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Dear Readers,
The Orange County Business Journal is pleased
to present our 17th annual OC Philanthropy
Special Report. Inside, you will find numerous
nonprofit organizations and companies who strive
every day to make an impact in Orange County
and beyond.
OC Philanthropy features trends in giving, news
within the nonprofit community, as well as a
Corporate Foundations/Giving list. The special
edition includes over 50 nonprofit organizations,
highlighting their causes and how others can get
involved. Several community-minded companies
also took the opportunity to shine light on their
philanthropic efforts and how they contribute to a better workplace culture.
Thank you to our amazing team: Amy Sfreddo, the Philanthropy Publications
Director; our philanthropy reporter, Kim Haman; Jami Derby for editing its
content; and Rich Loyd, Martin Nilchian and Brette Miller for graphic design.
Thank you to our publication sponsors: Association of Fundraising
Professionals (AFP), Chapman University, Farmers & Merchants Bank,
Masimo Foundation, Pacific Symphony and University of California-Irvine.
I am delighted to be part of this caring community. I hope OC Philanthropy will
inspire you and your company to join these organizations in their philanthropic
efforts throughout Orange County.
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Meet Five that Have Met
The Coronavirus Challenge
Homeless-Focused
Groups Continue to Serve
n By KIM HAMAN
COVID-19 has caused turmoil in virtually
every aspect of society and brought to the
forefront the social imbalances that nonprofits
have been fighting for years. As the coronavirus crisis stretches into its sixth month, Orange County nonprofits and the people they
serve are in the battle of their lives, as hunger
and the risk of homelessness grow to levels
never seen before.
The Business Journal reached out to five
notable area nonprofits that tackle homelessness, feed the hungry, and serve families in
crisis to understand how their organizations
have been managing in the face of such challenges, and the role the community can play
to help them—and the people they serve—
through these difficult times.
Participating nonprofits include:
n Orange’s Illumination Foundation,
which provides targeted, interdisciplinary
services for the most vulnerable homeless
adults and children in order to disrupt the
cycle of homelessness.
n Share Ourselves (SOS), a nationally recognized health center providing high quality,
comprehensive safety net services to the
homeless and near-homeless in Orange
County. The Costa Mesa-based group is one
of 256 health centers nationally to be designated as a Healthcare for the Homeless
provider.
n Grandma’s House of Hope, a 24-month
Transitional Housing Program in Santa Ana
which provides a wide range of supportive
services with the goal of self-sufficiency and
compassionate and uplifting transitional care
for women in crisis and hungry children in
Orange County.
n Serving People in Need (SPIN), which
serves homeless families with children for all
cities in Central Orange County. Costa Mesabased SPIN provides not only housing but
prevention and diversion services so that families may be able to avoid becoming homeless.
n Tustin’s Orange County Rescue Mission, which provides clothing, meals, shelter,
medical, counseling, and legal services for the
causes of transitional and chronic homelessness.
The following is a collection of their responses to five questions.
How did you and your team respond
when the COVID-19 crisis initially began?
The Illumination Foundation was selected by the Orange County Health
Agency to be the local service provider for
Project Roomkey, a collaborative effort by
the state and county to secure hotel and motel
rooms for vulnerable people experiencing
homelessness, providing a way for people
who don’t have a home to stay inside and prevent the spread of COVID-19.
Illumination Foundation quickly opened
six temporary sites and has served more than
1,500 people since March.
For Share Ourselves, the primary focus
from day one was keeping their staff working.
Christy Ward, CEO, explained that she didn’t want to reduce the essential services the
team provided. “We did a comprehensive
plan of what we could do, with our employees
working from home,” Ward said. “We deter-

Grandma’s House of Hope CEO Kreitner at Halloween event

mined how we could shift some of our services to a virtual platform.”
In less than one month, Grandma’s
House of Hope expanded its housing program to include a COVID-19 recovery
home, quadrupled food distribution and implemented stringent
health guidelines for
the safety of their
team and participants.
When the crisis
began, Serving People in Need (SPIN)
was named as a designated Access Point in
Orange County for
homeless families.
Christy Ward
The coverage area inCEO
cludes Santa Ana, Share Ourselves
Fountain
Valley,
Huntington Beach, Newport Beach, Westminster and Tustin. Referred by police office
liaisons, the 211 nonprofit and city services,
SPIN is now seeing an average of 60 more
families each month this year compared to
last year. The increase led SPIN to bring on
a full-time patient navigator, who acts as the
first point of contact with the client, and uncover what they need, be it homeless prevention or diversion, rental assistance, food or
job training.
On March 3, when the American public
was just beginning to hear the first inklings
that this mysterious new coronavirus that
was decimating China and Europe might be
impacting America the same way, the lead-

Home-schooling continues at OC Rescue Mission

ership at the Orange County Rescue Mission was discussing the sudden dearth of toilet paper and the increased price for hand
sanitizer. The team thought it might be good
to refill their supply of both. If the new disease didn’t make it to California, there would
just be a little extra of
both in their storage
room. They made a
needs list for their business donors as well, a
little extra insurance.
Both those decisions
turned out to be prescient, given the run on
both products that
would happen shortly
Paul Leon
after.
CEO
Illumination
Foundation

