mateship’ – being 
dependable,” he said.

Asked about the greatest challenge he faced 
during his time as CEO, Ridge offered some 
general thoughts. 

“You can’t please everyone, yet everyone 
wants to be pleased,” he said. “Having a clear-
ly defined set of company values kept us on 
course. As a CEO, you must ask yourself, did 
I do what I think was right, did I do my best? 
And if the answer to both is yes, make peace 
with yourself and move on.”

In a recent interview, Ridge returned to 
themes of continuous learning, knowledge 
and wisdom.

He said his management style evolved as he 
embraced what he calls “the learning moment.”

“I continued to be curious,” Ridge said.
“There is formal and experiential learning. 

With both, you gain knowledge, and when 
you put knowledge to work, that is wisdom 
at play. So, as I learned more, I gained more 
knowledge, and I hope I became wiser. I also 
learned the need to be a servant leader, un-
derstanding leadership is not about me; it’s 
about those served. 

Another lesson: “I learned the three most 
important words and getting comfortable with 
using them. They are ‘I don’t know.’”

So if Ridge is going to be a full-time man-
agement guru, a wise man, who were the wise 
people who instructed him? 

“Without a doubt, the person other than 
my parents who impacted my leadership 
thinking most is Dr. Ken Blanchard,” he 
said. “I met Ken in 1999 when I enrolled 
in the master of  science, executive lead-
ership [program] at the University of San 

Diego. Ken was one of my professors. Af-
ter graduating, we wrote a book together, 
and I served on his company’s board for 
10 years. We remain close friends. I would 
not be today’s leader if  I did not have Ken 
as a mentor.”

Ridge also mentioned Marshall Goldsmith 
and Simon Sinek. Both, he said, “are friends 
and mentors that I treasure.”

The book that Ridge authored with 
Blanchard is “Helping People Win at Work: 
A Business Philosophy Called ‘Don’t Mark 
My Paper, Help Me Get an A.’” It encour-
ages leaders to be helpful yet keep expec-
tations high.

If  WD-40 Company’s so-called “Mani-
ac Pledge” is any indication, the corpora-
tion is no place for slackers. “I am respon-
sible for taking action, asking questions, 
getting answers, and making decisions,” 
the pledge states. “I won’t wait for some-
one to tell me. If  I need to know, I’m re-
sponsible for asking. I have no right to be 
offended that I didn’t ‘get this sooner.’ If  
I’m doing something others should know 
about, I’m responsible for telling them.”

One key element of Ridge’s philosophy 
is that co-workers are not members of  a 
team. For Ridge, the concept of the team 
is too temporary.

Instead, co-workers at WD-40 Company 
are regarded as members of a tribe.

Speaking to the San Diego Business 

Journal in 2011, Ridge discussed the work 
of Abraham Maslow. The psychologist, who 
died in 1970, had a concept of human needs 
that could be pictured as a pyramid. 

Forming the base of the pyramid are very 
basic needs such as adequate food, clothing, 
shelter and sleep. A second layer of the pyr-
amid structure represents safety and security.

The third layer is a sense of belonging. That 
interests Ridge.

“As Maslow described in his work, be-
longing is one of  the essential needs we 
have as human beings,” Ridge said. “As a 
tribe, we share the common interest of  mu-
tual survival – a group of people that come 
together to protect and help feed each other. 
The number one responsibility of  a tribal 
leader is to be a learner and a teacher. A 
teacher that helps those they lead grow.”

Tribes also offer identity, work toward a 
common goal, shared values, traditions and 
ceremony.

“People love to belong,” Ridge said in his 
2011 interview.

Today, the CEO said he is confident about 
WD-40 Company’s transition to new leadership.

“The succession was well planned, and Steve 
Brass is a capable leader who lives our values 
and knows culture is a competitive advantage,” 
Ridge said.

As for Ridge?
“I am excited about my next chapter,” he 

said. n

LIFETIME 
ACHIEVEMENT 
AWARDHONOREE

2022

All photos courtesy of Garry Ridge and WD-40 Company

Ridge holds "Helping People Win at Work," the 2009 book that was the product of his relationship 
with management guru Ken Blanchard.



CEO Views Caring for Employees as Benefiting Clients
ACCOUNTING: Jennifer Barnes Expands Optima Office Into Northern California

	� BY BRAD GRAVES

In the eyes of Jennifer Barnes, a happy 
staff  means happy clients. 

Barnes, the CEO of Optima Office, is 
among the 21 people being recognized 
in this year’s San Diego Business Journal 
CEO of the Year Awards.

Those who know her describe Barnes as 
a “people over profits” leader. Work-life bal-
ance is important to her. She is firm — many 
would say adamant — about her team hav-
ing a flexible, friendly place to work.

Or, in the words of some employees, an 
awesome place to work.

Facing Uncertainty With Flexibility
Though the first four years of  oper-

ating Optima Office have been far from 
easy, Barnes said she has seen her compa-
ny grow twice as fast as her first business.

One hurdle was COVID-19. During the 
pandemic, Barnes ensured her employees’ 
financial stability by not laying off  a sin-
gle individual and giving the team flexibil-
ity in their schedules to best address their 
evolving needs. Employees with school-
aged children appreciated being able to 
work around their kids’ at-home school 
schedule and have the support of Optima 
to manage the difficult situation.

Barnes also reached into the wider busi-
ness community during the pandemic, of-
fering pro-bono services to companies 
who were struggling.

Barnes sold her first company, PBO 
Advisory Group, and used the funding 
to invest in growing Optima Office. Her 

current business already has 
90 employees and approx-
imately 300 clients. 

Barnes has her 
sights on making Op-
tima Office the larg-
est managerial ac-
counting firm in 
the region. She 
just expanded 
Optima Office 
to the Bay Area 
to grow the busi-
ness in Northern 
California.

The entre-
preneur also 
launched a 
n o n p ro f i t 
specializa-

tion within Optima Office to help more 
charitable organizations optimally 

manage their finances and team.

Getting Past the 
Glass Ceiling

Barnes has a reputation 
for holding herself to the 
highest standards. Being 
in a male-dominated in-
dustry, she pushed her-
self to be the best at her 
craft. When faced with 
a glass ceiling, she forged 
her own path by start-
ing her own business. 
She recruits “A” play-

ers who know how 
to meld into 

c l i ents ’ 

culture and workforce. Within her own 
organization, Barnes has created a cul-
ture that supports diversity, work-life 
balance, and continual improvement. 
Optima Office also encourages a culture 
of  mentorship. Barnes offers employ-
ees the opportunity to innovate and en-
courages each individual to pursue their 
passions, both in and out of the office. 
She says that providing opportunities to su-
perstar employees and helping small busi-
nesses grow is what keeps her motivated. 
Barnes has been a member of many boards 
during her career. She currently sits on the 
Better Business Bureau board, the Business 
Executives Council, and Junior Achieve-
ment’s Young Executives Board. She is 
currently a member of Rotary, Vistage In-
ternational, Young Entrepreneurs Coun-
cil and Entrepreneurs Organization (EO). 
Barnes dedicates herself to programs that 
encourage younger generations to develop 
entrepreneurial skills and prepare for future 
careers. 

She is active in Junior Achievement, help-
ing set up youth for financial success, and 
serves as a mentor for the Lavin Entrepreneur-
ship Center at San Diego State University’s 
Fowler College of Business. She will also serve 
as a judge in various student competitions.

“I will say that Optima, being in its fourth 
year of business, it hasn’t been an easy road,” 
Barnes said while accepting her award. “But 
I am so blessed to be where we are today. 
And I couldn’t have done it without all the 
many amazing people in the community who 
support us, and my amazing team. So I owe 
much of this success to them.” n

IN HER OWN WORDS:

“Wow! I remember attending this ceremony for the first time after I started 
company #1 and being in awe of the CEOs who won. I wanted to be an 
accomplished and visionary CEO just like them. To be in year 4 of company 
#2, which I grew in half  the time to twice the size, and to have won this award 
is such an honor.  I owe so much gratitude and thanks to my amazing team at 
Optima and to everyone who has supported me.”

The VOICE of Construction
www.agcsd.org

On behalf of 2022 AGC President 
Kari Kyne, the Board of Directors, 

and the entire AGC staff, 
congratulations to our CEO 

Eddie Sprecco 
for your being selected as a 

Finalist for 2022 CEO of the Year!
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Trust Your Team and Welcome Diverse Voices, CEO Advises
CIVIC: Downtown San Diego Partnership’s Betsy Brennan Revels in Urban Renaissance 

	� By RAY HUARD

Betsy Brennan is the ultimate promoter of 
downtown San Diego.

As CEO and president of the Downtown 
San Diego Partnership, Brennan oversees 
an agency that does everything from putting 
planters and bike racks downtown and clean-
ing up downtown streets to helping business-
es find their way in San Diego and touting 
the advantages of downtown to anyone who 
will listen.

“I see us as a very welcoming and smart 
place to grow,” Brennan said. “I do see more 
housing on the horizon in addition to the re-
ally important commercial space and office 
space that we have.”

Brennan was chosen as a CEO of the year 
by the San Diego Business Journal.

She said that she was “honored and hum-
bled” to receive the award, but was quick to 
share the accolades on social media.

“My sincere thanks to our stellar team at 
DSDP (Downtown San Diego Partnership) 
who does the hard work to keep Downtown 
clean, safe, and thriving, our dedicated Board 
of Directors and Chair Chanelle Hawken, 
community, our elected officials, and everyone 
else involved with this amazing city,” Brennan 
wrote on her LinkedIn page. “I also would like 
to thank my family-they are simply the best.”

Embracing Diversity
Her advice to other CEOs is “it’s all about 

the people.”
“Trust your team,” she said.
Treat your staff well, support them when 

they need it, if they hit a bump in the road, 

help them get over it, and make a conscious 
effort to welcome diverse voices, Bren-
nan said.

“We have an internal com-
mitment to diversity, equi-
ty and inclusion,” Brennan 
said. “We want to continue 
to invest in underrepresent-
ed minorities that are here 
in San Diego and are part 
of  our community. We 
want to embrace them 
and bring them into 
even more activity here 
in downtown.”

The concern Brennan 
shows for those with whom 
she works is re-
turned by 
D ow n -
town 

San Diego Partnership employees 
and members.

In nominating Brennan for 
CEO of the Year, her staff  

wrote that she “advocates 
for her staff” and “has 
been a champion for in-
ternal professional devel-
opment as well as bene-
fits to support wellness 
like an employee assis-
tance program.”

“It is clear to those 
around her that Bet-
sy’s approach to lead-
ership includes sup-

port for both profes-
sional and personal 

development 
goals.”

Pick Up the Phone
Brennan is credited with maintaining the 

Downtown San Diego Partnership’s member-
ship at 95% during the COVID-19 pandemic.

In her four years heading the Downtown 
San Diego Partnership, Brennan said she was 
proudest of the community’s response to the 
2020 murder of George Floyd by a Minne-
sota police officer.

Brennan said she was proud of those who 
went downtown to protest what happened 
and equally proud of those who came the 
next day to clean up after the protest.

As the mother of two and stepmother of 
three, Brennan said, “I think it’s important 
to be a role model for your kids and always 
let them know that they’re first.”

When her children call, “I will always pick 
up the phone.”

Brennan was appointed CEO of the 
Downtown San Diego Partnership in Jan-
uary 2018 after working as vice president of 
development and stewardship of the Coastal 
Community Foundation of South Carolina.

She also worked for U.S. Rep. Scott Peters, 
D-La Jolla, from 2002 to 2008 when Peters 
was San Diego City Council president, first 
in community outreach and then as his chief  
of staff during the city’s transition to a strong 
mayor form of government.

Brennan did a stint as chief of staff for Dr. 
Stephen Weber when he was president of San 
Diego State University.

She earned a bachelor’s degree in Spanish, 
international studies and diplomacy from the 
University of Richmond and a law degree with 
a specialization in land use from the Univer-
sity of San Diego. n

IN HER OWN WORDS:

“It’s an honor to receive this recognition and truly humbling to be named alongside 
some of San Diego’s best business minds. It’s a testament to the hard work of 
our stellar Downtown Partnership team, the commitment from our Board, and 
the sense of community shared by our urban neighborhoods. I’m grateful for 
my family and their endless support, it means the world to me. Together we will 
continue to strive for an economically competitive, diverse, and culturally vibrant 
Downtown San Diego that is both strong and welcoming to all.”

WINNER
2022

Congratulations from the Boston 
Consulting Group!
BCG is proud to recognize and celebrate the Finalists and Winners of CEO of the Year 2022!
Our San Diego teams (and a new offi ce downtown) are here to unlock the potential of the people, 
organizations, and industries that power our city and community.
For more information, please visit bcg.com to see how we can work together to address the most 
critical challenges facing your company today.

