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I M A G I N E
A  W O R L D  O F  O P P O R T U N I T Y, 

I N  T H E  C E N T E R  O F  I T  A L L.

Look who’s already here.

We offer developers a streamlined pre-development and 
entitlement process, an open mind and a can-do attitude 
every step of the way. 

A look to the future.

Join us.

Deputy Director of Economic Development
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A Terrace transformed - new features at 
Long Beach’s Terrace Plaza continue to draw 
planners to this dynamic space.

Terrace Plaza

  

       

             
         

          
          
           

        
      

       
       

         
 

“As a planner it is imperative that we keep our attendees 
surprised and amused from event to event. The cool vibe of 
being outside and experiencing Southern California 
weather is a home run.”

Brad Weaber, Chief Operating Officer at Connections Housing

        

LONG BEACH Guide.qxp_Layout 1  4/27/18  1:06 PM  Page 42



APRIL 30, 2018                                                                                                                                                    CITY OF LONG BEACH ORANGE COUNTY BUSINESS JOURNAL B-43

       
       

    

 

Terrace Plaza Fountains

Long Beach takes versatility to the next level.

“ There isn’t another space like it in the U.S., at least not 
in the 12 convention centers I’m familiar with. What 
would normally cost you tens of thousands of dollars in 
rigging, drape and lighting, is available in a matter of 
minutes. The fact that the venue has invested in a huge 
variety of furnishings makes any party you throw 
incredibly affordable and easy to plan.” 

Germaine Schaefer, Director of Conferences and Leadership 
Development for the National Association of Counties. 

The Cove: a unique venue with versatility built in. 
The Cove

           
           

      
    

       

President & CEO Long Beach Convention & Visitors 

Bureau
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John Molina 

The Project: 

Why Long Beach? 

Long Beach Limitless: Four developers give us their point of view.

Dan Zaharoni

The Project:
 

Why Long Beach? 

 
   

 

   
  

  
 

 
    

 

 

 

 
 
 

           
w              

           
   

     

Shaheen Sadeghi

The Project: 

Why Long Beach?

Ryan Altoon 
Jason Silver
Marni-Lyn Fox 

The Project: 

Why Long Beach? 
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L O N G  B E A C H  D E V E L O P M E N T  P R O F I L E .

The Numbers .
Population:
Average Houshold Income: 
Median Age: 
Total Businesses: 
Total Employees:
Company Headquarters:
Slated for Grand opening: 

The Location.

The Details.

 

The Developer.
Company: 
Employees: 

“ We’re trying to reflect the changing tastes of consumers,  
we want this to be a place where people can open up their 
laptops and just ‘be,’ instead of being a place you’re only 
going to shop.” 

Fred Bruning, Chief Executive, CenterCal Properties
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Pacific Visions, a new wing opening in spring 2019 at the Aquarium of the  

Pacific, will be the most powerful educational platform for communicating  

the challenges and opportunities of the World Ocean. 

To support this project visit: pacificvisions.org or

call .

100 AQUARIUM WAY, LONG BEACH, CA 90802

AQUARIUMOFPACIFIC.ORG    562. .

        

         

        

        

      

       
     

   

    

     

Opened in June 1998, the Aquarium of the 

most-attended Aquarium and is home to 11,000 

“ Pacific Visions represents an 
unprecedented opportunity to 
help our growing audience 
examine the vital and 
changing relationship between 
humans and the World Ocean 
and choose paths to make that 
relationship sustainable. 
We want our visitors to leave 
Pacific Visions feeling more 
deeply engaged with the living 
ocean, knowledgeable about 
the challenges that face it and 
us, and empowered to make 
better decisions and share 
their new understanding 
with others.” 

D I V E  I N  T O  S U P P O R T  Y O U R  A Q U A R I U M ’ S  F U T U R E

Dr. Jerry R. Schubel 
Aquarium of the Pacific 

President & CEO 
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S ecial EventsSpecial EventsSpe  Special EventsS  Special Eventsec  Special EventsSpecial EventsSpecial Events
Plunge into your next corporate event! Submerge your 

guests into food, fun, and fantastic experiences at the 

Aquarium of the Pacifi c! Delicious buffet-style picnic 

lunches also include unlimited access to more than 

11,000 animals, shows, and interactive exhibits. 

