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Orange County billings at local environ-
mental consulting firms rose 4.4% to $485
million.
The Business Journal list ranks firms based

in Orange County with local billings that top
$10 million annually. The 17 companies on
this list provide a mix of advice and assistance
to organizations on a variety of environmental
issues related to pollutants, toxic substances
and other hazardous materials. 
The companies reported 2,466 local em-

ployees, a 7.5% increase from a year ago. 
Most firms represented work well beyond

Orange County borders—several are global
operators with 10-figure top lines. 
Companywide, these firms reported billings

increased 12% to $12.1 billion. They find a
steady source of income from local offices,
with most of the larger company locations
centered around Irvine, coastal areas, or state
and county agencies in central Orange County. 
Several of these are recognizable to OCers

as their names—Tetra Tech Inc. and Aecom
for instance—grace buildings facing local
roads, freeways and construction which, in a
nice twist, might involve projects the firms are
involved with. 
No. 5 Aecom with a local office in Orange

reported OC billings fell 14% to $38 million.
A year ago, its sales climb 25%. Company-
wide billings at the Los Angeles-based firm
were off 46% to $1.5 billion. 

Pasadena-based Tetra Tech is No. 1 again,
with an estimated OC billings of $72.8 mil-
lion. Its Irvine office is at the corner of Von
Karman Avenue and Main Street, not far from
John Wayne Airport.

Montrose 
The biggest percentage increase

on this year’s list was 49% to $50.9
million in local billings at Montrose
Environmental Group Inc., which
operates out of Irvine although its
headquarters designation was
moved last year to Arkansas. Its
2021 companywide billings jumped 67% to
$547.4 million. The company climbed from
No. 5 to No. 3 on the list. 
It went public in July 2020 and now sports a

$1.3 billion market cap (NYSE: MEG). 
Montrose, which touts itself to investors as

a “pure play environmental company,” has
quickly grown its national presence after a se-
ries of roll-up acquisitions. 
Its OC growth was due primarily to last

year’s acquisition of Laguna Beach-
based Environmental Intelligence,
which reported $20 million in 2021
sales. Founded in 1994 by David
Levine, Environmental Intelligence
provides services in support of
major capital improvement projects,
including residential, oil and gas,
utility, and renewable energy proj-
ects throughout California. 

Since 2014, Environmental Intelligence has
managed day-to-day environmental operations
related to Southern California Edison’s Haz-
ardous Tree Removal Project to maximize tree
removals and brush clearing while avoiding
impacts to sensitive biological and cultural re-

sources within the utility’s transmission corri-
dors located within and adjacent to national
forests in California such as the Angeles, San
Bernardino and Sierra National Forests.
“We see a unique opportunity in pairing EI’s

pioneering work in wildfire mitigation and
geospatial innovations with Montrose’s disas-
ter response services,” Montrose Chief Oper-
ating Officer Josh LeMaire said in a
statement at the time of the acquisition. “The
addition of EI to the Montrose platform will
also strengthen our exposure to renewable en-
ergy projects throughout Southern California.”
Montrose boosted its OC headcount the

most on the list, increasing 324% to 280 em-
ployees. 

Stantec Surge
The next biggest increase was No. 8 Stan-

tec, whose Irvine office reported billings
climbed 39% to $23.4 million. However, its
OC headcount fell 5.4% to 139. 
The firm works with many utilities to help

them install batteries at their facilities.
“We’ve been doing a lot of utilities that have

switching areas and we’re putting in big bat-
tery storages so they can store energy right
there,” said John Bollier, Stantec’s senior
principal in Orange County.
He noted that renewable infrastructure proj-

ects have moved from wind turbines to solar
panels to batteries. It also takes soil samples
for lead testing alongside Southern Califor-
nia’s freeways.
Stantec, which has its headquarters in Ed-

monton, Alberta, saw 2021 revenue jump
149% to $3.3 billion. n

Montrose, Stantec
See Big Growth
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Tetra Tech local work at Irvine’s Michelson Wastewater Treatment Plant helped increase the
plant’s water production from 18 to 28 million gallons per day

n By PETER J. BRENNAN

Environmental Consultants See 4.4% Rise in 2021 Billings
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Earnings Miss
Despite the optimism from Wolff, his com-

pany ended 2021 on a disappointing note.
Banc of California (NYSE: BANC) on Jan.

25 reported fourth-quarter results that didn’t
impress Wall Street. Its adjusted profit of 23
cents a share missed the Zacks Consensus Es-
timate of 29 cents.
The bank’s shares fell 9.3% in the subse-

quent three trading sessions after its results
came out. As of late last week, it counted a
market cap of $1.2 billion. Its shares are still
up about 10% year-over-year. 
Despite the earnings miss, Wolff told ana-

lysts that “we are quite proud of what we ac-
complished in 2021.”
The bank reported 2021 net income

climbed almost 400% to $62.3 million.
During the quarter, it completed the acqui-

sition of locally based Pacific Mercantile
Bancorp for $225.4 million. 
The deal added $1.5 billion in total assets,

$962.9 million in loans and $1.3 billion in de-
posits. However, its
non-performing loans
increased 15% to $52.6
million because of loans
acquired in the Pacific
Mercantile acquisition.
Its commercial real

estate portfolio jumped
62% to $1.3 billion; it
now represents 18% of
its total $7.25 billion in
loans.

Deposit Costs Cut
Another accomplish-

ment for the Santa Ana institution: Wolff is
well on his way to reducing the costs of de-
posits at Banc of California, one of his key

areas of focus since taking over the top spot
at the bank about three years ago. 
He told analysts that non-interest bearing

deposits increased to 37% of total deposits,
up from 15% when Wolff joined the company
in early 2019. 
Reducing the bank’s reliance on costly cer-

tificates of deposits for funding has been a
long-stated goal of Wolff; in 2019 he told the
Business Journal that “if you look at the val-
uations of banks in California, the most
highly valued banks are the ones with the
lowest costs of deposits,” he said. “That’s the
hardest thing to do—gather low costs of de-
posits.”
“With interest rates expected to rise in

2022, we think we'll be in a good position to
benefit from the improvements we’ve made

in the composition of our balance sheet over
the past few years that have made us more
asset sensitive,” Wolff told analysts late last
month.

Media Hire
Separately, the bank announced the hiring

of Guillaume de Chalendar in the new po-
sition of SVP, head of media and entertain-
ment, responsible for bank’s growth in the
television, film, music and entertainment in-
dustries. 
De Chalendar spent over nine years at

Bank Leumi where he was global head of
media and entertainment. 
Most recently, de Chalendar led similar ef-

forts at Alvarium Investments, a multifam-
ily office headquartered in London. n

Guillaume
de Chalendar

SVP, Head of Media
& Entertainment

Banc of California

� from page 3
Banc of California

BANC OF CALIFORNIA INC. 

n HEADQUARTERS: Santa Ana
n BUSINESS: bank
n FY 2021 NET INCOME: $62.3M (up 395%
y/y)
n MARKET CAP: $1.2B
n NOTABLE: CEO Jared Wolff says local
economy “seems very, very strong”
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