BCG San Diego
401 W A St. (One Columbia Place)

(619) 894–7103
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Burnett Takes Over and Turns Around ClearPoint Neuro
BIOTECH: CEO Expanded Business Opportunities and Workforce

	� By JEFF CLEMETSON

From the moment Joe Burnett joined 
ClearPoint Neuro, Inc. (formerly MRI 
Interventions) as president and CEO in 
2017, he began transforming the 50-per-
son, debt-ridden, Irvine-based company 
on the brink of bankruptcy into a compa-
ny that in Q1 of this year reported record 
revenue and 25% year-over-year growth. 
In just two years’ time, he increased the 
company’s valuation from $15 million to 
a peak of $500 million in 2021.

$15 M to a peak of $500 M in 2021 in 
just two years

He also led a significant capital raise of 
over $50 million in February 2021 that will 
sustain the company – now headquartered 
in Solana Beach – through profitability.

Prior to Burnett’s leadership, MRI In-
terventions focused its strategy on navi-
gating other company’s devices to targets 
within the brain using MRI scanner tech-
nology – a market that is quite niche and 
growing at a very slow pace. Along with 
rebranding the company as ClearPoint 
Neuro, Burnett pivoted its business strat-
egy to expand technologies, partnerships, 
geographies and now surgical arenas, tak-
ing technology from the MRI suite to the 
operating room, where the vast majority 
of neurosurgeons prefer to operate. 

The outcome of Burnett’s vision is that 
ClearPoint Neuro is now involved in many 
of the impending “firsts” in medicine in-
cluding gene therapy, stem cell therapy, 
brain computer interfaces, shape con-
strained brain models and more. 

Job Saver
M u c h  o f 

ClearPoint’s 
medical de-
v i ce  bus i -
ness is driv-
en by elec-
t ive  n e u -
rosurgical 
procedures. 
When elec-
tive proce-
dures were 
cancelled for 
several quar-
ters, members 
of  the team 
were concerned 
they would be 
furloughed or laid 
off. Instead, Burnett 

hosted a company-wide “Town Hall” 
in early April where he assured 

every single ClearPoint em-
ployee that they would keep 
not only their jobs, but also 
their entire paychecks. He 
created special cross-func-
tional “Tiger Teams” to 
work virtually on develop-
ment projects that would 
help ensure the compa-
ny exited the pandemic 

stronger than when it en-
tered it. 

During the pandemic-in-
duced “Great Resignation,” 

when other companies were 
losing employees, Clear-

Point doubled its work-
force over the last 

two years.

Career Milrestones
Burnett attended school at Duke Uni-

versity where he earned a B.S.E. degree in 
Biomedical Engineering as well as an MBA 
from Duke’s Fuqua School of Business. 

From 1999 to 2004, Burnett worked 
as an R&D engineer and product man-
ager at Guidant Corporation before leav-
ing to work at Volcano Corporation 
where he held various positions up to 
executive vice president and general 
manager of  the company’s Coronary 
& Syst.ems Business Unit.

When Royal Phillips, a publicly traded 
global health technology company, ac-
quired Volcano in 2015, Burnett stayed 
on as senior vice president and business 
leader on Image Guided Therapy Devic-
es at Royal Phillips and general manager 
of Volcano Corporation. Prior to joining 
ClearPoint Neuro, Burnett served as vice 
president and general manager of  Neuro 
Diagnostics and Therapy at Royal Philips. 

Beyond the C-Suite
When Burnett is not busy leading 

ClearPoint, he is kept busy by his three 
children. He also volunteers his time 
coaching for the La Costa Youth Orga-
nization Champions Division for special 
needs children. 

Burnett is also an active member and 
serves as treasurer of the San Diego chap-
ter of Young Presidents Organization – a 

“global leadership community of  chief  
executives driven by the belief  that the 
world needs better leaders,” according to 
the group’s website. n

As the state’s most impactful industry trade 
association, California Life Sciences empowers 
the life sciences community to deliver solutions 

for healthier lives.
 

On behalf of the California Life Sciences team 
and our 1,100+ member organizations, 

we congratulate Mike Guerra on being named 
CEO of the Year and thank him for championing 

the sector and its diverse innovation pipeline.

www.califesciences.org

IN HIS OWN WORDS:

“It will always be an honor for myself and for the entire ClearPoint team to have been 
recognized among so many great companies, colleagues and friends. San Diego has some 
of the most amazing innovators and operators and I would put this group up against any 
region in the world. San Diego is going to continue to thrive in the years ahead because of 
our strong leaders that are capable of navigating whatever challenge comes our way. This 
remains the greatest city in the world because of the people and our priorities.”

WINNER
2022



Your 
partner in 
growth.
Your day. Your time. 
Your goals. Our help.

To talk about how Umpqua Bank  
can help your business today, 
contact Kris Ilkov, EVP Southwest 
Regional Director at (858) 314-4333.
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Boutique Recruiting CEO Leads Employee-Friendly Workplace
EMPLOYMENT: Burrola Doubled Staff, Increased Benefits During Pandemic

	� By JEFF CLEMETSON

The success of Boutique Recruiting can be 
traced back to life experiences of CEO Innesa 
Burrola and her co-founder sister Sema Za-
vulunova.

In 1991, Burrola, Zavulunovaand and eight 
other family members fled their home country 
of Tajikistan amid a civil war that had created 
poverty, persecution and some of the lowest 
college attendance rates in the world.

The refugee Burrola was determined to take 
advantage of the opportunities offered her in 
her new home in the U.S. and eventually earned 
a full scholarship from Arizona State University.

Shortly after graduating, while in her early 
twenties, Burrola co-founded personnel recruit-
ing and placement company Boutique Recruit-
ing in San Diego.

In eight years, Boutique Recruiting has 
served over 5,500 companies in the greater 
San Diego area and is now providing staffing 
services nationwide.

Since its founding in 2014, sales at Boutique 
Recruiting have increased eightfold. In the past 
year, Burrola maintained awareness of the com-
petitive market landscape, expansion oppor-
tunities and industry developments to lead a 
winning strategy that tripled headcount and 
doubled sales. She also led the development 
of the company’s short- and long-term strate-
gy to expand the brand to a nationwide level.

Employee-Friendly Workplace
Burrola’s leadership in matching the right per-

son to the right job informs her on how to treat 
her own staff at Boutique Recruiting. Despite an 
economic slowdown caused by the COVID-19 

pandemic, Boutique managed 
to double the size of its staff. 
Burrola also managed a 
cost-cutting strategy 
that allowed for an in-
crease in employee 
benefits at Boutique.

Today, Boutique 
employees enjoy a 
company culture 
that includes an 
extra two weeks 
off at the end 
of the year, un-
limited PTO, 
profit shar-
ing, inclu-
sive de-
cision 

making, generous pay, a state-of-the-
art office with gym, remote working 

options, monthly house cleaning/
car wash allowance, tuition reim-
bursement and regularly provided 
healthy lunches and massages. 

Accolades
In addition to the perks, 

Boutique Recruiting staff  
takes pride in the com-
pany’s outstanding rep-
utation in the San Di-
ego business community. 

With numerous outstand-
ing awards, the employees 
can network with their asso-

ciates and clients in a more 
significant way 

than their competitors. 
Burrola’s and Boutique’s awards and recog-

nitions include:
• 2022 Inc. Best Companies to Work For 
• 2022 SIA Best Staffing Firms to Work For 
• 2022, 2021, 2020, 2019 Inc. 5000 Fastest 

Growing Companies  
• 2022, 2021, 2020, 2019 Best Places to Work 

in San Diego!  
• Honored As 2018 Woman Of The Year Fi-

nalist by San Diego Magazine and San Diego 
Business Journal  

• Nominated As Top 100 Fastest Growing 
Companies In San Diego by San Diego Busi-
ness Journal

• Selected As Top 5 Temporary Placement 
Firms In San Diego  

• Featured As Top 10 Permanent Placement 
Firms In San Diego  

• Honored as Top Woman-Owned Business 
In San Diego by San Diego Business Journal 

• Magazine features in Oprah, Entrepreneur, 
and Fortune Magazine 

Generous Giving
In addition to her generosity toward her em-

ployees, Burrola is also giving to the commu-
nity. She recently donated $10,000 to the San 
Diego Food Bank and assisted the food bank 
with finding qualified candidates to make sure 
that their organization runs smoothly. 

She also recently donated $10,000 to the San 
Diego Humane Society to support the organi-
zation as a response to the employees’ requests 
to support this organization. 

Burrola also donated her time to start a ho-
meschool pod for her children and others in 
her community. n

IN HER OWN WORDS:

“My team always come first to me. That is what leadership is about. Leaders 
are here for the people. This award is for my people. I’m a cheerleader for my 
people before anything else. You’re only as good as your support system and 
our leadership team at Boutique Recruiting is phenomenal! Family owned 
and going strong! Major shoutout to my hard working and understanding 
sister and supportive and intelligent husband who made this possible: Sema 
Zavulunova and Leonel J. Burrola.”

WINNER
2022

Congratulations
DR. ELLEN NEUFELDT 
ON BEING NAMED 
CEO OF THE YEAR
Guided by President Ellen Neufeldt’s unwavering 

commitment to student success and her passion 

for innovation, Cal State San Marcos is entering its 

most defi ning decade.

Together, we are dismantling barriers to educational 

access, nurturing a culture of service, adapting to 

meet the needs of the community, building socially 

minded partnerships and entrepreneurial e� orts 

that advance the San Diego region, and launching 

an ambitious philanthropic campaign to fuel this 

transformation.

On behalf of our exceptional Cougars community 

of students, alumni, faculty, sta� , regional partners 

and donors, thank you President Neufeldt for your 

visionary and service-minded leadership.

Learn more about President Neufeldt’s vision for 

CSUSM at csusm.edu/powerofcsusm.

S p o n s o r e d  b y  Fr i e n d s  o f  C a l  S t a te  S a n  M a r c o s
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The Computers 2 Kids

community congratulates

For being selected as a finalist in the 
SDBJ CEO Of the year 2022 award

www.c2k.org

Chéri Pierre
Computers 2 Kids CEO

Tamara Craver Advocates for First Generation College Students
PHILANTHROPY: Reality Changers CEO Is a Collaborator; Insists on Education Equity

	� BY KAREN PEARLMAN

Tamara Y. Craver is president and CEO of 
Reality Changers. She joined the group in 2019 
and has more than 20 years of experience in 
nonprofit management, executive leadership 
and youth development.

Craver is a passionate advocate for first-gener-
ation college students as well as education equity.

As the leader at Reality Changers, Craver 
has steered the group through the COVID-19 
pandemic, transitioning it to and from virtu-
al distance learning. She has also overseen the 
creation of a five-year strategic plan and es-
tablished an endowment for the organization.

Programs have grown under her leadership, 
with the implementation of new partnerships 
to expand reach and a concerted effort to serve 
more program graduates through the alum-
ni network. Alumni engagement has tripled 
during her time with the organization.

Reality Changers was named 2021 Out-
standing Organization for Diversity and In-
clusion by AFP San Diego.

Over the past year, Craver has increased the 
number of students served by the organiza-
tion, developed innovative new partnerships, 
strengthened governance and board develop-
ment and provided exceptional direction that 
enabled the organization to further integrate 
workforce development opportunities into its 
college readiness programs.  

Before Reality Changers, Craver served as 
director of The Posse Foundation, was director 
of development and communications for the 
Torrance South Bay YMCA and was director 
of social markets for the American Heart As-
sociation, Western States affiliates.

Her commitment to education has 
found her recognized by the 
Los Angeles Business Jour-
nal, the Black Women’s 
Lawyers Association 
of Los Angeles and 
the San Diego Busi-
ness Journal.

Craver is in-
volved in the 
c o m m u n i -
ty, serving on 
the boards of 
LEAD San 
Diego and 
San Diego 
Squared as 
well as the 

advisory council for San Diego 
Foundation’s Black Commu-

nity Investment Fund.
Craver is a member of 
the San Diego Rotary 
Club #33 and is ex-

ecutive committee 
chairperson for 
the Hoover Com-
munity Collabo-
rative.

She devel-
oped the 
Trauma-Re-

silient Ed-
ucational 

Communities organization, advancing indi-
vidual and organizational health through trau-
ma-informed education.

Craver also has built upon Reality Changers’ 
partnerships with local groups that offer stu-
dents support and professional opportunities, ex-
panded its board leadership to include a human 
resources expert, a finance expert and a program 
graduate. She also established a “give-get” poli-
cy for the board and recruited board members, 
which has indirectly helped the group financially.

The nonprofit’s relationships with partners 
like Centro Fox, the San Diego Regional Cham-
ber of Commerce, San Diego Unified School 
District, David’s Harp Foundation, Junior 
Achievement, UC San Diego Extension, SD2, 
Robolink and others have provided resources 
to meet students’ needs now and in the future.

Craver was responsible for holding Reality 
Changers’ first “Over The Edge” event, which 
raised $80,000.

In the San Diego region -- and beyond -- 
Craver is a highly sought influential voice in 
the college access and education equity fields. 