For more information,  please contact our 
special events department at (562) 951-1663.

562.951.1663 | yourevent.aquariumofpaci� c.org

Waterfront Picnics and Special Events

A whole new conversation about hospitality.

        

       

     
   

    
    
   

     
      

  
      

    
     
   

      
     

    
   
  

      

    
    

   

D E S I G N E D  F O RD E S I G N E D  F O RD E S I G N E D  F O R

Long Beach, named “One of  the Top 10” most walkable cities. 
 WalkScore 
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Environmental leader

Indeed, we are Long Beach’s gateway 
to the world.

Massive infrastructure investment

T H E  P O R T  O F  L O N G  B E A C H  – 
E C O N O M I C  E N G I N E  A N D  G O O D  N E I G H B O R
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L O N G  B E A C H  A I R P O R T ,  H O N O R I N G  T H E  P A S T 
A N D  L O O K I N G  T O  T H E  F U T U R E
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The Cove

Terrace Fountains
Terrace Theater
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From small to large, our turnkey 

spaces are the ultimate in festive party 

atmosphere. Whether it’s a small, cozy 

setting for you, your closest family and 

friends or an extravaganza for your 

entire corporate Holiday Party, 

we’re ready to help you celebrate.   

Paci� c Ballroom

Paci� c Gallery and Patio

Terrace Lobby and Plaza

The Cove

Bogarts

To book your event, please contact Kathy Pape | 562.499.7507 | Kpape@LongBeachCC.com

P L A N  Y O U R  O N E - O F - A - K I N D  H O L I D A Y  E V E N T 

 

      
    

Long Beach Convention & Entertainment Center 

C O N N E C T I O N .  C O L L A B O R A T I O N .  C O M M U N I T Y . 333333 L A B O R A   3 O   CCCCC T I O N .  C O M M  C I O N  M M  sssss
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Headquartered in Irvine, City Ventures builds “live green” homes in some of the
most sought-after neighborhoods in California, including Long Beach,
Oceanside, Bellflower, Riverside, Goleta, Oakland and Santa Rosa.

City Ventures Residences offers attractive new homes, in premier
locations, at advantageous prices, and every home is a green
home. City Ventures has combined a flexible and economical
business model with a savvy understanding of the urban and
suburban market, and builds in only the most desired city
environments: places of energy, excitement and opportunity,
close to friends, family and more; with architecture and interior amenities that reflect
what people really want today and tomorrow.

Mark Buckland, CEO of City Ventures understands this and offers compelling
wisdom and insight on the ever-changing real estate market, “We like to challenge
tight markets. When you know your product, and are able to deliver quality homes,
with integrity and authenticity, then the market will embrace your offering and
company. That is what propels us forward. That is what allows City Ventures to invest
ahead of the curve.”

New Solar-Powered Homes Invigorate Market in Established Neighborhoods
Most homes come complete with solar panels, NEST® learning thermostat,
Energy Star-Qualified appliances and more; no details are overlooked. Each
location brings something new and unique to the table. Whether buyers are
looking something close to their local coffee shop, or prefer to spend their
time visiting the local farmer’s markets and restaurant, hanging out at the

local park, hitting some of Southern California’s beautiful beaches,
or biking trails , City Ventures has something for everyone.

The “Living Green” energy-saving features, built in to City
Ventures homes, can reduce energy cost and minimize impact
on the environment. As homes are becoming out of reach for

some, City Ventures sees this need and strives to deliver a quality product at an
attainable price. LA and Orange County have been experiencing a major resurgence,
as first-time homebuyers, families and young professionals look to dynamic southern
California neighborhoods for their eclectic cultural offerings, burgeoning restaurant
scene and ease of transportation.

To learn more about City Ventures’ move-in ready homes or communities that will be
opening in 2018, please visit www.CityVentures.com or call 949-258-7555. City
Ventures is an Equal Housing Opportunity Builder.
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Exciting changes are underway at One World Trade
Center in downtown Long Beach.