What is the biggest
challenge you faced

due to the crisis?
With the influx of individuals and families
in need of housing right away, the Illumination Foundation quickly had to hire enough
front-line staff while still maintaining normal
operations. In addition to the Roomkey
clients, Illumination Foundation cares for
more than 1,000 individuals and families
every day.
Obtaining enough PPE was one of the first
challenges SOS faced; the next was calming
the anxiety of the clients they served.
“For folks to come and receive our services, we had to make physical adjustments to
mitigate for health, safety and accessibility,”

said Imelda Buncab, community engagement manager, SOS. “During normal operations, our clients come into the lobby and we
have a longer interaction. But now, because
we are trying to ensure theirs—and our—
health and safety, we process them quickly
through the line. People are missing the social
connection.”
Because of COVID-19, Grandma’s House
of Hope had to cancel its annual gala and lost
more than $150,000 in 2020 budgeted program funding.
“We also lost 75% of our volunteer and student intern support because of the stay-athome order,” said Je’net Kreitner, CEO and
founder, Grandma’s House of Hope. “As a
nonprofit that relies heavily on volunteers and
interns, this posed additional challenges for
food preparation, packing and weekly distribution to our six Nana’s Kidz locations.”
For SPIN, the biggest challenge was ensuring there was enough funding to continue
their programs uninterrupted. One of the organization’s largest moneymakers, the annual
dinner, will now be held virtually on Sept. 25.
It’s uncertain if it will make the same amount
as in previous years. Fortunately, two sponsors have stepped up at the $25,000 level already, so Jean Wegener, SPIN’s executive
director is optimistic. Also, she says, private
donors are stepping up to help out. The Argyros Family Foundation, for example, recently made a $25,000 donation.
Like other nonprofits, Orange County
Rescue Mission requires supplies. They’re
actively engaging with business to hold
events like diaper drives and food drives. Unlike most other nonprofits, they don’t take
any government funding. While that allows
them to be nimble and highly efficient, it also
means that they continually communicate
their needs with the local community.
Fortunately, says Jim Palmer, president,
Orange County Rescue Mission, business and
individuals have been more than willing to
help in whatever way necessary. When the
group put out a call for volunteers, many
showed up to sort donated items, box them up
for distribution and work in the kitchen, helping provide 1,000 meals a day. Palmer says
they currently need volunteers who have education backgrounds to help with their distance learning program.
Have you experienced an increase in demand for your services during the pandemic? If so, by how much compared to
last year?
Job loss and the closure of businesses are
just some of the collateral damage of this
global pandemic. COVID-19 has created a
struggling economy, leading to a more that
50% increase in the demand for Illumination
Foundation’s housing services.
SOS has seen a huge influx of calls for
services, Ward says. “We went from 700 calls
to 1,400 in a day. It’s been a very big challenge. At the beginning, we saw more than a
30% increase in demand for our food pantry.
There were days when we gave out 1,000
bags of food.”
In March, SOS distributed a total of 4,749
food bags, a significant increase from February of 1,454. They average about 258 bags
per day since the pandemic started, distributing food Monday to Friday.
Fortunately, SOS was able to quickly adapt
to the increase in demand, thanks to local
restaurants that donated the perishable food
Q&A 4

9.7.20 SR_Philanthropy.qxp_Layout 1 8/31/20 2:27 PM Page 3

9.7.20 SR_Philanthropy.qxp_Layout 1 8/31/20 3:59 PM Page 4

4 ORANGE COUNTY BUSINESS JOURNAL

www.ocbj.com

SEPTEMBER 7, 2020

Corporate Foundations Boost OC Donations by 2.7%
Edwards’ Charity
Jumps 31% to $1.9M

table foundations and which includes financial
information such as the group’s giving and total
assets.

By PETER J. BRENNAN

PacLife Tops
Topping the list for the second straight year
was Newport Beach-based Pacific Life Foundation, which reported donations declined
1.7% to $4.6 million. It is affiliated with the
second-largest private company headquartered
in OC, Pacific Life Insurance Co., which had
$12.3 billion in revenue in 2019. The foundation’s assets climbed 20% to $113.1 million.
Every January, the Pacific Life Foundation
announces its initial annual recipients, which
this year was nearly $2 million in grants to 155
local area nonprofit agencies, including
$150,000 to the Orange County Ronald McDonald House and $1 million for United
Way.
The foundation plans to donate a total of
$7.25 million this year, up from the $7 million
in 2019 reflected on this year’s list.