Because of her expertise, she is frequently 
invited to contribute to and moderate panel 
discussions, convene diverse stakeholders and 
serve on advisory boards. Craver is known as 
a bridge-builder who not only works with lo-
cal partners in the non-profit space but also 
understands that larger, systemic issues in ed-
ucation equity can only be solved by bringing 
together key players from a variety of sectors.

Craver recently facilitated a LEAD San Di-
ego panel of four local university presidents, 
helping industry leaders gain a deeper under-
standing of how higher education institutions 
serve our community. n

IN HER OWN WORDS

“When I was young, there were adults in my life that didn’t believe in me. They 
didn’t think I could make it in college and never would have even conceived of me as 
CEO of the Year. I’m proud to be a different kind of leader for today’s youth. That’s 
what Reality Changers is all about. We KNOW that young people can achieve their 
dreams and we tell them that every day! This is truly my HEART work”

WINNER
2022
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American Specialty Health CEO Grew Business Organically
HEALTHCARE: George DeVries Used No Outside Investors, Attracted Fortune 500 Clients

	� BY BRAD GRAVES

George DeVries co-founded American 
Specialty Health (ASH) in 1987 with a few 
thousand dollars, working from a second 
bedroom in his townhouse. His goal was 
to develop specialty health care programs 
and integrate them into traditional medical 
plans offered by major corporations, insur-
ance companies and health plans. 

An early goal was to persuade Califor-
nia health plans to contract with ASH to 
administer their chiropractic network pro-
grams. ASH asserted that it had a thought-
ful approach which focused on improving 
quality and reducing costs. Within a few 
years, ASH contracted with several of Cal-
ifornia’s largest health plans. By the end 
of ASH’s first year, the company covered 
14,000 members. By ASH’s 10th anniver-
sary, it covered 2.3 million members. 

Today the number is 57 million members. 
ASH works with hundreds of health plans 
and more than 140 companies on the For-
tune 500. American Specialty Health pro-
grams touch an estimated 1 in 7 Americans.

DeVries is one of this year’s CEO of the 
Year honorees.

Still Privately Held
As chairman and CEO, DeVries has 

guided ASH’s growth to become one of 
the nation’s largest privately held health 
services organizations, providing a broad 
range of technology-enabled musculoskel-
etal provider networks, fitness and exer-
cise products, and health management 
programs. 

Demanding good financial stew-
ardship, DeVries grew ASH 
from first-year revenues of 
$34,000 in 1987 to more 
than $600 million in re-
cent years. The business 
is on track to reach $670 
million this year. This 
growth was achieved 
without outside inves-
tors or debt. All product 
development, national 
expansion, client growth 
and revenue growth are 
organic and funded from 
internal cash flow.

Today the company remains 
privately held. ASH has been 
profitable in every year ex-
cept two during its 35 
years of op-
e r -

ation. In 2009, DeVries led ASH 
to earn its first spot on the 

Inc. 5000 list of America’s 
fastest-growing private-
ly held companies. ASH 
has gone on to become 
one of the few private 
companies earning that 
award 10 times.

A Quick Pivot
Like businesses in 

many other vertical mar-
kets, ASH responded to 

the 2020 pandemic by 
moving its 1,500 employees 

from in-office worksites to at-
home work. Within a month, 

the company had outfitted 
and transitioned 95% 

of  employ-
ees to 

home status, with no loss of service to mem-
bers and no loss of clients.

In response to the pandemic’s closing of 
gyms, ASH rapidly launched a digital fitness 
strategy to offer free fitness workouts to mil-
lions of Silver&Fit members and the public. 
Starting with seven free online workouts (one 
a day), the classes were so popular that by Jan-
uary 2021, they were increased to 54 a week, 
ranging from cardio to strength training, yoga, 
Pilates and more.

DeVries has been honored with awards that 
include the National Entrepreneur of the Year 
for Health Sciences (Ernst & Young), Regional 
Entrepreneur of the Year for Health Sciences 
(San Diego), and AHIP Innovator’s Award. 
He was appointed by President Bill Clinton 
in 2000 to serve on the White House Com-
mission on Complementary and Alternative 
Medicine Policy. 

DeVries was named an Outstanding Alum-
nus in 2001 by UC San Diego, where he re-
ceived his bachelor of arts degree. In 2011, he 
was named one of 50 Distinguished Alumni 
out of more than 130,000 alumni at UCSD’s 
50th anniversary. 

He currently sits on the board of trustees of 
the Culver Academies in Culver, Indiana; the 
college preparatory school is where he received 
his high school degree.

With offices in Carmel, Indiana, Fort Worth, 
Texas, and San Diego, ASH employs more than 
1,500 people. Through its company culture of 
health, ASH has been honored as a “Best Plac-
es to Work in San Diego” by the San Diego 
Business Journal as well as “100 Best Places 
to Work in Healthcare” by Modern Health-
care magazine. n

IN HIS OWN WORDS:

“I want to thank our team. … People always make the difference. Whether 
it’s a challenge you are trying to face, it’s the people that make the difference 
overcoming it. Whether it’s an opportunity, your ability to take advantage of 
it, it’s your people [that matter]. Regardless — in success or in challenges — it’s 
always the people and we have developed just an amazing team of people.”

WINNER
2022

CONGRATULATIONS TO 
Ashish Masih

2022 CEO of the Year 
WINNER

President and CEO of Encore Capital Group

 on being named

OF THE YEAROF THE YEAR
2022 AWARDS2022 AWARDS
WINNERWINNER
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Enciso Leads EVOTEK to Massive Growth
TECHNOLOGY: Company Expects to Exceed $500M in Revenue in 2022

	� By JEFF CLEMETSON

EVOTEK CEO Cesar Enciso found-
ed the company in 2014 and in just eight 
years has grown it to become the largest 
privately-owned integrator. 

Last year, ECOTEK exceeded $424 
million in revenue and is expected to best 
$500 million this year. The company has 
seen a 65% year-over-year growth over the 
last five years under Enciso’s leadership. 

Tech Track Record
Enciso is tech industry veteran with an 

over 25-year track record of leadership 
across many different facets of business. 
After earning a bachelor’s degree in Busi-
ness and Economics from Cal State Univer-
sity – Fullerton, he began his career as an 
account manager at leading firms such as 
ADP, Cisco, Veritas and Symantec, where 
he worked to solve the complex challeng-
es of the Fortune 500 customers he served. 

Following his tenure on the software 
and hardware manufacturing side, Enci-
so worked as general manager in San Di-
ego for system integrator Trace 3, where 
he tripled the business in 18 months. Fol-
lowing Trace3, he pioneered a new busi-
ness for Technologent and opened busi-
nesses in Arizona, Nevada and San Diego, 
achieving over $40 million in revenue in 
just two years. 

In addition to EVOTEK, Enciso is also 
founder of BrickworkX, a sister company 
to EVOTEK focused on professional ser-
vices, and ZenVRM, a technology compa-
ny focused on short term rentals. 

Company Culture
One of Enciso’s main focuses 

at EVOTEK is company culture. 
He strives to help provide all 
his employees with the tools 
to lead a fulfilling life while 
also enjoying the work that 
they do. He believes in the 
importance of ensuring 
each employee has access 
to excellent healthcare op-
tions and the opportunity to 
have flexible time off.  

Enciso focuses on the 
community and honors 
those around him who have 
made a difference through en-
acting scholarships in their name 
for young women to start their 
journey in the technology 
industry.

Giving Back
Enciso is also active with 
philanthropy and established 
the EVOTEK Giving Founda-
tion. This foundation houses 
Project Gratitude and Wom-
en in Technology, both pro-
grams striving to ensure 

young women and veter-
ans are given every op-
portunity to succeed in 
the technology industry 
and beyond. 

He encourages all 
EVOTEK’s employees to 

get involved in charitable pro-
grams they are personally in-
terested in and offers events 

for them to participate in 
through the foun-

dation. 

These events are hosted by both Project 
Gratitude and Women in Technology. 

Over the holidays, EVOTEK held an 
event for Rise Against Hunger where em-
ployees, their families, company partners 
and customers joined together to package 
meals for those in need of nutrition world-
wide. The event was held not only in San Di-
ego but in Phoenix, ad Denver for employ-
ees who are outside of Southern California. 

Women in Technology also recently 
awarded a scholarship to a young woman 
starting university in San Diego and will 
be a part of the mentorship and financial 
program offered by the foundation. Enciso 
helps select the scholarship recipient and 
helps dedicate new scholarships in honor of 
colleagues in the industry who are no longer 
with us. Enciso has also served on the board 
of Junior Achievement since 2017.

Achievement Awards
In 2021/2022, Enciso received a pleth-

ora of achievement awards of his own. 
In 2021, he was named Entrepreneur 

of the Year for the Pacific West by Ernst 
& Young (EY) and was inducted into the 
EY Hall of Fame in 2022. EY also tapped 
him to be an Entrepreneur of  the Year 
judge for 2022.

In addition to accolades from EY, En-
ciso has been highlighted as one of San 
Diego’s top CEOs by the San Diego Busi-
ness Journal and in 2021 was named to 
the publication’s SD500 Most Influential 
People list. The Business Journal has also 
highlighted EVOTEK as a Best Places to 
Work every year since 2015. n

IN HIS OWN WORDS:

“It is such an honor to be named one of SDBJ’s CEO of the Year winners. The 
team we have built at EVOTEK is second to none and it is through all of their 
achievements that I am here today. This recognition continues to validate what 
we are trying to accomplish as an organization and our main focus will always 
be our culture and how we can better improve the lives of each employee.”

WINNER
2022
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Matthew Fehling Brings Energy and New Purpose to BBB
SMALL BUSINESS: Credits Team With Supporting the Work of Main Street Enterprises

	� BY BRAD GRAVES

“We’re not your father’s or grandfa-
ther’s BBB anymore.”

Those were the words of  Matthew Feh-
ling as he accepted his award for CEO of 
the Year on June 30 at the Burham Center 
for Community Advancement.

Fehling is president and CEO of  the 
Better Business Bureau Serving the Pacific 
Southwest. From his Kearny Mesa office, 
he oversees the work in several markets in 
Southern California and Greater Arizona.

Fehling, who recently celebrated his 
50th birthday, has dedicated more than 
25 years to ensuring BBB remains a rel-
evant and trusted source. Leading one 
of  the largest and most innovative BBBs 
in the country, his leadership is felt not 
only at a local level, but on the national 
level as well.

The Greatest Compliment
“These awards are awesome, and to be 

up here and be named on the list is incred-
ible. But to me, the best compliment I can 
get is when somebody says, ‘you have a 
great team,’” Fehling said, telling his au-
dience that he heard that shortly before 
he went onstage. “You know, if  I wouldn’t 
have won this award, that would have been 
enough for me. …

“Just to be up here is tremendous, but 
you can’t lead if  there is nobody behind 
you. I’m happy to take this award, put it 
on the shelf  at work and let the employ-
ees be proud of it. Because if  they didn’t 
do it, I wouldn’t be up here.”

Fehling has served in sev-
eral distinctive and vital 
roles across the country, 
including the Council 
of  Better Business Bu-
reaus, now known as 
the International As-
sociation of BBBs.

He joined his 
current organiza-
tion in 2004 as ex-
ecutive vice pres-
ident, and took 
the president’s job 
in 2006. Since taking 
the top job, Fehling 
has increased the or-
ganization’s net as-
sets from $2.6 mil-
lion to nearly 
$7 million 

with the support of  his dedicated 
and mission-driven team. 

By making team culture 
a top priority, Fehling has 
made BBB an exceptional 
place to work. The orga-
nization was recognized 
as one of  the Best Plac-

es to Work in San Diego 
in 2021.

Staying Ahead 
of Change

To meet the challeng-
es of  the current econo-

my, Fehling has had to be 
quick on his feet. Seeing the 
rapid increase in inflation 

and knowing that 
his staff  

needed help in the face of  it, he recently 
provided a salary increase to all employ-
ees. The raise funnels down to support 
the San Diego economy. 

Fehling recently expanded BBB’s San 
Diego campus with a 6,000 square foot 
co-work and executive meeting space to 
encourage the successful, ethical growth 
and development of  local businesses and 
nonprofits. 

Those who know him say that what de-
fines Fehling as a successful CEO is the 
way he rallies the troops creating com-
mon purpose and inspire confidence in 
the team. He proudly shares an ongoing 
challenge to ignite movement in those 
who’ve wrongfully labeled stagnation as 
tradition. 

He currently serves on a number of 
nonprofit boards including a charter 
school that operates in an underserved 
community. He is an active member of 
Vistage. (Based in San Diego, Vistage of-
fers coaching and mentorship to execu-
tives through small groups in communi-
ties all over the world.)

The local BBB office still does a good 
deal of  work in Arizona. Fehling has 
been a board member of  the Arizona 
Coyotes Foundation, which supports 
nonprofits that offer programs for chil-
dren and members of  the military. He is 
past president of  Valley of  the Sun Ki-
wanis in Phoenix. 