Recognized as one of the most iconic buildings in the
city with outstanding ocean views, One World Trade
Center was acquired by Stillwater Investment Group,
Greenlaw Partners and Walton Street Capital in 2015.
The group invested in the 27-story, 575,000-square-
foot office tower because of an opportunity to
reposition the project, built in 1987, into the highest-
quality office project and tenant experience in downtown Long Beach.

A Downtown Renaissance
The $25-million repositioning takes advantage of the wide-ranging new
development and investment occurring around the property. The core of the city
has been experiencing a major flurry of development including a significant
overhaul of Long Beach’s Civic Center, located less than a block away from the
One World Trade Center property. The $520-million Long Beach Civic Center
Project will replace the old city hall and provide efficient new offices for the
Port of Long Beach, a new city library and a retail marketplace and public
park that will serve residents and visitors of Long Beach for years to come.
Along with the Civic Center Project, numerous new residential and hotels are
also planned and under development nearby. This activity complements the
impressive addition a few years ago of the $490-million Governor George
Deukmejian Courthouse, just a few blocks away, that encompasses 545,000
square feet of space.

This renaissance is attracting new residents and businesses to the city. JLL Senior
Vice President – National Director Jason Fine shared that more young people
want to live and work downtown. That’s why the brokerage firm is seeing an
increasing number of diverse creative and technology-related companies
expanding into Long Beach. These companies have certain expectations of how
they want their workplace to look and feel and where their employees can go to
eat, run errands, exercise or work outside.

A New Experience Awaits at Long Beach’s Iconic One World Trade Center 
24-Hour Fitness Super Sport Leads a $25-Million Renovation of the Best Tower in the City

by John Drachman, Stillwater Investment Group

One World Trade Center Responds to What
Tenants Want Today
In response to this changing workplace focus, our
team took the opportunity to build upon the abundant
advantages of One World Trade Center and integrate
even more of the amenities, looks and services that
tenants desire.

The most significant being a new 24-Hour Fitness
which is set to open later this year. At 35,000 square

feet of space, the gym will occupy two floors of the property including a dramatic
second-story pool, full locker rooms, separate exercise rooms and state-of-the-art
work out equipment throughout. Visitors to 24-Hour Fitness will also experience a
renovated outdoor courtyard that features new seating, landscape, shade
structures and artwork, all designed to provide a fresh space that encourages

John Drachman
John Drachman is president of Stillwater
Investment Group, an Orange County-
based commercial real estate investment
firm. Stillwater Investment Group
leverages its experience, relationships,
and market knowledge to acquire and
manage select real estate opportunities
that provide superior risk-adjusted returns
for its investors. Mr. Drachman is also co-
founder of Waterford Residential, a
multi-family investment firm that currently
owns more than 350 apartment units in the
city of Long Beach. For more information,
visit www.stillwaterig.com.

continued on page B-58
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outdoor work and recreation. A full-service Café and play room with ping pong tables
and more are also planned along the courtyard that benefits from new superior Wi-Fi
capabilities throughout.

The tower’s newly modernized lobby further adds to the tenant experience, along with
three new common-area conference rooms with AV hook-up that are all available for
tenant use. The tower currently has a USPS post office on site as well as a full-service
Childtime daycare center to offer further amenities to tenants. The neighboring Hilton
Hotel has also undergone a renovation. Their $12 million investment encompassed 400
guest suites, conference center, connectivity lounge and 26,000 square feet of meeting
space.

Rick Shlemmer, principal of SAA Interiors and Architecture led the One World Trade
Center design inspiration noting that the benefit of the re-imagined courtyard is that the
property will now have an urban garden space that can accommodate tenants who
want to work outside as well as provide a walkable destination for local downtown
residents.

All of these changes are in addition to the property’s existing amenities that include on-
site valet and car wash.

Fine added that the real benefit of One World Trade Center is to be in a high rise tower
on the ocean that gives you views of Palos Verdes, Catalina Island and Newport
Beach, to Downtown LA, Hollywood and West Los Angeles. Plus its freeway close
location provides tenants immediate access to all Southern California business centers.

Another unique aspect of One World Trade Center is the diversity of workspaces for
lease. There are a number of creative office suites available that feature exposed
ceilings, polished concrete floors, private outdoor space and high end finishes. These
spaces are located near the urban garden and fitness center. The suites complement
the more traditional class A space available in the tower.

