
Environmental Science Associates (ESA) announces that 
Dusty Ramsey has taken the helm as the firm’s first female 
Information Technology (IT) Director. Supporting firmwide 
technology operations, this critical position allows for ESA’s 
nationwide team of experts to efficiently collaborate and assist 
clients to the highest degree—while working from anywhere. 
Serving as ESA’s IT Delivery Success Manager for the past 
three years, Ramsey has built her career in the AEC industry. 
Her experience includes using technology to deliver real-world 
projects for clients, as well as training personnel on the use of 
the ever-evolving software and applications available.

Dusty Ramsey can be reached at dramsey@esassoc.com
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Frankhuizen said. “There’s no fetching 
coffee or dry cleaning or running errands.”

Rebranding
Frankhuizen started her business in a 

Carlsbad coworking space with a staff of 
one – herself – and a single client.

“Now we have a team of five in San Di-
ego and contractors all over the U.S. that 
we work with,” Frankhuizen said.

Among her San Diego clients is City-
Mark, a developer that has built more than 
1,550 homes over the past 22 years and built 
23 housing developments.

AFMKTG came up with a new look and 
logo for Citymark.

“Our brand was getting stale,” CityMark 
Vice President Russ Haley said.

The company hadn’t changed its look and 

logo since CityMark was created in 2000.
“We were able to take a step back to me-

morialize what our company stands for and 
what are our key drivers are,” Haley said. 
“We were able to come up with an exciting 
brand and back that up through all our me-
dia, including a new and exciting website 
and a social media campaign.”

Frankhuizen “took the lead in that holis-
tic approach, literally holding our hands as a 
group,” Haley said. “Amber’s agency is more 
than just real estate. She’s able to pull from 
different industries and make sure we’re de-
ploying a cutting edge marketing campaign.”

CityMark’s color scheme was green, pur-
ple and blue – colors that were popular when 
the company was founded.

“Brands are emotional, not just for con-
sumers, but for the people who work for 
those companies as well,” Frankhuizen said. 
“CityMark wants to feel and communicate 
that they’re urban, they’re forward, they’re 
contemporary.” 

The company’s new color palette is cop-
per and tan – colors meant to evoke a feel-
ing of warmth.

Frankhuizen also used a triangle in spell-
ing out the company’s name in its logo – a 
symbol of change. 

“CityMark evokes change all over San 
Diego by pioneering urban development,” 
she said.

“A brand is not just a logo,” Frankhuizen 
said. “It’s a collection of ideas. It’s the iden-
tity of the company. It’s their core values.”

Support
Long term, Frankhuizen said she wants 

to keep her company small, but expects to 
double her staff  within a year.

“I would like to stay relatively bou-
tique,” Frankhuizen said. “I like to be re-
ally hands on with our clients.”

Starting her own firm as a woman was 
a bit of a challenge.

“Quite honestly, I found it harder to 

navigate being a woman in a very male 
dominated industry such as real estate 
development, especially being young,” 
Frankhuizen said. “But honestly, I have 
to say there’s a lot of  really wonderful 
women’s business organizations in San 
Diego that I jumped into right away in 
starting my business that I found to be 
very supportive. I joined a lot of different 
masterminds and a lot of different orga-
nizations.”

Her advice to other women who want to 
start their own business is “find mentors.”

“There’s nothing wrong in asking for 
help or not knowing what to do, but hav-
ing too much hubris and moving forward, 
pretending like you know what you’re do-
ing is a surefire way to crash and burn,” 
Frankhuizen said. “And doing anything 
scary like building a business is best done 
with a community of support around you 
and I think that was the best thing I did 
in starting my own business.” �
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Dan Broderick has been promoted to President, Americas Advisory, at Cushman & Wakefield. He also joins Cushman & 
Wakefield’s Global Management Team (GMT). In addition to these appointments, Dan will also serve as President for 
the Southwest Region.

In his new role as President, Americas Advisory, Dan will oversee the delivery of brokerage services across all markets 
in North and South America at Cushman & Wakefield.

Dan previously served as President of the firm’s West region. He was also responsible for the National Industrial 
Practice. Prior to that, Dan served in leadership positions at Cushman & Wakefield, including Regional Managing 
Principal of the Southwest Region.

Dan has been with Cushman & Wakefield for over 11 years, and prior to that he was an institutional capital markets 
broker. Dan holds a bachelor’s degree in economics and psychology from Stanford University.

He also serves as a board member for Stanford Professionals In Real Estate (SPIRE) and San Diego Economic 
Development Corporation, and as an advisory board member for University of San Diego Burnham-Moores Center for 
Real Estate.

Dan has consistently been named to San Diego Business Journal’s SD 500–Most Influential People in San Diego for 
several years.

To learn more, please visit www.cushmanwakefield.com

Senior architectural designer Chris Anderson, AIA, LEED AP, has 
relocated to SmithGroup’s San Diego office. With 27 years’ 
experience, Chris has worked on a diverse array of Workplace, 
Higher Education, Aviation, Product Design and Science & 
Technology projects with some of the industry’s most talented 
people, winning awards from AIA Los Angeles, Engineering 
News-Record and others. He is currently working with local 
community groups and clients on notable projects including 
Encinitas’s Community Resource Center and TaylorMade’s 
headquarters in Carlsbad. As a skilled leader and team-
oriented adviser, Chris strives to pursue design excellence 
through his collaborative spirit, creativity and dedication.
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