Fehling earned his Bachelor of Science 
from Virginia Commonwealth Universi-
ty’s School of  Mass Communications in 
Richmond, Virginia. n

IN HIS OWN WORDS:

“It is an honor to be named one of the San Diego Business Journal’s CEOs 
of the year.  To me, it reflects the work that the team has accomplished and is 
accomplishing.  Repositioning a century-old brand requires buy-in from all 
involved as sometimes our biggest headwinds are from internal stakeholders. I’m 
proud to lead a team finding new and innovative ways of supporting San Diego’s 
Main Street entrepreneurial communities.”

WINNER
2022

Molly has been relentless in her e�orts to grow Element Biosciences into a next 
generation sequencing (NGS) company that will transform the industry. Element 
Biosciences has reimagined every single element that has gone into their �rst 
sequencer and has launched its �rst product into the market in less than 5 years! Molly 
is an inspiring leader that drove advancement through a pandemic, while enhancing 
the innovative culture of a fast-paced start-up.
 
We are delighted that Molly was selected as a �nalist and wish her and the rest of our 
team continued success. Congratulations to all the other 2022 SDBJ CEO of the Year 
Award �nalists!

Congratulations, 
Molly He, Chief Executive O�cer 
as a �nalist of the 2022 SDBJ CEO of the Year Award!

Opening the world of 
biology to new possibilities.

elementbiosciences.com             info@elembio.com



JULY 18, 2022   27  
WINNER

2022

Congratulations to all the 2022 CEO of the 

Year Award Winners and Finalists, 

including our very own CEO Carol Dedrich!

Thank you for all you do to inspire the next 

generation of leaders.

Learn more about Girl Scouts San Diego: 

sdgirlscouts.org

Rady Children’s Hospital CEO Declined to Cut Services
HEALTHCARE: Dr. Patrick Frias Shaped His Institution’s Response to COVID

	�BY BRAD GRAVES

Every CEO of every healthcare system 
in the world was tested by the COVID-19 
pandemic. Would they slash jobs and can-
cel services? Would they scale down to the 
point that patient care was impacted? Or 
would they find a way to avoid layoffs, 
maintain critical programs and become 
an even greater asset to the community?

Dr. Patrick Frias chose option “C.”
Dr. Frias is President and CEO of Rady 

Children’s Hospital and Health Center. 
Through intentional and careful finan-
cial stewardship, he has made important 
investments in the health of the San Di-
ego community.

His organization did not put long term 
expansion plans on hold. It also embraced 
telework and telehealth. Dr. Frias believed 
that as long as the hospital focused on car-
ing for the kids and being there for the com-
munity, it would all work out. And it did.

During the height of  the pandemic, 
Rady Children’s Hospital worked closely 
with San Diego County and other part-
ners to form collaborations that would 
benefit the entire region. It transformed 
its cafeteria into a community vaccina-
tion clinic for all ages and led the way in 
educating the community about COVID 
through its infectious disease experts.

Focusing Farther Ahead
Dr. Frias recognized that, no matter 

what the crisis, the hospital could not 

set aside planning to serve even more 
kids in the future. Before 
COVID, Rady Children’s 
embarked on a campus 
master planning process 
that involved reimag-
ining its flagship cam-
pus with modern new 
buildings and inviting 
outdoor spaces. Putting 
the brakes on that proj-
ect could have potential-
ly impacted the care the 
hospital would be able to 
provide kids and families in 
the future – so Dr. Frias was 
resolute in keeping the project 
on track.

The hospital took a sim-
ilar approach to child 
and adolescent mental 
health. Dr. Frias 
recognized 
that such 
a 

critical issue could not be put on the 
back burner until there were 

fewer pressing concerns. 
Much like the campus 
master plan, he contin-
ued to push forward 
the hospital’s trans-
forming mental health 
initiative and con-
struction of  a mental 
and behavioral health 
campus.

San Diego By 
Way of Nebraska

For Dr. Frias, the road 
to San Diego traveled 

through multiple states. 
He holds a bachelor’s degree 

in theology from Creigh-
ton University and 

completed 
medical 
school 
at the 
U n i -
versi-

ty of Nebraska College of Medicine. He 
completed his pediatric residency at Duke 
University Medical Center, and his pediat-
ric cardiology and electrophysiology fel-
lowships at Vanderbilt University Medi-
cal Center.

Led by the desire to improve the lives 
of children, Dr. Frias started his career as 
a pediatric cardiologist, while serving on 
the pediatric faculty at the Emory Univer-
sity School of Medicine.

To have a greater impact on children’s 
health and to drive broader innovation, 
Dr. Frias drew upon experience from his 
past clinical and leadership roles as he 
stepped into the CEO position at Rady 
Children’s, also serving on the California 
Children’s Hospital Association Board as 
its chairman and the Children’s Hospital 
Association Quality and Safety Committee. 
He is chair-elect of the Hospital Associa-
tion of San Diego and Imperial Counties.

He is a Fellow of both the American 
College of Cardiology and the American 
Academy of Pediatrics.

Rady Children’s Hospital and Health 
Center is ranked consistently by U.S. News 
& World Report as one of America’s best 
pediatric hospitals and healthcare systems. 
It is the largest pediatric hospital on the 
West Coast of the United States, with 511 
inpatient beds and a comprehensive list of 
services that include six urgent care sites, 
mental health, home care, convalescent 
care and satellite care, with more than 30 
subspecialty services. n

IN HIS OWN WORDS:

“I am proud and humbled to be among the remarkable group of leaders named 
by the San Diego Business Journal as 2022 CEOs of the Year. While this is an 
individual award, our successes as an organization are a team effort. This honor is 
a testament to the hard work and dedication of our incredible team members and 
support of the San Diego community.”
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CEO Pushes for a Thriving Life Sciences Ecosystem
NONPROFITS: Mike Guerra Merged Two Organizations and Made CLS Even Stronger 

	� BY BRAD GRAVES

Mike Guerra can take credit for improv-
ing the fortunes of his life sciences trade 
organization.

Guerra serves as president and CEO 
of California Life Sciences (CLS), an in-
fluential trade association advocating for 
California’s life sciences industry. 

Representing companies up and down 
the state, Guerra works to advance Cal-
ifornia’s leadership as the world-leading 
life sciences innovation ecosystem by ad-
vocating for effective national, state and 
local public policies and supporting en-
trepreneurs and life sciences businesses.

Bringing Organizations Together
Guerra successfully led the integration 

of CLS in June 2021, when the California 
Life Sciences Association and California 
Life Sciences Institute came together un-
der the CLS umbrella. The organization 
now represents more than 1,100 member 
companies.

Guerra’s organization was not always as 
robust as it is now.

When Guerra first took his CEO job, his 
organization had just completed a fiscal 
year where expenditures exceeded income 
by more than $300,000. Its balance sheet 
showed a deficit of more than $750,000. 

By 2021, the organization’s revenues 
were 33% higher and exceeded expenditures 
by more than $1.3 million. Its cash balance 
is 275% better than at the end of 2018, with 
reserves of more than $2.8 million.

Reconnecting
Guerra also made some im-

portant hires. Within his first 
three months, he secured a 
new business operations 
leader and empowered 
him to hire and lead a 
team. Outside the of-
fice, Guerra built rela-
tionships with key ex-
ecutives at partner and 
member organizations 
to secure additional 
funding.

He increased mem-
ber company represen-
tation across research and 
academic institutions, in-
vestors, service partners, 
and the full spectrum of 
emerging life sciences 

clusters from 1,000 to more than 1,100. 
He led the growth of federal, state 

and local government relations and 
advocacy teams and a legislative 

agenda in support of fostering 
the overall life sciences ecosys-
tem.

Today, Guerra leads with 
an emphasis on demonstrat-
ing impact with diversity pro-
grams and a strong framework 
for employee hiring and reten-
tion. He has built a diverse 
leadership team comprised of 

50% women leaders and 25% 
people of color.

Rallying in the 
Face of COVID

In accepting his award during 
ceremonies on June 30, 

Guerra thanked the people who work for him.
“You all talked about teams,” he told his au-

dience of CEOs, “and I wouldn’t be here with-
out my team.”

He continued: “I’m a first time CEO — three 
and a half years in. Less than a year in, the pan-
demic hit and we rallied together to make sure 
we were supporting our members across Cal-
ifornia and nationally … and making sure we 
were taking care of our med device companies, 
our life science companies, biotech, pharma, et 
cetera. But it’s more about the team.” 

He said it was inspiring to be among the 
honorees and finalists. 

Prior to joining the association, Guerra held 
senior leadership positions with VWR Interna-
tional, a leading global distributor and manu-
facturer of products to the life sciences industry 
for more than a decade. In his last role at VWR, 
Guerra was vice president of sales for the West-
ern Region of the United States, responsible for 
companies in the pharmaceutical, biopharma-
ceutical, industrial and production businesses.

Guerra also served as vice president of the 
Americas for Avidity Science — a worldwide 
leader in water purification systems and labo-
ratory equipment. While there, he helped build 
and lead its life sciences business and channel 
strategy. 

Guerra holds a bachelor of science degree in 
business from San Jose State University.

California Life Sciences has five offices, in-
cluding Sacramento and Washington, D.C. Its 
local office is on Sorrento Mesa, in the heart 
of one of San Diego’s leading tech neighbor-
hoods and a short drive from the innovation 
and intellectual property centers of UC San Di-
ego, Torrey Pines Mesa and Carmel Valley. n

IN HIS OWN WORDS:

“It’s an absolute honor to be recognized by the San Diego Business Journal as a CEO 
of the Year. I’m proud to lead such an incredible organization that truly represents 
the innovation pipeline throughout the state. CLS will continue to connect San Diego 
and the rest of California’s life sciences companies with strategic partners, events, 
programs, and collaboration opportunities that support their innovation.”
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Underserved Communities Have a Friend in MAAC’s CEO
NONPROFITS: Even When Funding Looked Scarce, Arnulfo Manriquez Kept Staff  Employed

	� BY BRAD GRAVES

Arnulfo Manriquez has dedicated his ca-
reer to working directly with underserved 
communities across San Diego County.

He is the president and CEO of  MAAC, 
a nonprofit organization that provides 
programs, leadership development and 
advocacy. (The MAAC initials original-
ly stood for Metropolitan Area Adviso-
ry Committee on Anti-Poverty.)

Manriquez has worked in the non-
profit field, including affordable hous-
ing development, for three decades. As 
a first-generation immigrant who grew 
up in the southern region of  San Di-
ego, he understands firsthand the chal-
lenges faced by underrepresented com-
munities and is committed to creating 
opportunities for self-sufficiency and 
safety for individuals and families who 
need it most.

People who know him describe Man-
riquez as a servant leader, a builder of 
partnerships, and one of  the few com-
munity voices that truly understands the 
challenges of  working families.

Manriquez’s experience spans the ar-
eas of  program development and opera-
tions, new construction, acquisition and 
rehabilitation, re-syndication, home-
ownership and property management.

With just over 500 employees and 
under his leadership, MAAC has ex-
panded its work in the areas of  edu-
cation, health, economic development 
and housing as well as leadership and 
advocacy.

Weathering Uncertain Times
Though the last few years have been 

challenging, MAAC was one of the few 
nonprofits that increased its budget and 
expanded its program to serve 75,000 in-
dividuals throughout San Diego 
County, all because of Man-
riquez’s sound leadership. 
He sought alternative 
funding sources to en-
sure staffing stability 
even when certain pro-
grams were at a pause. 
By mobilizing staff to 
come up with creative 
solutions, he helped 
create the conditions for 
MAAC to keep all staff  
employed, with no layoffs, 
furloughs or cuts in any 
benefits. Manriquez treat-
ed his workforce with empathy.

Under Manriquez’s 
l e a d e r s h i p , 
MAAC’s 
work 
i n 
real 
e s -

tate development has ramped up, lead-
ing to pivotal partnerships that will dou-
ble MAAC’s housing portfolio with five 
new-construction developments in San Di-
ego County. MAAC also plans to expand 

into Imperial County with two hous-
ing developments slated to provide 

much-needed affordable homes 
for farmworker families.

Manriquez asserts that 
underserved communities 
should have access to clean 
transportation. He recent-
ly challenged local energy 
companies to ensure equal 

access to clean transporta-
tion for all communities. As 
a result, MAAC’s afford-
able housing communities 

were the first in the region to 
install electric vehicle charging 

stations for residents. Soon 
after, Manriquez suc-

cessfully ne-
got i -

ated a partnership with a local funder and 
financial institution to offer financial edu-
cation and coaching, as well as low-interest 
car loans to residents in low-income com-
munities for the purchase of new and pre-
owned electric vehicles, paving the way for 
access to clean transportation where it was 
previously nonexistent.

In the past year, MAAC has grown its 
economic development programs, investing 
$2 million to grow programs that ensure 
equitable opportunities for disadvantaged 
communities to achieve economic mobility.