Edwards Lifesciences Corp. Chief Executive Mike Mussallem said he was inspired at
a young age to give back by his older brother
George, who was diagnosed with Down syndrome as a young child.
“From my mother’s example and her tireless
work on behalf of George and others like him,
I learned the importance of compassion and
helping others,” Mussallem, whose medtech
firm (NYSE: EW) is Orange County’s largest
public company with a
market cap of $52 billion, told the Business
Journal. “And because
of my brother’s huge
Corportate
heart and the love he
Foundations/Giving
brought our family, I
have been inspired to
focus my philanthropy
on supporting individuals with special needs.”
That belief was certainly reflected in the
Business Journal’s annual list of corporate
donors.
Edwards donated $1.9 million in 2019, a
31% jump from a year ago. It moved from No.
7 to No. 4 on this week’s list. That comes after
a 50% increase in 2018.
Overall, the Edwards Lifesciences Foundation last year donated $9.7 million, a 25%
increase. The foundation’s assets climbed
8.5% to $77 million.
The only other firm with a higher growth

p5

Mobilized workforce: PacLife Foundation takes top marks again

rate than the maker of heart valves and other
medical devices was the Mitsubishi Electric
America Foundation, where donations
climbed 205% to $115,448. The foundation
has $24.6 million in assets, a 1.1% rise from
the prior year.
The Mitsubishi Foundation supports entities
such as Yorba Linda-based Dreams for
Schools, which introduces middle school students, including those with disabilities, to coding, website and app development. It also
supports Project Search that provides internships for young people with developmental
disabilities to gain practical work experience
when they finish high school. Graduates from
the program are working on the front lines of
the pandemic at hospitals like CHOC by filling vital roles sterilizing the facilities, keeping
medical supplies stocked and transporting patients.
“There has never been a more critical time

Q&A
佡 from page 2
they could not use once the shutdown went into
effect. In addition, the community quickly responded for calls for donations. Now, Ward
says, the demand has evened out as more food
distribution centers have been established by
other organizations.
The pandemic forced Grandma’s House of
Hope to hyper-focus its team efforts on the rising critical and urgent needs of the community.
“We had to create partnerships that would improve our ability to distribute enormous
amounts of healthy food weekly,” Kreitner
says. “In doing so, we quadrupled our food distribution in less than one month, and have sustained this growth for over five months, with
no end in sight.”
SPIN, which provides housing programs and
services for up to one year, saw the demand
double since March. “That’s the life of a nonprofit,” Wegener says. “Things change all the
time. You have to rise to the occasion.”
Certain services at the Orange County Rescue Mission have seen a huge demand, Palmer
says.
Since the beginning of March, the organization has served 47,249 meals. A total of 15,683
have spent the night at its Village of Hope. The
people they serve—who are called “students”—have gone through 4,550 hours of crisis counseling to help deal with the stress and
anxiety of the coronavirus crisis.
Overall, Palmer says, since March 3, more
than 114,000 students have taken advantage of
the resources the group offers.
What new programs or services has your
organization created?
The Illumination Foundation implemented
a virtual literacy program for the children in its

Nana’s Kidz: part of Grandma’s House of Hope

family emergency shelters. The program is
supported by two volunteer developmental
and behavioral pediatricians from CHOC
who work closely with the children in the
foundation’s Children and Families program.
The virtual meeting platform Zoom, Ward
says, has become an essential piece of the way
SOS cares for the people it
serves. “We’re now doing
about 50% of care through
telephonic visits and virtually,” she adds. SOS has
partnered with the Orange
County Health Agency and is now providing
drive-thru testing for those with COVID-19
symptoms or exposure.
Grandma’s House of Hope’s after-school
education program for at-risk youth and adults
has been modified to one-on-one social dis-

to support people with disabilities—they are
incredibly vulnerable to economic displacement,” said Kevin Webb, senior director of
the Mitsubishi Electric America Foundation.
“The foundation increased our grant investments in organizations that are working to empower youth with disabilities, and we are
working with our grantees as they adapt their
training programs to a virtual environment.”
In OC, the 17 firms on the Business Journal’s annual list last year gave $22.6 million
in cash and in-kind contributions, a 2.7%
growth rate from 2018. That compares with a
2.2% decline in 2018 over the prior year.
Their assets climbed 4.1% to $2.8 billion, a
sharp change from 2018 when they dropped
13%.
Foundations, along with a smattering of
corporate givers, were ranked by their giving
to local entities and charities, if they provided
data or a 2019 Form 990, filed by U.S. chari-

Notables
n No. 2 Wells Fargo & Co. increased its OC
giving 3.7% to $3.8 million. Companywide,
the firm gave $455 million, a 2.5% increase.
n No. 8 The Allergan Foundation reported
a 14% rise in local donations to $1.3 million.
Its giving companywide increased at a faster
pace, 22%, to $10 million. Its assets declined
the most on the list, 17% to $31 million.
n No. 9 Angels Baseball Foundation in
Anaheim grew its giving 7% to $1.3 million.
That follows 2018 when its giving rose 24%.
n No. 11 Broadcom Foundation in Newport Beach increased its giving 21% to
$762,500, which follows a 10% rise in 2018. n