Looking ahead, we strongly believe that the downtown Long Beach market will continue
to thrive with One World Trade Center re-establishing its place as the pre-eminent
downtown Long Beach office address. We appreciate Long Beach Mayor Garcia’s
vision for the city and his proactive role in supporting the city’s confirmed status as the
premier choice in Southern California for people to live, work and play.

ONE WORLD TRADE CENTER
continued from page B-56
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Located at the southwest corner of Lakewood
Boulevard and Carson Street, near Long Beach Airport
with close proximity to the 405 Freeway, Long Beach
Exchange (LBX) will be a dynamic, experiential retail
and dining destination within the Douglas Park planned
development in Long Beach. Slated to open in 2018,
LBX will encompass approximately 266,000 square feet
of stores, shops and restaurants on more than 26
acres, including two acres of communal open space for
the public to enjoy. Further, LBX will feature three distinct and complementary
zones that work seamlessly together to create a singular experience for locals and
visitors alike. These include McGowen’s Approach (LBX’s version of “Main
Street”), The Landing (a grand-scaled 1.25 acre central plaza) and The Hangar @
LBX (a 16,800-square-foot “hangar” showcasing an evolving, curated collection of
local purveyors of art, food, design, fashion and other unique goods and services).

Burnham Ward Properties
Over the past quarter of a decade, Burnham Ward Properties (BWP) and its

Burnham Ward Properties Announces the Opening of Long Beach Exchange
affiliates have developed or acquired millions of
square footage of commercial property including
professional and medical office, retail and industrial
properties throughout the United States. However,
since the partnering of industry veterans and
principals Scott Burnham and Bryon Ward in 2007,
BWP has created some of Orange County’s most
distinctive and unique commercial projects. We
approach each project with an emphasis on value

creation through ground-up development or the repositioning of functionally
obsolete or economically challenged properties. It is our belief that property
provides a tool or backdrop for people to interact, work and experience life. Our
goal is to create “community” through property to positively influence people’s
lives while doing so in an environmentally conscious manner. The end result is
accretive assets that best serve the community, are environmentally conscious,
and add long term value to our portfolio. Today, the company’s portfolio consists of
industrial, professional, and medical office buildings, retail shopping centers and
boutique retail.
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SARES REGIS GROUP is proud to be playing a major role in the City of Long
Beach’s remarkable decade of growth with development of approximately 3 million
square feet of state-of-the-art commercial buildings at Long Beach Airport and three
nearly completed downtown multifamily communities totaling 348 apartments.

“We appreciate the great location, unique
economic drivers and lifestyle attributes that make
Long Beach an exceptional city,” said Peter
Rooney, managing director of SARES REGIS
GROUP.

“Long Beach offers a full range of amenities – great retail, restaurants, hospitality,
beaches, transportation, parks, colleges, diverse job market and a prominent
position in international trade – along with a spirit of optimism and growth. These
combine to set Long Beach apart from all other Southern California communities,”
Rooney said.

Douglas Park, an Unqualified Success
At Douglas Park, SRG has dramatically altered the environment around Long
Beach airport, generating employer demand that exceeded all expectations.The
company’s first project, Pacific Pointe, was judged “best industrial development” by
the Los Angeles Business Journal.

With a total of 4.1 million square feet of new commercial space, the airport area now
is “a dynamic business center that includes the largest collection of LEED-rated
commercial buildings in Southern California,” Rooney said.

SRG is underway on four corporate headquarters buildings totaling 390,000 square
feet for lease on 20 acres at Douglas Park.  Set for completion by the end of this
year, the buildings, which are available for lease, represent SRG’s last Douglas
Park development and build-out of the premier master-planned business park.

Top-Flight Business Environment
“In 2011 and 2012, when we bought the remaining 194 acres of the 220 acres
previously master-planned by Boeing Realty Corp., we began working closely with
city leaders to create a top-flight business environment with hotel and meeting
rooms, restaurants, shops and headquarters buildings. The steady economic

SARES REGIS GROUP and the City of Long Beach’s Decade of Growth
recovery and strong demand for commercial space in the South Bay market helped
us complete that vision,” Rooney said.