Manriquez has served on the boards 
of the San Diego Housing Federation and 
Housing California over the past two de-
cades. He presently serves on the board 
of Unidos US, a national Latino advoca-
cy organization, and recently joined the 
board of  the San Diego Public Library 
Foundation.

Manriquez has been a Southwestern 
College Puente Mentor for more than 15 
years. He has impacted vulnerable lives 
and he continues to provide guidance and 
mentorship to diverse professionals.

He is an alumnus of  UC San Di-
ego, earning a bachelor of  arts in ur-
ban studies and planning in 1993. 
He earned a master of  arts in lead-
ership and nonprofit management 
from University of San Diego in 2005.

MAAC continues to evolve and grow. 
To assure the organization stays in tune 
with — and can meet — ever-changing 
community needs, Manriquez prioritizes 
investment in the organization’s strategic 
plan. n

IN HIS OWN WORDS:

“I truly felt lots of love and support as I received this award at the event. This 
recognition has validated the work and effort I have put into MAAC and has 
enforced my commitment to staff, our board of directors and most importantly, to 
the community we serve. Thank you, SDBJ, for this recognition.”

TIM MEISSNER
CEO of the Year Finalist

CONGRATULATIONS

Tim has been the visionary in expanding our service lines 
in asset management, construction, accounting services, 
property management, and much more. His forward think-
ing and entrepreneurship inspires the high level of pro-
fessionalism and excellence that Meissner CRES delivers 
with each service, to each client.

FOR MORE INFORMATION, CONTACT US  |  WWW.MEISSNERCRES.COM  | 858-373-1234

“We ensure our clients enjoy 
the best possible property  

ownership experience. ”
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Masih Leads Encore with Purpose and Values
FINANCE: 2021 Was a Standout Year for Growth

	� By JEFF CLEMETSON

Ashish Masih has led global specialty fi-
nance firm Encore Capital Group as pres-
ident and CEO for the last five of the 13 
years he’s worked at the company and is 
an inspiring leader with a humble dispo-
sition that resonates with the over 6,600 
Encore family of employees.

When it comes to his legacy, Masih said 
he hopes to “leave a lasting impact on En-
core in helping build an organization and 
culture that helps consumers, enables an 
inclusive and collaborative environment 
for our colleagues around the world and 
deliver amazing business results – all lead-
ing to enhanced shareholder value.”

Despite continued macro volatility 
during 2021, Encore Capital Group con-
tinued a multi-year trend of  exception-
al performance. Under Masih’s leader-
ship the company’s revenues grew 8% 
over 2020’s to $1.61 billion; net income 
grew 66% to $351 million; and earnings 
per share grew 69% to $11.26. Encore 
achieved the industry’s highest pre-tax 
ROIC at 15.2% and closed $390 million 
in share repurchases – 23% of company’s 
outstanding shares.

In addition to the financial metrics, oth-
er notable accomplishments, which Masih 
attributed to the team’s dedication and 
consistent approach include the launch of 
new consumer satisfaction voice feedback 
in U.S. business to further improve how 
Encore supports consumers and then ex-
pansion of digital capabilities such as chat. 

Encore increased its commit-
ment to environmental, so-
cial and governance (ESG) 
initiatives by expand-
ing the cross-functional 
ESG Steering Commit-
tee, formalizing CEO 
and Board Governance 
and Nominating Com-
mittee oversight struc-
ture and increasing 
communications with 
easily accessible on-
line at-a-glance resourc-
es. Masih also oversaw the 
launch of Encore Capital 
Group’s first-ever Economic 
Freedom Study to better un-
derstand consumer prefer-
ences and perspectives.

Purpose and Values
Masih attributes the com-
pany’s success to its disci-
plined strategy and con-
sistency in its purpose. 
As part of that strategy, 
Encore remains focused 
on its three strategic pil-
lars: focusing on mar-
kets where the com-
pany can thrive; de-
veloping competitive 
advantages like En-
core’s consumer-cen-

tric approach and invest-
ments in digital capabilities; 

and maintaining a strong 
balance sheet to ensure 

the financial health as 
a company.

Ma-

sih’s personal philosophy about the role 
that Encore plays in the financial ecosys-
tem is his belief  that, “credit is the life-
blood of any successful economy and a 
critical part of  that is consumer credit.” 
It is that strong belief  that inspires the 
people of Encore to focus on its mission 
to create pathways to economic freedom 
by partnering with consumers to restore 
their financial health.

As part of the values Masih brings to 
Encore, the company maintains a com-
mitment to doing the right thing for em-
ployees, consumers and the communities 
in which Encore operates. Throughout the 
pandemic, Masih invested in the needs of 
the larger Encore organization by work-
ing with its leadership team to protect the 
health and safety of  employees around 
the globe. As an example, the company 
launched the COVID-19 Employee As-
sistance Center to provide employees 
and their dependents in India with criti-
cal medicines, oxygen support and infor-
mation to find resources such as available 
intensive care hospital beds. In addition to 
taking care of its employees, the compa-
ny extended hardship relief to consumers 
and supported local community efforts.

“What we were able to achieve and over-
come in the last year while responding to 
COVID-19, keeping our colleagues and 
communities safe and supporting the con-
sumers we serve through the pandemic, 
turned into an incredibly uplifting time, de-
spite all the hardship,” he shared in a recent 
interview. n

IN HIS OWN WORDS:

“I’m humbled by this recognition, especially given the great companies in the 
finalist group this year. As President & CEO, I’m grateful to the 6,600 Encore 
colleagues around the world that help consumers achieve economic freedom, and 
I’m inspired every day by the work they do. As a global company headquartered 
in San Diego, I also feel especially proud that the city’s strong sense of innovation 
and creativity truly inspire what we do.”

WINNER — 2022 CEO OF THE YEAR

On behalf of the MAAC Board of Directors, staff,  
and the communities we serve, thank you for your  
leadership and commitment towards creating access  
to economic opportunities for all San Diegans. 

You are a true champion for equity and justice in our region.

M A A C  P R E S I D E N T  &  C E O

MAACproject.orgAdvocacy & Leadership Development  |  Education  |  Economic Development  |  Housing  |  Health & Wellbeing



JULY 18, 2022   31  
WINNER

2022

Congratulations 
Steve O’Connell 

On behalf of the Board of Directors and
 employees, we thank you for 20 years of 

leadership and service as President and CEO 
of North Island Credit Union.

northisland.ccu.com

OF THE YEAROF THE YEAR
2022 AWARDS2022 AWARDS
FINALISTFINALIST

Militi Brings Storied Career in Marketing to InnoVision
ADVERTISING: Company Doubled in Size Over Last Two Years

	� By JEFF CLEMETSON

Known as an innovator in the market-
ing world, Ric Militi has worked with doz-
ens of  iconic global brands using a dis-
tinctive direct approach over his 38-year 
career. In 1990, when Militi was in his 
early thirties, he opened his own ad agen-
cy, The Ad Group, that specialized in en-
tertainment marketing serving high-pro-
file clients like the Wherehouse, Universal 
CityWalk, Bloomingdale’s, the Academy of 
Motion Pictures Arts and Sciences and the 
Peninsula Hotel of Beverly Hills.among 
many others.

Today Militi leads InnoVision Market-
ing Group as CEO and executive creative 
director. While many companies faltered 
during COVID, Militi managed to grow 
InnoVision, boosting its workforce from 
20 employees to almost 40 in the past year 
and a half. The company’s growth is at-
tributed to InnoVision’s reputation as all 
of the company’s business comes from cli-
ent referrals and word of mouth.

Militi has integrated InnoVision into 
the media community, enabling the firm 
to secure media with value that clients 
couldn’t otherwise receive. InnoVision is 
one of the leading media buyers in San 
Diego because of the extent of clients on 
its roster in all categories.

This year, InnoVision was accepted into 
the prestigious 4A’s – American Associa-
tion of Advertising Agencies – which has 
on elevated the company to whole new 
level of agency.

Pro Bono Work
Militi has served 

on the board of di-
rectors for Fresh 
Start Surgical 
Gifts since the 
founding of  In-
noVision. Fresh 
Start Surgical 
Gifts in a non-
profit group 
that funds and 
facilitates recon-
structive surger-
ies for children and 
teens who could oth-
erwise not afford to 
remedy birth defects and 
other physical abnormal-
ities.

In addition to 
prov id ing 

pro bono marketing services for the 
organization, Militi personally at-

tends Fresh Start’s annual fund-
raising event to support their 
lifechanging mission. InnoVi-
sion provides creative and web-

site services to support the 
cause, and Militi personal-
ly attends events hosted by 
the organization on an an-
nual basis. 

Militi is also a longtime 
supporter of the ASPCA and 

InnoVision provides marketing 
services to Susan G. Komen San 

Diego throughout the year. 
Militi has also lectured on 
branding and marketing to 

students at SDSU and the 
Art Institute. In the 

community, 
he has 

spoken free of charge to business profes-
sionals at the North San Diego Business 
Chamber, Rosie’s Network and local me-
dia stations.

Entrepreneur and Other Gigs
In addition to leading InnoVision, 

Militi is also founder and CEO of  Cra-
zy Raccoons, LLC, a “technology think 
tank developing simple solutions to com-
plex problems,” according to the compa-
ny’s tagline. 

Crazy Racoons has two products in de-
velopment. One is V.afied which is work-
ing to be the “solution to deceitful, dis-
honest and fake online reviews,” accord-
ing to the company’s website.

The other is an app named Zip that 
according to the Crazy Racoons web-
site will “tally votes from other users to 
quickly and anonymously answer life’s 
opinion-based questions.”

Prior Crazy Racoons and InnoVision, 
Militi served as vice president of  market-
ing for Valley View Hotel & Casino after 
consulting for them for a couple years as 
Ric Militi and Associates. Before that, he 
served as president of  RMO, specializ-
ing in leveraged radio promotions, events, 
branding campaigns and destination mar-
keting for clients like The Aladdin Resort 
Casino, Harrah’s, DreamWorks/SKG and 
United Paramount Network.

He also served as president of  Y2K 
Communications and as executive vice 
president at Eisman, Johns & Laws Ad-
vertising. n

IN HIS OWN WORDS:

“I am both honored and humbled to win this prestigious award, as I am honored 
that my team would nominate me and humbled such a distinguished panel of 
judges would select me as one of the winners. I feel this award is really more for 
my team, and in me winning it speaks to the fact that I am serving them as their 
CEO in helping make their lives better and more successful.”
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CSUSM President Pushed Through Pandemic Challenges
EDUCATION: Neufeldt Found Ways to Overcome Fiscal, Social, Health Emergencies

	� By JEFF CLEMETSON

In 2019, just as the COVID-19 pandemic’s 
reality began to set in, Dr. Ellen Neufeldt be-
came California State University San Marcos’s 
(CSUSM) fourth president.

President Neufeldt met the challenge by 
transforming the school to students with re-
mote access to classes and services and ensuring 
the technology needed for remote learning was 
accessible to students in need, all while raising 
significant funding for scholarships and other 
student needs.

In 2020, Neufeldt launched CSUSM’s Stu-
dent Success Coaching program, which allowed 
the campus to reallocate personnel impacted 
by the pandemic while providing more touch 
points and support to students. The program 
was recognized with the American Association 
for State Colleges and Universities (AASCU) 
Excellence in Innovation Award for Student 
Success in November 2021. 

Also in 2020, Neufeldt initiated a cam-
pus-wide institutional strategic plan process 

– the first in over 15 years. The new plan, pub-
lished this spring, places commitment to stu-
dent success and social mobility at the heart of 
CSUSM’s new mission and vision. New strate-
gic goals in the plan focus on dismantling bar-
riers to educational access; nurturing a culture 
of service; adapting to meet the needs of the 
San Diego region; building socially minded 
partnerships and entrepreneurial efforts; and 
launching a philanthropic campaign to fuel 
this transformation.

To close the equity gap, CSUSM currently 
has groups focused on supporting the recruit-
ment and retention of Black, American Indian 

and APIDA students. In Febru-
ary this year, Neufeldt signed 
an MOU partnering with 
Black community leaders 
and groups to cultivate 
a stronger college-go-
ing culture across 
the region. Then in 
March CSUSM 
hosted a sum-
mit this March 
that focused 
on enhancing 
its capacity to 
serve Latinx 
students. 

Expanding 
Campus

Under Neufeldt’s 
leadership, CSUSM 
has experienced 

rapid capital growth. In fall 2021, 
the California State University 

Board of Trustees prioritized 
the funding for CSUSM’s 
next academic building, 
an Integrated Science & 
Engineering Building, 
which will support the 
expansion of engineer-
ing programs to support 
regional workforce de-
mands. 

T h i s  s p r i n g , 
CSUSM’s Innovation 
Hub opened on cam-
pus to support entre-

preneurial innovation 
collaborations and ini-
tiatives between stu-

dents, faculty and com-
munity. Also this 

spring, a 

new School of Education Active Learning 
Lab, sponsored by SchoolsFirst Credit Union, 
opened to provide future teachers with the 
skills they needs for teaching in the modern 
era. Further, a proposal for new affordable stu-
dent housing was recently submitted that could 
be soon funded with state dollars allocated by 
the governor for this purpose. 