tance learning and the organization has implemented a
door-to-door delivery service
for 45 at-risk families.
SPIN is a member of the
Families Solutions Collaborative, a group of 21 agencies
that exclusively serve families
with children. In addition,
SPIN is working with the Orange County Health Agency to
deliver food and other necessities to homeless individuals
temporarily living in hotels
due to exposure to COVID-19.
Early on in the coronavirus
crisis, the Orange County
Rescue Mission established a
distance learning program in
the event that local schools
would close. It was another
prescient decision, given that
for the rest of the school year,
and even into this one, the majority of schools
have gone virtual.
Tangram Interiors, an interior design company, donated $50,000 in school furniture so
kids could be homeschooled at the facility.
Cox Communications helped with broadband to ensure the children—61
in
all,
kindergarten through ninth
grade—would be able to
easily access their lessons.
The OC Rescue Mission
also has virus testing available through their partnership with the Hurtt Family Clinics, which
has an on-site presence at its Village of Hope.
It shares the data it collects with a range of
public health agencies, which in turn uses the
information to understand more about the disease and the trends associated with it.

What would you like Business Journal
readers to know?
“Our incredible staff has made the impossible possible,” says Paul Leon, Illumination
Foundation’s CEO. “We opened up six sites
in eight weeks when COVID-19 hit, all while
running our normal operation. We have an unparalleled team of dedicated professionals
who always put the needs of the homeless
first.”
“As a community health center that serves
people from all over the entire community
through our six sites,” says SOS’s Buncab.
The nonprofit is “an essential service meeting
the needs and caring for folks who are vulnerable in their daily lives—even more so with
the pandemic.”
“We appreciate the tireless work of our dedicated staff and the generous gifts of time, talent and treasure and prayers that have come
our way through donors, volunteers, faith
communities and corporations during this unprecedented time,” says Grandma’s House of
Hope’s Kreitner. “We can’t do this work alone
and need the support of each and every one of
you! You are impacting the lives of so many
who have lost their jobs, homes, and in many
cases, their hope.”
“We just don’t have affordable housing in
Orange County,” says SPIN’s Wegener. “We
have a huge and ever-growing homeless population. We need to do everything we can to
keep people in housing, so the homeless population doesn’t expand. The challenge of
meeting this need is extraordinary. Everyone
needs to be on the boat, rowing an oar.”
“We’ve been trying to identify how long this
will go on,” says OC Rescue Mission’s
Palmer. “We are consistently looking at this.
We go by what the CDC says—don’t be closer
than 6 feet for 15 minutes, wear a mask. Epidemiologists say that if you wear a mask, it
should be really hard to get (COVID-19).” n

9.7.20 SR_Philanthropy.qxp_Layout 1 8/31/20 2:31 PM Page 5

SEPTEMBER 7, 2020

www.ocbj.com

ORANGE COUNTY BUSINESS JOURNAL 5


FOUNDATIONS/GIVING
THE LIST CORPORATE

䊳 NEXT

WEEK’S LISTS

Fastest Growing Private Companies

'$!-(%$)'*)%$()%%%'$.)%$(
$!

%#&$-

&A4E J33A4BB
'0=:

  + $
J)>C0;68E8=6

'
$

(()(

'(% $)'()

-&(%(*&&%')
 %'& '% + $

'$)%#&$-

%&"%"%. "(

J403@D0AC4AB

J)8C;4
J&7>=4 50G

%#&$-"%%

1

 .  %*$) %$ 
 $4F?>AC4=C4AA8E4
(1) $4F?>AC4027   
,41B8C4?028I2;8545>D=30C8>=2><
<08;?;5>D=30C8>=?028I2;8542><

<8;;8>=
<8;;8>=



 
<8;;8>=

3D20C8>=740;C70=37D<0= &A>6A0<6A0=CB20?8C0;
B4AE824B4=E8A>=<4=C>240= 6A0=CB
740;C70=3<0A8=4
=0C8>=0;
<0<<0;B28E822><<D=8CH
0=342>=><8234E4;>?<4=C
0ACB0=32D;CDA4

2

""( '% %
 #08=(C(C4'
(2) AE8=4   
,41B8C4F4;;B50A6>2><
<08;0<0=30B2>CC F4;;B50A6>2><

 <8;;8>=
<8;;8>=



 
18;;8>= 

>DB8=6055>A3018;8CH
I=0=280;740;C7B<0;;
1DB8=4BB

A0=CB3>;;0AB5>A3>4AB ,4;;B0A6>>
8=:8=33>=0C8>=B
(0=A0=28B2>
43D20C8>=<0C278=6
(>DC74A=0;85>A=80

!48C7!>10C0
%A0=64>D=CHA468>=10=:
?A4B834=C
   

'+ $ %#&$ $4F?>AC4=C4AA8E4
(4) $4F?>AC4027  
,41B8C48AE8=42><?0=H2><
<08;8=5>A<0C8>=8AE8=42><?0=H2><

3

 <8;;8>=
 <8;;8>=



$

3D20C8>=

A0=CB
(>DC74A=0;85>A=80

>=0;3A4=
2708A<0=
 

4

,'( ( $( %*$) %$
3F0A3B,0H
(7) AE8=4  
,41B8C443F0A3B2>< 2>A?>A0C468E8=6
<08;43F0A3B/5>D=30C8>=43F0A3B2><

 <8;;8>=
<8;;8>=




<8;;8>=

40;C720A48=D=34AB4AE43
2><<D=8C84B

0B76A0=CB2>A?>A0C4
3F0A3B"854B284=24B <0=30>F;4A
?A>3D2C3>=0C8>=B8=
>A?
4G42DC8E438A42C>A3F0A3B
:8=33>=0C8>=B4<?;>H44 AE8=4
"854B284=24B>D=30C8>=
E>;D=C44A8B<?A>1>=>
   