SRG’s new buildings at Carson Street and Worsham Avenue will range from 75,000
square feet to 135,000 square feet. The project is adjacent to the Long Beach

Exchange, a 260,000-square-foot center with
tenants Whole Foods 365, Nordstrom Rack, TJ
Maxx, Orchard Supply Hardware and PetSmart.
The buildings also are steps from the just-completed
240-room Hampton Inn and Homewood Suites and
recently renovated municipal Skylinks Golf Course.

SRG has built and renovated approximately 3 million square feet Class A industrial
buildings at Douglas Park, including refitting two massive hangars used by Douglas
Aircraft to build 15,000 B-17s and DC-3s during World War II.  Totaling 1.1 million
square feet, the hangars on 50 acres were leased for 15 years by Mercedes-Benz as
its west coast hub.

Three Apartment Communities Designed by Local Firm
SRG is underway on three apartment communities, The Alamitos and The Linden,
totaling 185 apartments in the city’s vibrant East Village.  Also under construction is
The Pacific, a 163-unit apartment community that is part of the civic center master-
planned redevelopment on the west side of downtown, said Chris Payne, Managing
Director. All three projects will be completed in 2019.

All of the communities are adjacent to urban amenities, including restaurants, bars
and shopping. Also within walking distance is the Metro Blue Line, which provides a
direct connection to downtown Los Angeles.

The communities offer striking and unique architecture that complements each of the
neighborhoods. They also provide stylish interior and exterior amenities, including
courtyards with active dining and gaming, state-of-the-art fitness centers, rooftop
decks, game rooms, bike rooms, and pet amenities. Apartments will offer
contemporary finishes with modern kitchen and bath features, washers and dryers,
recessed lighting, stainless steel appliances, and USB charging points. All buildings
will be LEED Certified and designed by Long Beach-based architects Studio One
Eleven.

Entrance to Douglas Park at Long Beach Airport.  SARES REGIS GROUP’s development of
approximately 3 million square feet of commercial property has transformed the airport into a
premier business hub.

This 140,430-square-foot corporate headquarters/distribution facility for lease at Douglas Park
is SARES REGIS GROUP’s last available completed building at its award winning Pacific Point
development.  Four new buildings are underway.

Two landmark World War II-era aircraft hangars at Long Beach Airport – acquired and refitted by
SARES REGIS GROUP – were leased for 25 years by Mercedes Benz’ as the carmakers’ west
coast hub.

Rendering of The Alamitos – one of three SARES REGIS GROUP apartment communities in
Long Beach locally designed by Studio One Eleven and set for completion next year – will
feature 136 apartments in the city’s vibrant East Village.

SARES REGIS GROUP is a privately held real estate development, investment and management firm that focused on commercial properties and multifamily
communities in the western U.S. Since its founding in 1993, SRG has developed and acquired more than $7 billion in commercial and residential assets. The
company manages a combined portfolio of approximately 26 million square feet of office and industrial space and 19,500 residential apartment units.
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Long Beach is much more than the Grand Prix, the Aquarium, and the birthplace
of West Coast Rap. Long Beach enjoys cultural diversity; is rich in history; and is
brimming with artists, musicians, chefs and makers! You can find all of this
represented in one place – MADE by Millworks. MADE by Millworks is Long
Beach’s only hyper-local gift shop and art gallery. Located in the heart of
Downtown Long Beach’s dining and entertainment district. MADE is a place to
experience and participate in the funky vibe that is created when artists, urban
nerds, live musicphiles and foodies come together.

MADE’s 4,500-square-foot retail space,
located at 240 Pine Ave., offers goods
from 150+ local makers, artists,
artisans, designers and purveyors of
craft food. It is the ideal place to find a
one-of-a-kind, truly unique, locally
made gift or souvenir.

You will find jewelry, clothing, handbags, greeting cards, food, accessories, books,
candles, soaps, housewares, even items for your kids and pets; all from local
brands!