Financial Success
When Neufeldt took the job as presi-

dent, CSUSM faced a fiscal stewardship 
crisis which she turned into an opportu-
nity to invest in CSUSM’s infrastructure 
related to audit and compliance functions, 
better aligning practices and controls sur-
rounding travel and hospitality. The uni-
versity reprioritized the institutional bud-
get and addressed critical unfunded base 
needs, seeing a significant recovery of re-
serves and incredible turn-around in the 
budget, despite COVID-19.

In the 2020/2021 school year, CSUSM 
raised over $5 million in philanthropic 
gifts, exceeding the school’s annual fund-
raising goal. The same year, CSUSM re-
ceived almost $17 million in external re-
search awards, a 14% increase over the 
year before.

In December 2021, CSUSM raised 
nearly half  a million dollars on Giving 
Day, breaking all previous campus Giv-
ing Day records.

Through the development and funding 
of the Student Relief Fund, 744 students 
were supported with financial assistance, 
and an additional 630 students through 
the student emergency fund. n

IN HER OWN WORDS:

“I’m thrilled, grateful and humbled to receive this award. It is an honor to serve 
as CSUSM’s president and I give so much credit to all our faculty and staff  
who are so dedicated to the lifelong success of our students. CSUSM proudly 
partners across San Diego to ensure we continue to be this region’s elevator 
of social mobility and an engine of inclusive growth – a beacon of where the 
future of higher education is going.”
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TO OUR PRESIDENT & CEO,

PATRICK FRIAS
FOR WINNING THE SAN DIEGO BUSINESS JOURNAL’S

CEO OF THE YEAR AWARD! 
As CEO, Patrick Frias, MD, has helped lead Rady Children’s through the highs and lows 
of the past several years. Team Rady is grateful for Patrick’s unwavering support of our 
mission and staff. That is why we are thrilled to celebrate his acknowledgement as the 
San Diego Business Journal CEO of the Year! We are proud to see his leadership efforts 
recognized on a wider scale. This honor is a win for all Team Rady and the community 
and patients we serve. On behalf of our entire Rady Children’s family congratulations 
once again, Patrick and this well-deserved honor.

rchsd.org
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Asian Business Association’s CEO Serves a Wider Community
SMALL BUSINESS: Jason Paguio Takes the Lead in San Diego, Sacramento, British Columbia

	� BY BRAD GRAVES

Jason Paguio is the president and CEO 
of the Asian Business Association San Di-
ego (ABASD) and the Asian Business As-
sociation Foundation. 

His CEO job, however, doesn’t reflect the 
breadth of his leadership experience. 

Look at Paguio’s resume and you will find 
a number of roles in state, county and mul-
tiple city governments, as well as in the U.S. 
military (he is a volunteer member of the 
U.S. Coast Guard Auxiliary).

In addition, Paguio leads a band and is 
part of a business that sells specialty items to 
bands and militaries. He is drum major for 
the British Columbia, Canada-based Simon 
Frasier University Pipe Band. Since 2006, 
he has served as the North American di-
rector for the Birmingham, England-based 
Dalman & Narborough - Regimental Mace 
Company, which makes ceremonial items for 
military formations — notably the ornate 
staffs that drum majors carry.

Growing the ABASD
As a leader, Paguio brings vision and ex-

pertise across many sectors, including devel-
opment of minority-owned business; estab-
lishment and coordination of high-impact 
multi-agency collaborative efforts; advocacy 
for San Diego’s many diverse communities — 
including underserved communities — and 
his own experience as a first-generation Fil-
ipino-American. 

His three years at the Asian Business As-
sociation San Diego have seen the organi-
zation grow to its largest size in 30 years. 

Paguio nearly quadrupled revenue, 
eliminated all debt and estab-
lished reserves. 

ABASD expanded its im-
pact through communi-
ty-based outreach and part-
nerships while more than tri-
pling its office size to provide 
a free cultural co-working hub 
for local Asian and Pacific 
Islander nonprofits. 

Beyond San Diego, Pagu-
io provides statewide leader-
ship as the political director 
for the CalAsian Chamber of 
Commerce. Gov. Gavin New-
som recently appointed him to 
serve on the California Commis-
sion on Asian and Pacific Islander 
American Affairs.

His local political activity 
is extensive. Paguio is one 
of 15 San Diegans 
selected by 
Mayor 

Todd Gloria to serve on the 
city’s San Diego Asian Pacif-

ic Islander Advisory Group, 
and he was also appoint-
ed to the City of San Diego 
Small Business Advisory 
Board. Additional civic 
commitments include 
the board of directors, 
NTC Foundation (Arts 

District Liberty Sta-
tion), LEAD San Di-
ego, San Diego Com-
munity Housing Corpo-

ration and City of Coro-
nado Mobility Commission.

Forging a Strategic 
Alliance

In a groundbreaking effort, 
Paguio partnered to estab-

lish the Strategic Alli-
ance, comprised of 

the region’s three largest ethnic chambers 
of commerce: the San Diego County His-
panic Chamber of Commerce, the Coun-
ty of San Diego Black Chamber of Com-
merce and ABASD. As the Strategic Al-
liance, this trio of  agencies operates as 
the Alliance Small Business Development 
Center (SBDC), focusing on delivering a 
comprehensive array of  services to mi-
nority-owned small businesses. Focusing 
on economic equity for the region’s un-
derserved communities, Paguio led his or-
ganization through the coronavirus pan-
demic by assisting thousands of minori-
ty-owned small businesses, helping them 
receive no-cost technical assistance and 
tens of millions of dollars in COVID-19 
disaster relief  capital.

In 2021, Paguio helped to formally 
designate the Convoy District in Kearny 
Mesa as the Pan Asian Cultural and Busi-
ness Innovation District in the city of San 
Diego. Bordered by Interstate 805, state 
Route 163 and state Route 52, the stretch 
of Convoy Street has long attracted peo-
ple looking for specialty food. Now rec-
ognized as one of the largest pan-Asian 
business districts in the United States, 
the Convoy District is poised to become 
an even bigger destination for all people 
drawn to Asian culture.

Paguio studied at the University of San 
Diego’s Knauss School of Business, Nation-
al University and San Diego City College. 
He was the youngest person to be recog-
nized as one of San Diego’s 500 Most In-
fluential People while in his early 30s. n

IN HIS OWN WORDS:

“I’m so grateful to be part of this prestigious group of winners. This award is 
truly a representation of our incredibly supportive board of directors and 
mission-driven team who all work together to advance economic equity for our 
region’s underserved and under-capitalized small businesses. I hope to inspire 
a generation of diverse leaders to be thoughtful in achieving a stronger, more 
inclusive economy for everyone.”
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Neighborhood Healthcare CEO Pursues Nonprofit's Mission
HEALTHCARE: Adapted to COVID and Different Care Models, Expanded Geographic Boundaries

	� BY BRAD GRAVES

CEO and practicing family physi-
cian Rakesh Patel, M.D., has been with 
Neighborhood Healthcare for more than 
19 years. He ensures his nonprofit commu-
nity health organization has the resourc-
es and culture it needs to provide quality, 
compassionate, whole-person care to pa-
tients throughout San Diego and River-
side Counties — regardless of  those pa-
tients’ circumstances.

Dr. Patel, who also has an MBA, over-
sees a staff  of more than 900.

He has acted as the face for Neighbor-
hood Healthcare’s fundraising efforts. The 
organization has raised more than $1 mil-
lion over the past five years to support un-
funded patient care. 

The CEO was behind Neighborhood 
Healthcare’s push to broaden its patient 
care impact, reaching a record 78,000 pa-
tients, via 391,000 medical, dental and be-
havioral health visits. He has expanded 
services to the outlying communities of 
Riverside, Temecula and Valley Center. 

A New Approach for New Times
Dr. Patel and Neighborhood Health-

care’s focus on providing access to care 
remained paramount before and during 
the pandemic. Soon after the COVID-19 
outbreak, the organization launched vid-
eo telehealth and phone services. Neigh-
borhood Healthcare transitioned thou-
sands of  patients to virtual visits while 
providing critical medical, dental and 
mental health care. The organization’s 

innovative providers and staff  
overcame digital challeng-
es to offer quality care 
to patients by video, 
phone and in-per-
son. Neighborhood 
Healthcare provided 
services to communi-
ties and families that 
would otherwise 
not receive neces-
sary care.

Not  s topping 
there, Dr. Patel’s lead-
ership and Neighbor-
hood Healthcare’s in-
novative healthcare pro-
fessionals brought critical 
care to high-risk pa-
tients confined to 
their homes 

through Mobile Care Teams in 
San Diego and Riverside 

counties. These skilled prac-
titioners went to 2,083 pa-
tients’ homes over five 
months to administer lab 
and COVID tests. The 
organization also ex-
panded a myriad of  oth-

er services, from pedi-
atrics to senior care. 

Many of  these 
changes will likely con-

tinue when the pandem-
ic subsides, as patient de-
mand for these new offer-

ings grows.
He also:

• Orchestrated the or-
ganizat ion’s  s t rat -

egy to launch 

Neighborhood Healthcare’s first Pro-
gram of All-Inclusive Care for the Elder-
ly (PACE) center to offer tailored medical 
care to seniors from a medical team spe-
cializing in aging and chronic conditions.

• Authorized the reapportionment of 
key operational budgets that enabled 
Neighborhood Healthcare to connect 
with patients and care outside of  its 16 
San Diego County facilities during the 
COVID-19 pandemic.

• Crafted and shared industry best prac-
tices with 800 other community health 
centers throughout San Diego and Cal-
ifornia through his volunteer work with 
the Integrated Health Partners and Health 
Center Partners. 

A board-certified family physician and 
Certified Physician Executive, Dr. Patel re-
ceived his M.D. from the Medical College 
of Wisconsin and completed his residency 
at Scripps Family Practice in Chula Vista. 
He received his MBA from the Isenberg 
School of Management at UMass Amherst.

Dr. Patel became chair of  the board 
of directors for Integrated Health Part-
ners, San Diego County’s leading clinically 
integrated primary care network, earlier 
this year. He also serves on the board for 
Health Center Partners, the primary voice 
and health care policy advocate for com-
munity health centers in Southern Cali-
fornia, and the San Diego County Med-
ical Society board. Dr. Patel also sits on 
the Quality Safety Committee at Sharp 
Grossmont and Peer Review Committee 
at Sharp Health Plan. n

IN HIS OWN WORDS:

“I accept this award on behalf  of the more than 900 dedicated team members 
of Neighborhood Healthcare who provide quality, compassionate, whole-
person care to 78,000 patients through 391,214 medical, dental, and behavioral 
health in-person, telehealth, and mobile clinic visits annually, regardless 
of their circumstance. This past year tested them all, and they rose to the 
challenges in countless situations. Our Neighborhood Healthcare team makes 
me so proud to work alongside them every day!”
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Congratulations to all of the San Diego Business Journal’s CEO of the Year nominees and winners. 
RSM recognizes your contributions to the San Diego business community.

rsmus.com

Inspiring. Hardworking. Committed.

RSM US LLP is the U.S. member firm of RSM International, a global network of independent audit, tax and consulting firms. Visit rsmus.com/aboutus for more information regarding RSM US LLP and RSM International. 

Salas Leads WithHealth’s Precision Care Program Launch
TELEMEDICINE: Attracts Fortune 500s, Major Associations, Large Cities as Clients

� By JEFF CLEMETSON

Cindy Salas is the Hispanic, female found-
er and CEO of WithHealth – a precision 
care telehealth benefit that offers employers 
a way to provide a personalized and afford-
able healthcare experience for their employees.

WithHealth’s Precision Care Program 
brings primary, specialty, mental health, and 
urgent care together in a digital first model 
that is powered by genomics. WithHealth 
staff focuses not only on treating a person’s 
immediate illnesses, but also on creating a 
plan of care for them that is preventive and 
proactive. WithHealth’s clinicians use a pa-
tient’s clinical information, including phar-
macogenomics and genomics, to help them 
take the right medication, prevent new illness-
es and better manage continued health issues.

Meeting Pandemic Challenges
In March of  2020, WithHealth 

launched this transformational, digi-
tal-first precision care delivery model, 
which could have been derailed by the 
uncertainty of  the pandemic. However, 
WithHealth had an established network 
of physicians, nurses, genetic pathologists, 
and a platform, so Salas and team rolled 
up their sleeves and became the first Pre-
cision Care provider for the County of 
San Diego, launching their services for 
citizens affected by COVID-19. As the 
clinical providers for the county’s alterna-
tive discharge centers, Salas and her team 
gained great expertise in the management 
of COVID patients. 