?A>942CB0=3B27>;0AB78?B
8=C4A=0C8>=0;

$!%#'  ' )" %*$) %$$
$)AH>=(C
(6) 70A;>CC4$  
,41B8C410=:>50<4A8202>< 5>D=30C8>=
<08;5>D=30C8>=1>502><

 <8;;8>=

<8;;8>= 



 
<8;;8>= 

2>=><82<>18;8CH

$>=?A>IC6A0=C5D=38=6
8=C4A=0C8>=0;

5

%*'( D834(C0A0=3C745>D=30C8>=B '+ ) %$( F=3F>D;3=>C38B2;>B4
%) )>C7414BC>5>DA:=>F;4364C78B8=5>A<0C8>=8B022DA0C40B>5?A4BBC8<4,78;44E4AH455>AC8B<034C>4=BDA4C74022DA02H
0=3C7>A>D67=4BB>5C74;8BC><8BB8>=B0=3CH?>6A0?7820;4AA>ABB><4C8<4B>22DA*=;4BB>C74AF8B4=>C43C748=5>A<0C8>=>=C78B
;8BCF0B?A>E83431HC742><?0=84BC74<B4;E4B"8BC<0H=>C14A4?A8=C43F8C7>DC?4A<8BB8>=>5C74438C>A&7>C>BB7>FC74IABC
C>?>5I280;;8BC43
(1)
&028I2"854>D=30C8>=8=2;D34B&028I2"854=BDA0=24>>=CA81DC8>=B&A>6A0<

(2)
(3)

&028I2"854=BDA0=24 0<4B)#>AA8B
>
2708A<0= % ?A4B834=C
$4F?>AC4027
 

AE8=4><?0=H
$4F?>AC4027

0=:>5<4A820
>A?
70A;>CC4$

;;4=(C055
%A0=64>D=CH<0A:4C
?A4B834=C0=:>5<4A820
   

BB4CB>5C7410=:
DB8=4BB >DA=0;4BC8<0C4
Researched by Meghan Kliewer

u Continued on page 6

9.7.20 SR_Philanthropy.qxp_Layout 1 8/31/20 2:32 PM Page 6

6 ORANGE COUNTY BUSINESS JOURNAL

www.ocbj.com

SEPTEMBER 7, 2020

FOUNDATIONS/GIVING
THE LIST CORPORATE


䊳 NEXT

u From page 5

WEEK’S LISTS

Fastest Growing Private Companies

&# ,'$#(&)($#'($$$&#-($#'
$!

  + $

%#&$,

%>2B G11>2??
&.:7

%#&$,"%%

G(;@.846B6:4

'
$

(()(

'(% $)'()

,&(%(*&&%')
 %'& '% + $

'$)%#&$,

%&"%"%- "(

G2.1=A.>@2>?

G(6@82

%.06F0:B2?@92:@
".:.4292:@;
%"$
#2C<;>@2.05

G%5;:23.D

6

  %*$) %$
 #2C<;>@2:@2>>6B2
(8) #2C<;>@2.05  
+2/?6@2<690;0;9<690;3;A:1.@6;:
9.68<690;3;A:1.@6;:<690;0;9

 96886;:
96886;:

& )" '%*& %(
' )" %*$) %$
(3)  >B6:22:@2>>6B2
>B6:2    
+2/?6@20.<6@.84>;A<0;9

 96886;:  
  96886;:

  
96886;:

>@?.:10A8@A>2?;06.8.:1
5A9.:?2>B602?
2:B6>;:92:@.:1.:69.8
C283.>221A0.@6;:.:1
?05;;8??;06.82=A6@E

2:2>.8;<2>.@6:4
.<6@.8>;A<
<>;4>.9.:13A:1>.6?6:4 !;?:4282?
?A<<;>@0.<6@.8
0.9<.64:16?.?@2>>28623
6:@2>:.@6;:.8

(5;9.?;:1;:
05.6>9.:
 

8

  96886;:
 96886;:

 


96886;:

2.8@5.:15A9.:?2>B602?

";:2@.>E4>.:@?
:.@6;:.8

882>4.:%!
".16?;:#

CE:>2:>;07
2D20A@6B216>20@;>
  

9

$"( ("" %*$) %$
2:2A@>E+.E
(9) :.5269  
+2/?6@2.:428?0;9
9.6892>5./>;.1>A::2>0;9

  96886;:
  96886;:

 

96886;: 1A0.@6;:0;99A:6@E
E;A@5?<;>@?52.8@50.>2
.>@?

