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table foundations and which includes financial
information such as the group’s giving and total
assets.

PacLife Tops
Topping the list for the second straight year
was Newport Beach-based Pacific Life Foun-
dation, which reported donations declined
1.7% to $4.6 million. It is affiliated with the
second-largest private company headquartered
in OC, Pacific Life Insurance Co., which had
$12.3 billion in revenue in 2019. The founda-
tion’s assets climbed 20% to $113.1 million.
Every January, the Pacific Life Foundation
announces its initial annual recipients, which
this year was nearly $2 million in grants to 155
local area nonprofit agencies, including
$150,000 to the Orange County Ronald Mc-
Donald House and $1 million for United
Way. 
The foundation plans to donate a total of
$7.25 million this year, up from the $7 million
in 2019 reflected on this year’s list. 

Notables
nNo. 2 Wells Fargo & Co. increased its OC
giving 3.7% to $3.8 million. Companywide,
the firm gave $455 million, a 2.5% increase. 

nNo. 8 The Allergan Foundation reported
a 14% rise in local donations to $1.3 million.
Its giving companywide increased at a faster
pace, 22%, to $10 million. Its assets declined
the most on the list, 17% to $31 million. 

n No. 9 Angels Baseball Foundation in
Anaheim grew its giving 7% to $1.3 million.
That follows 2018 when its giving rose 24%. 

n No. 11 Broadcom Foundation in New-
port Beach increased its giving 21% to
$762,500, which follows a 10% rise in 2018. n

By PETER J. BRENNAN

Corporate Foundations Boost OC Donations by 2.7%

Edwards Lifesciences Corp. Chief Execu-
tive Mike Mussallem said he was inspired at
a young age to give back by his older brother
George, who was diagnosed with Down syn-
drome as a young child. 
“From my mother’s example and her tireless
work on behalf of George and others like him,
I learned the importance of compassion and
helping others,” Mussallem, whose medtech
firm (NYSE: EW) is Orange County’s largest

public company with a
market cap of $52 bil-
lion, told the Business
Journal. “And because
of my brother’s huge
heart and the love he
brought our family, I
have been inspired to
focus my philanthropy
on supporting individu-

als with special needs.”
That belief was certainly reflected in the
Business Journal’s annual list of corporate
donors. 
Edwards donated $1.9 million in 2019, a
31% jump from a year ago. It moved from No.
7 to No. 4 on this week’s list. That comes after
a 50% increase in 2018. 
Overall, the Edwards Lifesciences Foun-

dation last year donated $9.7 million, a 25%
increase. The foundation’s assets climbed
8.5% to $77 million. 
The only other firm with a higher growth

rate than the maker of heart valves and other
medical devices was the Mitsubishi Electric
America Foundation, where donations
climbed 205% to $115,448. The foundation
has $24.6 million in assets, a 1.1% rise from
the prior year. 
The Mitsubishi Foundation supports entities
such as Yorba Linda-based Dreams for
Schools, which introduces middle school stu-
dents, including those with disabilities, to cod-
ing, website and app development. It also
supports Project Search that provides intern-
ships for young people with developmental
disabilities to gain practical work experience
when they finish high school. Graduates from
the program are working on the front lines of
the pandemic at hospitals like CHOC by fill-
ing vital roles sterilizing the facilities, keeping
medical supplies stocked and transporting pa-
tients.
“There has never been a more critical time

to support people with disabilities—they are
incredibly vulnerable to economic displace-
ment,” said Kevin Webb, senior director of
the Mitsubishi Electric America Foundation.
“The foundation increased our grant invest-
ments in organizations that are working to em-
power youth with disabilities, and we are
working with our grantees as they adapt their
training programs to a virtual environment.”
In OC, the 17 firms on the Business Jour-
nal’s annual list last year gave $22.6 million
in cash and in-kind contributions, a 2.7%
growth rate from 2018. That compares with a
2.2% decline in 2018 over the prior year. 
Their assets climbed 4.1% to $2.8 billion, a
sharp change from 2018 when they dropped
13%.
Foundations, along with a smattering of
corporate givers, were ranked by their giving
to local entities and charities, if they provided
data or a 2019 Form 990, filed by U.S. chari-
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Mobilized workforce: PacLife Foundation takes top marks again
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they could not use once the shutdown went into
effect. In addition, the community quickly re-
sponded for calls for donations. Now, Ward
says, the demand has evened out as more food
distribution centers have been established by
other organizations.
The pandemic forced Grandma’s House of

Hope to hyper-focus its team efforts on the ris-
ing critical and urgent needs of the community.
“We had to create partnerships that would im-
prove our ability to distribute enormous
amounts of healthy food weekly,” Kreitner
says. “In doing so, we quadrupled our food dis-
tribution in less than one month, and have sus-
tained this growth for over five months, with
no end in sight.”

SPIN, which provides housing programs and
services for up to one year, saw the demand
double since March. “That’s the life of a non-
profit,” Wegener says. “Things change all the
time. You have to rise to the occasion.”
Certain services at the Orange County Res-

cue Mission have seen a huge demand, Palmer
says.
Since the beginning of March, the organiza-
tion has served 47,249 meals. A total of 15,683
have spent the night at its Village of Hope. The
people they serve—who are called “stu-
dents”—have gone through 4,550 hours of cri-
sis counseling to help deal with the stress and
anxiety of the coronavirus crisis. 
Overall, Palmer says, since March 3, more
than 114,000 students have taken advantage of
the resources the group offers. 