Locally sourced food offerings include beef jerky, hot sauce, coffee, tea,
kombucha, pickles, chocolate, snacks and much more. In fact, several food
brands featured at MADE have gone on to open their own brick and mortar
locations, including The Pie Bar, Romeo Chocolate, Black Ring Coffee, Long
Beach Creamery, Saints and Sinners Bakery, and Wide Eyes Open Palms Cafe.

More than a retail space, MADE also features events including The MADE Story
Telling Hour(s). A free, monthly signature event featuring a different theme, guest
curators, featured storytellers, and an open mic. If you like The Moth and This
American Life, or just love good storytelling, this event is for you!

MADE by Millworks is also a prominent art space focused on supporting local
artists. Exhibits rotate every 4 to 6 weeks showcasing local or regional art using a
multitude of mediums from diverse genres. MADE showcases each art opening on
second Saturdays as part of Art Walk Long Beach, and it typically includes music
and a full bar.

The Galley is MADE’s live music space with room for more than 100 revelers and
contains professional sound and lighting. Free and ticketed events take place
regularly in this unique warehouse environment.

The Heart of Long Beach

If shopping, art and music aren’t enough, MADE also features The Wild Chive –
the hugely popular and award-winning pop-up vegan comfort food restaurant.
Chef Soozee Nguyen serves up delicious food and pairs it with MADE’s vegan
craft cocktails which feature its own products.

MADE by Millworks IS the heart of Long Beach and beats with local pride. It’s not
just a place for shopping, art, music or food, but also a community space where
people get together, share ideas, support the local economy, start a local street
art/mural tour or celebrate all that Downtown Long Beach has to offer.

Take advantage of DTLB’s “Park once” philosophy and find two hours of free
parking available directly to the north east at The Streets on 3rd Street between
Long Beach Blvd. and Pine Ave. After visiting MADE, enjoy one of the many new
hip restaurants or bars on Pine Ave. or The Promenade. Not sure where to go?
Just ask at the front counter for the MADE “staff picks” recommendations card.

MADE by Millworks is located at 240 Pine Ave. in beautiful Downtown Long
Beach. For more information and to see the calendar of events, please visit
www.madebymillworks.com.
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Located at the prime intersection of Ocean Blvd. and Alamitos Ave., Shoreline
Gateway marks Phase two of one of the largest developments in Downtown Long
Beach. Soaring above the city at 35 stories and 390 feet, upon completion
Shoreline Gateway will be the tallest luxury residential building in Long
Beach.

Co-developers Ledcor Properties Inc. and Anderson Pacific
LLC, along with their partners Qualico (qualico.com) and
Lantower Residential (lantowerresidential.com), are pleased to
announce their collaboration on Shoreline Gateway, set to
commence construction mid-2018. Shoreline Gateway is the
companion building to The Current –– the iconic 17-story,
mixed-use, 223-unit luxury apartment tower on Ocean Blvd. in
Downtown Long Beach, completed in Spring 2016.

Originally conceived in 2004, the project will feature 315 ultra-luxury residential
apartment homes, along with approximately 6,700 square feet of prominently
located retail suites, five levels of subterranean parking spaces for 470 vehicles, a
myriad of amenities and community living spaces. Residents will enjoy a 34th floor
community room offering 270-degree panoramic views of the Pacific Ocean, the

Shoreline Gateway Groundbreaking Slated for Mid-2018
Downtown Long Beach skyline and Orange County coastline. Upscale amenities
such as a 35th level rooftop pool, spa and dining deck, large fitness center, third

floor dining and fire pit lounge offer unparalleled luxuries in the city. Shoreline
Gateway will include a mix of studio, one- and two-bedroom apartments

ranging from 580 square feet to 2,400 square feet. The new edifice
will be connected to The Current via a 10,000-square-foot
shared plaza activated with retail and resident amenities.

“We are very excited with the design that our team has been
diligently advancing with the City of Long Beach planning staff,”

notes Pat Patterson, COO, development for Ledcor
Properties. “The design intent is to create a true eastern
gateway to the City of Long Beach, complementing the
success of The Current, and completing the urban campus
that was envisioned 14 years ago. The City’s tallest high-rise

will also benefit the local community with quality job creation and additional
economic opportunities.”