";:2@.>E
';A@52>:.863;>:6.

:428?.?2/.88!%
:.5269

2::6? A58
05.6>9.:
      

10

( #% %*$) %$%' ) ($$%+) %$
$ %#&) ) %$
(5)
$")'
 6?0;B2>E
>B6:2   
+2/?6@29.?69;3;A:1.@6;:;>4
9.68482::<.>>6?59.?69;3;A:1.@6;:;>4

  96886;:
 96886;:

96886;: 2.8@50.>2?.32@E
>.:@?
.33;>1./686@E.:1.B.68./686@E 6:@2>:.@6;:.8
6:A:12>?2>B210;99A:6@62?
C;>81C612

".?69;;><
>B6:2

;2 6.:6
05.6>9.:
  

'%%# %*$) %$
".0>@5A>8B1'@2
(11) #2C<;>@2.05   
+2/?6@2/>;.10;93;A:1.@6;:;>4
9.68<.A8./>0931:;>4

 
  96886;:

 
96886;:

>;.10;9:0
'.:;?2

%.A8.;812:
<>2?612:@>;.10;9
;A:1.@6;:
    

7

""'$ %*$) %$
%$;D  ( 
(10) >B6:2  
+2/?6@2.882>4.:3;A:1.@6;:;>4
9.68.882>4.:3;A:1.@6;:.882>4.:0;9

11

 



 


96886;:

A:42>42:12>2=A.86@E
5;9282??:2??0;88242.:1
0.>22>>2.16:2??

>.:@?B;8A:@22>6:4
@>.16@6;:.8.:1?768821
6:76:1
6:@2>:.@6;:.8

'("

%*'( A612'@.>.:1@523;A:1.@6;:? '+ ) %$( C:1C;A81:;@16?08;?2
%) (;@52/2?@;3;A>7:;C82142@56?6:3;>9.@6;:6?.00A>.@2.?;3<>2??@692+56822B2>E233;>@6?9.12@;2:?A>2@52.00A>.0E
.:1@5;>;A45:2??;3@5286?@;96??6;:?.:1@E<;4>.<560.82>>;>??;92@692?;00A>):82??;@52>C6?2:;@21@526:3;>9.@6;:;:@56?

";:2@.>E
6:@2>:.@6;:.8

'.<:.'5.5
52.1;30;><;>.@2>2?<;:?6/686@E
  

86?@C.?<>;B6121/E@520;9<.:62?@529?28B2?!6?@9.E:;@/2>2<>6:@21C6@5;A@<2>96??6;:;3@52216@;>%5;@;??5;C@52F>?@
@;<;3F06.886?@21
Researched by Meghan Kliewer

9.7.20 SR_Philanthropy.qxp_Layout 1 8/31/20 2:32 PM Page 7

SEPTEMBER 7, 2020

www.ocbj.com

ORANGE COUNTY BUSINESS JOURNAL 7


FOUNDATIONS/GIVING
THE LIST CORPORATE

䊳 NEXT

WEEK’S LISTS

Fastest Growing Private Companies

%"+&#"'%('#"&'###%",'#"&
%"

 !,!%

&$'%.

$>1B J00>1??
%-:7

&$'%.#&&

J';@-835B5:3

(
%

))*)

()&!%*()*

.')&)+''&(*
 &(' !(&!,!%

(%*&$'%.

&'#&#&0!#)

J1-0=A->@1>?

J'5@81
J$4;:12-D

12

 
$-/5H/-&@1
(12) >B5:1   
*1.?5@17<93/;9A?

  
C:0

13

#+&( &+%*!&%
$;8->5?*-E
(13) 85?;)516;  
*1.?5@1IA;>/;9?A?@-5:-.585@E/;99A:5@E
IA;>35B5:3
9-58/;99A:5@E>18-@5;:?IA;>/;9

 
 95885;:

14

!*)+!) ! #*(!$(! &+%*!&%
*58?;:8B0&@1
(18) >85:3@;:)-
 
*1.?5@191-2;>3
9-5891-2;A:0-@5;:91A?91-/;9

4580>1:G?85@1>-/E

!;:1@->E
&;A@41>:-852;>:5-

$! $
"1C+;>7

!->78191:?
;2H/19-:-35:3<->@:1>$!
 

   
95885;: 

0A/-@5;:?;/5-8?1>B5/1?
/;99A:5@E-:01/;:;95/
1:B5>;:91:@1:B5>;:91:@

!;:1@->E?/4;8->?45<?
5:75:0
&;A@41>:-852;>:5-

8A;>;><
>B5:3'1D-?