A Year of Accomplishments
With the learned expertise 

servicing San Diego Coun-
ty, WithHealth extended 
their offering to employ-
ers and expanded their 
laboratory license and 
service area to all 50 
states and major 
locations in San 
Diego, Los Ange-
les, New York City 
and Atlanta.

To date, With-
Health has ser-
viced more 
than 150 clients 
across indus-
tries, including 
high profile 
clients 
l i k e 
t h e 

National Basketball Association, 
Discover, Inc., Netflix and Hu-

mana, as well as extending its 
laboratory services to ma-

jor events like the U.S. 
Conference of May-
ors and the Critics 
Choice Awards.

WithHealth 
also launched 
Precision Care 
among Ameri-
can Indian/Alas-
ka Native Nations 

which increased 
access to pri-
mary care ser-
vices, yielding 

an improved 
HbA1c from 12.1 

to below 9.0 
- a mea-

sure of

n
































      


   
     
    
     


IN HER OWN WORDS:

“I feel a duty to create a culture where our team can make a difference every 
day. At WithHealth, that is exactly what the team does, for our clients and 
our patients. We are delivering on the promise of transforming healthcare. 
Our Precision Care benefit provides employees with affordable, accessible, and 
tailored care to their individual needs and circumstances. I’m thankful for this 
honor and know it is only because of the team. I am so appreciative for my 
parents - whose stories and lives inspired the WithHealth mission, and for my 
daughters, Audrey and Raegan, who inspire me daily.”
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CONGRATS, TONY!

THANK YOU FOR 
MAKING A DIFFERENCE! 

Ranked #29 nationally among charities that 
support military and veteran families, STEP 
was founded by Veterans who believe that 
with the right tools and knowledge, every 
service member can build a strong fi nan-
cial future while retaining their basic needs. 
Learn more about how you can help those 
sacrifi cing so much to serve our country at 
TeamSTEPusa.org

TeamSTEPusa.org
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Former Professional Fighter Went from Being Janitor to CEO
SMALL BUSINESS: Artem Sharoshkin Rose to the Very Top of The BXNG Club

	� By RAY HUARD

Pretty wild, was how Artem Sharo-
shkin described his ride from being an 
18-year-old immigrant with no money 
from a small farming town about 700 
kilometers east of  Moscow to being 
named a CEO of  the year by the San 
Diego Business Journal.

“I probably would be in a very differ-
ent place if  I stayed there,” Sharoshkin 
said. “My story is just another example 
of  what this country is built on.”

Sharoshkin is the CEO and owner of 
The BXNG Club, a fitness center with 
clubs in East Village, Kearny Mesa, and 
Solana Beach.

The club is expanding to Rancho 
Bernardo later this year and Sharosh-
kin plans to open clubs in Los Angeles 
and Las Vegas.

“My advice to anyone who wants to 
start something is just do it. You’ll fig-
ure it out along the way. Otherwise, there 
will always be something that will hold 
you back,” Sharoshkin said. “The big-
gest thing that was holding me back was 
just thinking that I’m not well equipped 
to grow a company, I don’t have the ed-
ucation, I don’t have the background.”

He doesn’t think that way anymore. 
For himself  and his company, Sharosh-
kin sees no limits.

“It’s only fair to see how far we can 
take this,” Sharoshkin said. “The more 
time goes on and the more we under-
stand how we are as a branded company, 
we realize there really is no competition 

out there when it comes 
to combat sports fit-
ness.”

Realizing a 
Dream

A former pro-
fessional fighter 
in Muy Thai, a 
form of  martial 
arts that relies on 
kicking and box-
ing,  Sharoshkin 
learned of  what 
was then The Box-
ing Club soon after 
arriving in the in the 
U.S. 2004 when his sis-
ter, Irena Boostani, gave 
him a membership as 
a birthday present.

He got a job 
i n  t h e 

club as a janitor, became a 
trainer, then a training direc-

tor, then co-owner in 2014, 
buying out his partner’s 
interest in the business in 
2021 to become its owner 
and CEO.

He changed the name 
of  the business from 
The Boxing Club to The 
BXNG Club to differen-
tiate it from other boxing 
clubs.

When he started out, 
Sharoshkin never envi-

sioned how successful he 
would become.

“I was hoping to have my one 
little small academy or little 

studio to continue coaching 
Muy Thai,” Sharosh-

kin said. “After 
t h at , 

I said, ‘hey, wouldn’t it be incredible 
if  instead of  one location, we had two. 
Now we’re having conversations of  be-
ing outside of  San Diego and being in 
L.A. and being in Las Vegas. I guess 
that’s how it goes.”

Acclimating
Taking risks has been a big part of Sha-

roshkin’s career. 
His most recent was deciding to open 

a club in a closed fitness center in Solana 
Beach, a city more associated with surfing.

“We were a little concerned because 
that’s not the location you would think 
of  for a boxing club,” Sharoshkin said. 

“A lot of  people just don’t equate com-
bat sports for fitness. They think, ‘I’m go-
ing to walk through the door and I’m go-
ing to get punched in the face.’ Since we 
opened, some of the customers who were 
the most vocal and the most concerned 
are absolutely in love with it. They have 
their favorite classes, they have their favor-
ite trainers. It’s stuff  like that that really 
makes me excited.”

Since he first arrived in the U.S., Shar-
oshkin has been driven to succeed.

To learn English, Sharoshkin took 
classes at Mesa College and watched 
English-language movies and television 
shows.

His sister, who was fluent, spoke only 
English when she was with him.

“I didn’t have any friends who were Rus-
sian speaking, so I naturally had to be 
forced to learn the language,” Sharosh-
kin said. n

IN HIS OWN WORDS:

“Being coined CEO of the Year by the San Diego Business Journal is nothing 
short of a career milestone. This moment is a meaningful representation of what 
it means to continuously cultivate a vision and a team with a relentless pursuit 
to see it through. I am incredibly honored, grateful and humbled to receive this 
award and be recognized along with other talented and inspiring leaders.”
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Better Data. Better Care. Best Life.
WithHealth partners with employers to provide a 

precision care telehealth benefit for employees to live 
their best lives. WithHealth’s Precision Care Program 
is the only solution that is powered by genomics and 

prior health data, bringing primary, specialty, behavioral 
health, and urgent care together. I’m grateful to San 

Diego Business Journal for recognizing the work 
WithHealth is doing to transform healthcare.

www.withhealth.comCindy Salas, Founder & CEO, WithHealth
Winner: San Diego Business Journal, CEO of the Year
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Sidd Vivek’s Job Mixes Youth Development, Public Policy
NONPROFITS: CEO of Junior Achievement Helps Make Young People ‘Real-World Ready’

	� BY KAREN PEARLMAN

Siddhartha Vivek is known across San Di-
ego County as an inspirational leader with 
a vision for creating a more equitable, inclu-
sive San Diego.

The CEO and president of Junior Achieve-
ment of San Diego County, Vivek is innovative, 
forward-thinking and collaborative in his ap-
proach to serving families across the county.

Vivek oversees a team of about two dozen 
people who empower more than 15,000 San 
Diego County youths and young adults to 
be real-world ready.

Through 5,000 industry volunteers that 
work in their unique facility (Biz Town) and 
in classrooms and throughout communities, 
Junior Achievement in San Diego contin-
ues to work toward an equitable, inclusive 
economic future for local students, and lo-
cal businesses.

Under Vivek’s leadership, Junior Achieve-
ment of San Diego County has projected to 
finish Fiscal Year 2021-22 up 60% in reve-
nue, year-over-year. Both contributed and 
earned income are on the increase for Ju-
nior Achievement.

Even taking into account pandemic-de-
pressed numbers from the COVID-19 era of 
FY 2020-21, Junior Achievement of San Di-
ego County is projecting to finish 34% over 
its budgeted revenue. From FY 2018-19 un-
til FY 2021-22, Junior Achievement of San 
Diego County increased revenue 22% while 
reducing expenses by 4%.

Its programming adapted in-demand 
needs such as BizTown and its stock 

market curriculum to engage direct-to-fam-
ilies through schools. 

Junior Achievement of San Diego County 
also adopted new programs, including JA Fel-
lows at Lincoln High School, which pro-
vided real-world lessons, mentors 
and paid work-based learning 
opportunities to a cohort at 
the Southeast San Diego 
school over two semes-
ters.

Vivek helped start a 
new partnership for JA 
with the Chula Vista 
Elementary School 
District to provide 
critical financial 
literacy curricu-
lum to 800 low- to 
moderate-income 
students.

Vivek has fos-
tered positive relation-
ships with several area 
foundations, including 
the Prebys Foundation, 

YMCA, San Diego Foundation and the Zable 
Foundation, resulting in multi-year funding 
from many of them.

Vivek’s professional career started – and 
remains – at the intersection of 

youth development and pub-
lic policy. 

From cross-coun-
try advocacy that in-
fluenced the Unites 
States Congress’ ap-
proval of $1 billion 
for after-school pro-
gramming to the de-

velopment of stra-
tegic partnerships 
and funding that 
directly served 
10,000 people an-
nually in San Di-
ego, Vivek contin-

ues to think glob-
ally and act locally.

Vivek is also a board 
member for the NTC 

Foundation at Liberty 

Station, sits on the board of the San Diego 
Regional Economic Development Corporation 
and supports connecting community mem-
bers with one another as a board member of 
The Public Good Projects.

Biz Town and JA Fellows
Vivek steers Junior Achievement of San Di-

ego County's business learning model for ele-
mentary school age kids called Biz Town and 
was also the mastermind behind a new offering 
for local high school students called JA Fellows.

BizTown is a 10,000-square-foot mini “city” 
with nearly two dozen real San Diego business-
es and is an educational center where supervised 
local elementary school students – 18,000 ev-
ery year – spend nearly five hours on a reserved 
day with JA personnel, teachers and volunteers 
exploring exhibits and learning about business.

The JA Fellows program launched in Janu-
ary and offered 38 Lincoln High students the 
opportunity to connect with local businesses 
in the real world.

The program connected students with so-
cial capital through industry mentors, financial 
capital through scholarship and paid work-
based learning opportunities – and real-world 
experiences directly connected to San Diego’s 
industries.

Students in the first cohort this year were 
able to find mentorship in business leaders 
across the county.

Vivek was able to land businesses including 
Cox Communications, Deloitte, EY, Hawthor-
neCAT, Maya's Cookies, LPL Financial, Mis-
sion Fed, Pepsi, Qualcomm, Vertex and Wells 
Fargo to give students real-world insight. n

IN HIS OWN WORDS:

“This is really humbling. It is a recognition of the impact of our work and 
the effectiveness of our team to empower youth with ‘real world’ skills to be 
economically independent.”
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Congratulations Jason!
On behalf of the Board of Directors of the 
Asian Business Association of San Diego, 
congratulations to our President and CEO, 
Jason Paguio, for being named one of San 
Diego Business Journal’s CEO of the Year!
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With His New Bank, Dan Yates Helped Businesses Facing COVID
BANKING: Opened in 2018, Endeavor Bank Originated $300M in PPP Loans

	� BY JEFF CLEMETSON

When  Endeavor Bank  CEO  Dan 
Yates co-founded the first new bank in 
San Diego County in over a decade, he 
brought with him more than 40 years of 
banking experience. 

Since its opening in 2018, Endeav-
or Bank has provided consultative help 
to hundreds of local businesses. During 
COVID, Endeavor originated over $300 
million in PPP loans to serve hundreds 
of  businesses in San Diego. This was a 
significant amount, particularly in rela-
tionship to the limited staffing resources 
the bank had. 

Endeavor generated record earnings 
and growth in 2021 and was named a pre-
mier performing bank by the Findley re-
ports and a five-star bank by Bauer’s, the 
highest ratings available from these inde-
pendent bank rating agencies.  

Decades of Leadership 
Yates’ 40 years of  experience in the 

banking industry includes leadership 
roles as president or chief  executive offi-
cer of four community banks, including 
Endeavor Bank. 

Yates obtained his Bachelor of Arts de-
gree in Finance from San Diego State Uni-
versity in 1982 while working as a super-
vising manager in the central cash vault 
at Bank of America. After graduation, 
Yates worked as a banker at Manufactur-
ers Bank for six years where he complet-
ed the commercial loan training program 

and served as a commercial loan officer 
serving companies in the apparel industry. 

Yates then worked at Union 
Bank where in just two years 
he became a top produc-
er of  new business re-
lationships for the re-
gion, focusing on de-
veloping lower mid-
dle market companies 
with sales between $5 
million and $100 mil-
lion. His efforts earned 
him Union’s Area III 
Marketing Award and 
he was promoted from 
assistant vice president to 
vice president. 