“Since 2004, Anderson Pacific LLC proposed a vision for this site which was
continued on page B-64
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Established in 1982 in Naples Islands, Long Beach, the Gondola Getaway is the
oldest and largest fleet of gondolas in America. Two things that make the
Gondola Getaway so special are the enchanting canals of Naples Islands and its
well-trained gondoliers. The meandering canals, five bridges, calm bays and
million-dollar homes make for a memorable romantic adventure. The company’s
owner, Michael O’Toole, was trained in Venezia and holds the only license in
America to train Voga alla Veneta, the ancient art of gondola rowing.

Michael has also brought teams to race gondolas in Italy consecutively for the
past 33 years. “We bring our employees to experience the canals and traditions
of Venezia each year to bring back an authentic experience to better serve our
customers,” he explains. Venetian authenticity with a California flair is what
Gondola Getaway strives for here in Long beach and the canals of Napoli. The
company has the most diverse fleet of Venetian boats in America. From the
romantic two-person gondolas to the large “Caorlina” gondola, Gondola
Getaway can offer a multitude of waterborne floating experiences. The company

The Gondola Getaway
also offers the only floating “Pizza Cruise” in the world on its large gondolas.
Fleet cruises are a popular way to get larger groups out for this unique
experience where Gondola Getaway can accommodate up to 70 people at one
time with the entire fleet.

You will not find a more picturesque and unique wedding venue floating on a
gondola. Whether it be the floating chapel, Caorlina, for an intimate gathering of
14 people, or add more boats for a party of up to 70 guests! Gondola Getaway is
open all year! Enjoy a famous SoCal summer day on a gondola, come “cruise
the lights” in December or plan for a romantic gondola ride in February to
celebrate Valentine’s Day!

Come see why Gondola Getaway is the ultimate choice for a gondola adventure
in Southern California!

For more information, visit www.gondo.net or call 562-433-9595.

SHORELINE GATEWAY
continued from page B-63
enthusiastically shared by the community and the City of Long Beach.
Overcoming the numerous challenges resulted in the construction of The Current
beginning in 2014,” explains Jim Anderson, CEO for Anderson Pacific LLC. “At
long last, we are beginning the truly iconic tower that has been envisioned all
these years, that will become a bona fide gateway into Downtown Long Beach
from the east, as well as a wonderful anchor to the East Village Arts District and
surrounding community. We greatly appreciate the members of the community, the
city and our partners who have worked with us all these years to make this vision
a reality.”

The Shoreline Gateway campus commenced in 2004 with a strong vision that the
project would be a catalyst for the area – a walkable, iconic gateway to Downtown,
with green and unique spaces, sensitive to the waterfront and environment. Over
a decade in the making, its sister property, The Current, celebrated its grand
opening in 2016, marking the first ground-up high-rise to be built in Long Beach
since the Great Recession, and the first apartment tower to be developed in Long
Beach since the late 1960s. As Downtown Long Beach continues its stunning
renaissance, Shoreline Gateway is expected to be a major component in the city’s
evolution and success.

Ledcor Properties Inc. (LP) is an independent subsidiary of the Ledcor Group of
Companies. LP has been involved in the acquisition, development and operation
of new and existing properties since 1996. Through select joint ventures and
independently, the company owns, operates, developed and sold a diverse
portfolio of properties with an enterprise value exceeding $4 billion. The portfolio
spans a variety of real estate sectors including office buildings, retail centers,
institutional facilities, industrial buildings, multi-family residential complexes and
high-rise towers, resort properties and agricultural lands. LP continues to seek
opportunities to expand its Canadian and US business through strong
relationships. ledcor.com

Anderson Pacific LLC (APL) is a California-based development company
specializing in sustainable community plans and mixed-use, infill, transit-oriented
projects closely following principles intended to create livable and walkable
communities. Over the last three decades, the principals of APL have owned,
developed, or managed some of the nation’s most prominent projects, including:
Library Square in downtown Los Angeles; Playa Vista in West Los Angeles;
Potomac Yard in Alexandria, Va; Solana in Dallas, Texas; and Amerige Heights in
Fullerton, Calif. The firm currently manages over $800 million in development
throughout California in key downtown areas. andersonpacificllc.com
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