';>>1:/1%;.5:?;:
<>1?501:@
  
   

  
  

   
95885;:

+;A@4C5@405?-.585@51?
10A/-@5;:19<8;E91:@

"-@5;:-8<>;61/@3>-:@? !5@?A.5?4581/@>5/
9-@/45:33>-:@?
;><
19<8;E119-@/45:3352@? ';7E;
19<8;E11B;8A:@11>4;A>
9-@/41?
:-@5;:-8

1565>;;><>1?501:@
  

+%-)*%" (!*# &+%*!&%
 !-5:&@&@1
(15) >B5:1   
*1.?5@1?A:C1?@.-:72;A:0-@5;:;>3
9-585:2;?A:C1?@.-:72;A:0-@5;:;>3

  
 

   
95885;:

)A8:1>-.81/4580>1:-:0
2-95851?

-?43>-:@?-:0B;8A:@11> -:/;>< 
@591
>B5:1
*1?@

>5/;B01
/4-5>9-:
  

16

/ &+%*!&% %
&<1/@>A91:@1>>5B1&@1
(16) >B5:1  
*1.?5@19-F0-2;A:0-@5;:;>3
9-58!-F0-;A:0-@5;:9-F0-A?-/;9




&## &+%*!&%
81:188*-E
(17) >B5:1  
*1.?5@1@-/;.1882;A:0-@5;:;>3
9-58@-/;.1882;A:0-@5;:@-/;.188/;9

 
 95885;:

15

17




 

 

"


95885;:

   
95885;:

0A/-@5;:-:085@1>-/E
>-:@?
1:B5>;:91:@-8/;:?1>B-@5;: :-@5;:-8
/>;??/A8@A>-8
A:01>?@-:05:3?;/5-8
C182->1?/51:@5H/>1?1->/4
->11>1D<8;>-@5;:

&+() A501&@->-:0@412;A:0-@5;:? (,!*!&%) C:0C;A80:;@05?/8;?1
&* ';@41.1?@;2;A>7:;C81031@45?5:2;>9-@5;:5?-//A>-@1-?;2<>1??@591*45811B1>E122;>@5?9-01@;1:?A>1@41-//A>-/E
-:0@4;>;A34:1??;2@4185?@;95??5;:?-:0@E<;3>-<45/-81>>;>??;91@591?;//A>(:81??;@41>C5?1:;@10@415:2;>9-@5;:;:@45?
85?@C-?<>;B5010.E@41/;9<-:51?@419?18B1? 5?@9-E:;@.1>1<>5:@10C5@4;A@<1>95??5;:;2@41105@;>$4;@;??4;C@41H>?@



!-F0-";>@4
122>1EAE@;:
91>5/-:#<1>-@5;:? <>1?501:@
>B5:1
   

&/4;8->?45<?3>-:@?-:0 '-/;188;><
/;99A:5@E?A<<;>@
>B5:1
:-@5;:-8

'5:-"3AE1:
1D1/A@5B105>1/@;>
  

@;<;2H/5-885?@10
(3)
A?5:1??;A>:-81?@59-@1
Researched by Meghan Kliewer

9.7.20 SR_Philanthropy.qxp_Layout 1 8/31/20 4:00 PM Page 8

8 ORANGE COUNTY BUSINESS JOURNAL

www.ocbj.com

SEPTEMBER 7, 2020

Chance Theater’s Voice is Heard
Anaheim Arts Spot
Launches New Campaign
n By KIM HAMAN

Last year, the Chance Theater in Anaheim
hosted a production of the award-winning musical Ragtime.
The well-reviewed performance (“a glorious, exhilarating production bursting with energy and ingenuity,” wrote The Show Report)
tells the story of the experience of very different people in the United States in the early
20th century: a Harlem musician, a matriarch
of an upper-class family and a Jewish immigrant.
One of the songs is titled “Make Them Hear
You,” a passionate plea to a world going
through a chaotic and critical time. Lyrics include:
“Make them hear you.
And tell them, in our struggle,
We were not the only ones.”
The parallels to what the world is going
through now are clear, says Casey Long, managing director of the Chance Theater.
It’s one reason “Make Them Hear You” is
the name of the Chance Theater’s fundraising
campaign, designed to help support the storied
theater through the changes wrought by the
coronavirus.
Small Group, Big Influence
When the COVID-19 crisis shut the Chance
Theater’s doors on March 13, it was in the
midst of an extended run of the critically acclaimed musical Fun Home.
A Wrinkle in Time was next on their sched-

ule. They were anticipating another
year of successful
runs, as well as
continued participation in local outdoor theater.
While they were
dismayed by the
turn of events, the
leadership team at
the theater was not exactly surprised. They
said they had been watching the developing
crisis in China and Europe closely and
thought the U.S. might feel the impact of this
mysterious new disease as well.
Preparation, and a strong business operation, has always been a
hallmark of the theater,
led by Long, Executive
Artistic Director Oanh
Nguyen, and an involved board of directors, which counts
numerous
lawyers,
bankers and other community leaders.
For 20 years, the
Casey Long
group has prided itself Managing Director
in always running in Chance Theater
the black; its preCOVID-19 revenue was $1.2 million. The
theater says it counted zero debt.
Nearly 20,000 people attended the Chance’s
plays and musicals each year; another 10,000
if one were to count the people who came to
their outdoor productions.
Taking a Chance
The impact of the Chance Theater has had
in the last 20 years could have only been