In 1988, Yates began 
a 12-year stint as regional 
vice president of Mellon 1st 
Business Bank where he was 
responsible for manag-
ing and developing 
key client rela-
tionships, 

managing a team of commercial bank-
ers and served on the bank’s Senior Loan 

Committee. 
In 2001, Yates was the found-
ing president and CEO 

of  Regents Bank  and 
served in that capacity un-
til shortly after the bank 
was acquired by  Grand-
point Capital. During his 
time as CEO, Regents re-
tained consistent profit-
ability and was rated a 

“Super Premier Perform-
ing Bank” by Findley in 
2007 and 2008. Regents 

was merged into  Grand-
point Bank in a series of  ac-
quisitions in 2010. Yates 

was retained by Grand-
point as president and 

served in that 
role for a 

year, eventually leaving in 2013.  
Following his brief role at Grandpoint, 

Yates was recruited by the board of direc-
tors Neighborhood Bancorp initially as a 
consultant and then named CEO to lead 
the effort to restore asset quality and re-
capitalize the bank. Yates accomplished 
both goals and parted ways with Neigh-
borhood in 2017 – the year he founded 
Endeavor. 

Beyond Banking 
Outside of his work in the financial sec-

tor, Yates is dedicated to serving his com-
munity. He currently serves as vice chair of 
the Conrad Prebys Foundation, where he 
has played a central role in awarding mil-
lions in grants to the arts, youth develop-
ment, medical research and other import-
ant causes that the foundation supports. 

In addition to providing needed finan-
cial support to causes through the Con-
rad Prebys Foundation, Yates has also 
supported many nonprofits by providing 
banking services, PPP loans, direct dona-
tions and by offering consultative services 
through his role as CEO of Endeavor. 

Yates is also a board member of the En-
trepreneurs Organization - San Diego 
Chapter and a board member of Califor-
nia Community Banking Network. He has 
previously served on numerous other non-
profit boards, including Boys & Girls Club 
of San Diego, San Diego Opera, New Vil-
lage Arts, San Diego Police Officers Foun-
dation, Western Bankers Association and 
many others.  n

IN HIS OWN WORDS:

“Hundreds of local CEOs contributed capital in 2018 to create a bank to 
serve our business community. It is an honor to receive the CEO award. The 
recognition signifies the positive impact Endeavor Bank is making to help 
business clients achieve their goals. A very notable highlight includes the $300 
million in PPP loans we originated during the pandemic to save local companies 
and jobs. Our Endeavor team is dedicated to helping business clients thrive and it 
is a privilege to lead this great tribe of experienced talented bankers.”



JULY 18, 2022   39  

CONGRATULATIONS

FARMERSINSURANCEOPEN.COM

MARTY GORSICH
CEO

Century Club of San Diego

On behalf of the membership 

and staff  of the Century Club 

of San Diego, we are proud to 

celebrate Marty Gorsich as a 

finalist for CEO of the year.  

The Century Club of  San 

Diego is a 501(c)(3) nonprofit 

that operates San Diego's 

annual PGA TOUR event, the 

Farmers Insurance Open, to 

support local at-risk and 

underserved youth.

Celebrating our 110th year,
the San Diego Regional East County

Chamber of Commerce
is the respected voice & advocate
for business opportunities, policy

& education throughout
San Diego County.

 
Become a member and see how

the East County Chamber is here
to support, connect, & grow

your business.
 

Check us out and see for yourself!

"Rick's leadership has inspired and engaged our business community,
leading to record event turnout and new membership growth." 
- Chairman, Bryan Shull

Rick Wilson

FINALIST

CEO of the Year

ON BEHALF OF THE SAN DIEGO REGIONAL EAST COUNTY 

CHAMBER OF COMMERCE, 

"CONGRATULATIONS" TO PRESIDENT & CEO, RICK WILSON

www.eastcountychamber.org

OF THE YEAR
2022 AWARDS
FINALISTRESPECTFUL LEADERSHIP™

THE CENTER FOR

CRL

Congratulations to our Executive Director
Gregg Ward & all of the Finalists

Real leaders are 
those who seek to 
win the respect 
and trust of those 
they lead.

Gregg Ward,
Executive Director 
& Founder

“

”

THE VOICE OF RESPECT™

RespectfulLeadership.org

2022
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Neighborhood Healthcare is proud to 
congratulate its CEO, Rakesh Patel, MD, 

for earning the San Diego Business Journal 
CEO of the year distinction! 

better togethernhcare.org

Congratulations
KIMBERLEE CENTERA

Project 
Development 

Solved

Congratulations, Ron!  
Everyone at Exagen is thrilled to share the nomination 
and selection of our President and CEO, Ron Rocca, 

as a finalist for CEO of the Year! Ron’s continued 
leadership has been instrumental in the organization, 

company culture, and success of Exagen. 

Patient Focused.  Discovery Driven..  

info@exagen.com • www.exagen.com 70 years of backing dreams

Congratulations to Frontwave CEO Bill Birnie! 
CEO of the Year Finalist

OF THE YEAR
2022 AWARDS
FINALIST
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Breanne Acio 
Sēkr
Shaudi Adel 
Centered Mind Therapy
Cristiano Amon 
Qualcomm Incorporated
Al Apuzzo 
Lee & Associates - NSDC
Ardy Arianpour 
Seqster
Ray Ashley 
Maritime Museum of San 
Diego
Cody Barbo 
Trust & Will
Ronen Barda 
REMCON Design Build
Jennifer Barnes 
Optima Office
Ken Barnes 
Options For All
Bill  Birnie 
Frontwave Credit Union
Anahid Brakke 
San Diego Hunger Coalition
Betsy Brennan 
Downtown San Diego 
Partnership
Stephanie Brown 
The Rosie Network
Sheilah Buack-Shelton 
MoginRubin LLP
Ryan  Buell 
Sayva Solutions
Joe Burnett 
ClearPoint Neuro
Innesa Burrola 
Boutique Recruiting
Tali Burton 
Burton Restaurants, LLC
Kimberlee  Centera  
TerraPro Solutions
Michael Chagala 
Rank Harvest
Jeff Chen 
Radicle Science 
Mike Cordonnier 
Carlsmed, Inc.
Michael Cox 
The Official Black Magazine
Tamara Craver 
Reality Changers 
Anna Crowe 
Crowe PR
Ken Davenport 
Mission Edge San Diego
Carol M. Dedrich 
Girl Scouts San Diego

Denise (DeeDee) DeMan 
Bench International
George  DeVries 
American Specialty Health 
Incorporated
Gulshan Dhawan 
Applied Membranes, Inc.
Shawnda Dorantes MSN, 
APRN, FNP-C 
Beauty Lounge Medical Spa
Eric  Dube 
Travere Therapeutics
Shahab Elmi 
Cymbiotika LLC
Cesar Enciso 
EVOTEK
Michael Esposito 
CEO 
Zeb Evans 
ClickUp
Mick Farrell 
ResMed
Matthew  Fehling 
Better Business Bureau 
Serving the Pacific 
Southwest 
Sean Ferrel 
Managed Solution
Elizabeth Fitzsimons 
Episcopal Community 
Services
Elizabeth Fitzsimons 
Episcopal Community 
DeLinda Forsythe 
ICE
Patrick Frias, MD 
Rady Children’s Hospital and 
Health Center
Jonathan Gallagher 
Coastal Payroll
Helena Gibson 
Strut Hair Solutions Inc.
Toni Giffin 
Goodwill Industries of San 
Diego County
Tom Gilman 
Biosero
Noah Gins 
ALBION SC San Diego
Gregory Gorgas 
Artelo Biosciences
Jim Gormican 
Rock West Composites, Inc.
Marty Gorsich 
Century Club of San Diego | 
Farmers Insurance Open
Michael Greenwell 
The Honest Kitchen 
Mike Guerra 
California Life Sciences

Jonathan Hanwit 
thinkPARALLAX
Jeff Hawkins 
Truvian Sciences
Molly He, PhD 
Element Biosciences 
Kimberly  Herrell 
Schubach Aviation
Indira Hodzic 
Image Spa MD
Claude Hooton 
Stat Rad
Rachel Hutman 
Ford Hutman Media
Michelle L. Jacko, Esq. 
Jacko Law Group, PC
Sunny Jain 
Sun Genomics
Kara Jensen 
Bop Design
Myron  Jucha 
BJA Partners
Thad Kahlow 
BusinessOnline
Samer  Khouli 
TCWGlobal
Afif Khoury 
SOCi, Inc.
Andrew Kohn 
Pettit Kohn Ingrassia Lutz 
& Dolin 
Josh Komenda 
Veyo
Grayson Lafrenz 
Power Digital Marketing
Becky Launder 
DirectFlo
John Lauseng 
Aldrich CPAs + Advisors
Casey LeBlanc 
new venture escrow
Lenny  Leszczynski 
San Diego Automotive 
Museum
Brooke Levasseur 
AristaMD
Shamine Linton 
Sharia’s Closet
Regan Lohman 
Lohman & Associates
Fernando Lopez 
San Diego Pride
Fernando “Fern” Lopez 
San Diego Pride
Shaun Lucas 
Monterey Financial Services, 
LLC
Hernán  Luis y Prado 
Workshops for Warriors 

Sharon Lutz 
Hospice of the North Coast
Eric MacGregor 
INDUS Technology
James M.  Mackay 
Aristea Therapeutics
Ian Michael Mahon 
Level 3 Construction
Arnulfo  Manriquez 
MAAC
Anne Marbarger 
Curebound
Ashish Masih 
Encore Capital Group
Catherine Mattice 
Civility Partners Inc
Bernard Mauricia 
Oncology And Kids
Neal McFarlane 
McFarlane Architects, Inc.
Ian  Mcintosh  
Mesa Rim Climbing Centers
Nastasha  McKeon 
Choice Juciery
Chris McKewon 
Xceptional Networks, Inc.
Chris Megison 
Solutions for Change
Ash Mehta 
PatientClick, INc.
Timothy Meissner 
Meissner Commercial Real 
Estate Services
Dr. Rick Merritt 
Heart & Soul Family 
Counseling Services, 180 
Faith Ministries N.D
Ric Militi 
InnoVision Marketing Group
Joseph Monaco 
Dudek
Shawnnah Monterrey 
BeanStock Ventures
Heather Moyer 
HNM Systems
Adib Naslé 
XENDEE
Ellen  Neufeldt 
California State University 
San Marcos
Molly Nocon 
Noah Homes
Steve O’Connell 
North Island Credit Union
Keith  Olmo 
Jan Pro of San Diego 
Y’vonne  Ormond 
5P Consulting
Chip  Parker 
LabX Ventures

Rakesh Patel, MD 
Neighborhood Healthcare
Howard Pearl 
Charitable Adult Rides and 
Services, Inc.
Cheri Pierre 
Compputers 2 Kids
Paolo Piscatelli 
Rescu
Sanjiv Prabhakaran 
Bytes Solutions Inc.
Jamie  Prevost 
Prevost Construction
Rick Richardson 
Child Development 
Associates (CDA)
Ron Rocca 
Exagen
Tamara Romeo 
San Diego Office Design
David Romero 
CENTURY 21 Award
Mia Roseberry 
Wounded Warrior Homes
Cindy Salas Murphy 
WithHealth
Stephanie  San Antonio 
SSA Insurance Services
Nancy L.  Sasaki 
United Way of San Diego 
County
Ken Schmitt 
TurningPoint Executive 
Search
Elizabeth Schott 
Accessity
Frankie Sciuto 
Side Bar 
Alex Shahabe 
OWL
Jamil Shamoon 
Symons Fire Protection, Inc.
Ronson Shamoun 
RJS LAW
Diana Shapiro 
Dynam.AI
Artem Sharoshkin 
The BXNG Club
John  Sherican 
Tandem Diabetes Care
Joao Siffert 
Design Therapeutics
Jacques Spitzer 
Raindrop Agency
Eddie  Sprecco 
Associated General 
Contractors of America, San 
Diego Chapter

Tony Teravainen 
Support The Enlisted 
Project, Inc. (STEP)
Kristine Thomas 
SDCM
Tommy  Thompson 
North San Diego County 
REALTORS®
Lauren Thrasher 
Thrasher Termite & Pest 
Control of So Cal, Inc
Simona Valanciute 
San Diego Oasis
Deacon Jim Vargas 
Father Joe’s Villages
Rock Vitale 
Easie
Sidd Vivek 
Junior Achievement of San 
Diego
Sidd Vivek 
Junior Achievement of San 
Diego County
Siddhartha Vivek 
Junior Achievement
Siddhartha Vivek 
Junior Achievement of San 
Diego
Siddhartha  Vivek 
Junior Achievement of San 
Diego County
Thomas Walker 
Walk With Me Inc dba DJW 
Logistics
Gregg Ward 
The Center for Respectful 
Leadership
Jody Watkins 
Watkins Landmark 
Construction
Desmond Wheatley 
Beam Global
Rick  Wilson 
East County Chamber of 
Commerce
Rick Wilson 
Miva, Inc.
Rick Wilson 
San Diego Regional East 
County Chamber of 
Commerce
Jennifer Winward 
Winward Academy
Kleanthis G.  Xanthopoulos 
ShoreLine BioSciences
Dan Yates 
Endeavor Bank
Oren Zaslansky 
Flock Freight
Sally Ann Zoll 
United Through Reading