What new programs or services has your
organization created?
The Illumination Foundation implemented
a virtual literacy program for the children in its

family emergency shelters. The program is
supported by two volunteer developmental
and behavioral pediatricians from CHOC
who work closely with the children in the
foundation’s Children and Families program.
The virtual meeting platform Zoom, Ward
says, has become an es-
sential piece of the way
SOS cares for the people it
serves. “We’re now doing
about 50% of care through
telephonic visits and virtu-
ally,” she adds. SOS has
partnered with the Orange
County Health Agency and is now providing
drive-thru testing for those with COVID-19
symptoms or exposure. 

Grandma’s House of Hope’s after-school
education program for at-risk youth and adults
has been modified to one-on-one social dis-

tance learning and the organi-
zation has implemented a
door-to-door delivery service
for 45 at-risk families.

SPIN is a member of the
Families Solutions Collabo-
rative, a group of 21 agencies
that exclusively serve families
with children. In addition,
SPIN is working with the Or-
ange County Health Agency to
deliver food and other necessi-
ties to homeless individuals
temporarily living in hotels
due to exposure to COVID-19.
Early on in the coronavirus
crisis, the Orange County
Rescue Mission established a
distance learning program in
the event that local schools
would close. It was another
prescient decision, given that
for the rest of the school year,

and even into this one, the majority of schools
have gone virtual. 

Tangram Interiors, an interior design com-
pany, donated $50,000 in school furniture so
kids could be homeschooled at the facility.

Cox Communications helped with broad-
band to ensure the chil-
dren—61 in all,
kindergarten through ninth
grade—would be able to
easily access their lessons. 
The OC Rescue Mission
also has virus testing avail-
able through their partner-

ship with the Hurtt Family Clinics, which
has an on-site presence at its Village of Hope.
It shares the data it collects with a range of
public health agencies, which in turn uses the
information to understand more about the dis-
ease and the trends associated with it. 

What would you like Business Journal
readers to know?
“Our incredible staff has made the impossi-
ble possible,” says Paul Leon, Illumination
Foundation’s CEO. “We opened up six sites
in eight weeks when COVID-19 hit, all while
running our normal operation. We have an un-
paralleled team of dedicated professionals
who always put the needs of the homeless
first.”
“As a community health center that serves
people from all over the entire community
through our six sites,” says SOS’s Buncab.
The nonprofit is “an essential service meeting
the needs and caring for folks who are vulner-
able in their daily lives—even more so with
the pandemic.”
“We appreciate the tireless work of our ded-
icated staff and the generous gifts of time, tal-
ent and treasure and prayers that have come
our way through donors, volunteers, faith
communities and corporations during this un-
precedented time,” says Grandma’s House of
Hope’s Kreitner. “We can’t do this work alone
and need the support of each and every one of
you! You are impacting the lives of so many
who have lost their jobs, homes, and in many
cases, their hope.”
“We just don’t have affordable housing in
Orange County,” says SPIN’s Wegener. “We
have a huge and ever-growing homeless pop-
ulation. We need to do everything we can to
keep people in housing, so the homeless pop-
ulation doesn’t expand. The challenge of
meeting this need is extraordinary. Everyone
needs to be on the boat, rowing an oar.”
“We’ve been trying to identify how long this
will go on,” says OC Rescue Mission’s
Palmer. “We are consistently looking at this.
We go by what the CDC says—don’t be closer
than 6 feet for 15 minutes, wear a mask. Epi-
demiologists say that if you wear a mask, it
should be really hard to get (COVID-19).” n

Nana’s Kidz: part of Grandma’s House of Hope

9.7.20 SR_Philanthropy.qxp_Layout 1  8/31/20  3:59 PM  Page 4



SEPTEMBER 7, 2020                                                                                                                                              www.ocbj.com ORANGE COUNTY BUSINESS JOURNAL 5

1
(1)

2
(2)

3
(4)

4
(7)

5
(6)

(1)

(2)

(3)

Researched by Meghan Kliewer

THE LIST CORPORATE FOUNDATIONS/GIVING NEXT WEEK’S LISTS�
Fastest Growing Private Companies

u Continued on page 6

9.7.20 SR_Philanthropy.qxp_Layout 1  8/31/20  2:31 PM  Page 5



6 ORANGE COUNTY BUSINESS JOURNAL                                                                                                            www.ocbj.com SEPTEMBER 7, 2020

6
(8)

7
(3)

8
(10)

9
(9)

10
(5)

11
(11)

Researched by Meghan Kliewer

THE LIST CORPORATE FOUNDATIONS/GIVING
u From page 5

NEXT WEEK’S LISTS�
Fastest Growing Private Companies

9.7.20 SR_Philanthropy.qxp_Layout 1  8/31/20  2:32 PM  Page 6



SEPTEMBER 7, 2020                                                                                                                                              www.ocbj.com ORANGE COUNTY BUSINESS JOURNAL 7

12
(12)

13
(13)

14
(18)

15
(15)

16
(16)

17
(17)

(3)

Researched by Meghan Kliewer

THE LIST CORPORATE FOUNDATIONS/GIVING NEXT WEEK’S LISTS�
Fastest Growing Private Companies

9.7.20 SR_Philanthropy.qxp_Layout 1  8/31/20  2:32 PM  Page 7