dreamed of in the
late 1990s, when a
group of artists
who loved to perform and write
came together to
start a theater
group. Long and
Nguyen were there
from the very start,
both
founding
members.
“Local artists wanted a way to express
themselves and connect with the community,”
Long said. “It was a way for people to share
an experience, to create empathy and understanding with each other.”
The group set up
shop in a small space in
a strip mall in Anaheim.
In the beginning,
Nguyen said, they
wrote and performed in
their own plays. The
quality of the work
proved impressive and
as the Chance Theater’s
reputation grew, their
Oanh Nguyen
audience expanded.
Artistic Director
Chance Theater
The increase in income meant they could
purchase the rights to other plays and musicals. They expanded their stable of talented actors. Set designers and crew members took
their shows to the next level.
In time, the Chance Theater drew the attention of Bette Aitken, philanthropist and wife
of Wylie Aitken, founder of Aitken
Aitken Cohn. The couple loved the theater
and became generous donors. In January 2014,
the philanthropic pair named Chance Theater’s

new home: the Bette Aitken Theater Arts
Center.
Fundraiser Refocus
On March 14, the day after the theater
dimmed the lights on its last performance, was
supposed to be their annual community
fundraiser.
The event, held over two days, was intended
to feature 35 performances and draw more than
1,000 people. The projected loss was
$500,000. The amount was a gut-punch. Executives had very little idea how to make up such
a tremendous loss.
“After everything happened,” Long said,
“the Aitkens reached out to us. Through their
leadership and a leading gift, we formed the
Make Them Hear You campaign.”
Make Them Hear You is a $300,000 matching campaign. More than $200,000 has been
raised so far, but they are still in need. The
funds will help the theater plan for future plays,
as well as continue community outreach programs.
Pivot to Online
“We have a great family,” Nguyen said.
“From the board to the resident artists, we all
realize we are in this together. Everyone is trying to figure out how we’ll get through this.”
When they realized early on that they
wouldn’t be able to produce stories, they created the Chance Cyber Chat. Five prerecorded shows were chosen for a virtual
theater “tour,” including Hamilton. When the
go-ahead is given for the Chance to open its
door, turn on the lights and raise the curtain,
they will be ready.
“We’re 22 years in,” Long said. “With continued support and community investment,
we’ll be back.” n
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YMCA Helps with Family, School Support
Child Care, Distance
Learning for Employers
n By KIM HAMAN

As school resumes, the majority of Orange
County’s children will be starting via a distance
and/or hybrid learning program.
For many families, this scenario adds an extra
element of stress to an already uncertain future.
Telecommuting parents are daunted by the
prospect of managing both their workload and
the incessant questions of a second grader with
math homework.
For others, the challenge is ensuring that students have access to reliable technology. Distance learning may force some parents to make
tough decisions, including quitting their jobs in
order to focus on their families.
For employers who rely on their workers to
stay focused on the job at
hand, distance learning
has challenges. How can
they support their employees while still ensuring the work gets done?
The local division of
the YMCA just might be
the solution they are
looking for.
“We understand the
Jeff McBride
CEO, President
need companies may
YMCA of
have for resources to
Orange County
support their employees
to continue daily operations and increase effectiveness,” said Jeff McBride, president and
chief executive of Tustin-based YMCA of Orange County (YMCAOC).
“The changing landscape of our communities
and education, distance learning, and lack of
child care options can create a struggle for both
companies and employees, but there are solutions—and we want them to know that if and
when they need support and/or child care, we are
here to help meet that need.”
To that end, YMCAOC is joining with local
companies and schools including University of
California-Irvine to be their employees’ main
resource for child care needs, as well as a support
system for distance learning.
More than 40 YMCA facilities in OC—about
half of its locations—have each been outfitted
with new technology to bolster virtual and online
learning, with Wi-Fi, Chromebooks and certified
YMCAOC teachers at every site.
Learning from Experience
The inspiration for the employer program is
an outgrowth of YMCAOC’s response to the
coronavirus crisis.
As the largest licensed child care provider in
Orange County, YMCAOC served more than
5,000 children in 80 centers across the region
prior to COVID-19.
When the pandemic hit here in early March
and the world seemingly shut down overnight,
they were forced to close the majority of their locations, keeping just 26 open to serve essential
workers.
YMCAOC pivoted quickly to meet the shifting needs of the community.
At one point, they opened a “pop-up” child
care center in the DoubleTree hotel across from
UCI Medical Center in Orange to better accommodate front-line hospital staff. Rigorous
safety protocols were established right away, including daily temperature checks, face coverings
and intensified cleaning programs. When
schools closed in mid-March and transitioned to
distance learning, YMCAOC teachers and aids
did all they could to support this new style of
learning.
Employer Options
After several weeks of addressing the distance
learning challenge, the team at YMCAOC began

to consider how they could reach more people
who needed support. They thought about the
employees out there who were working from
home, having to balance the needs of their employers with those of their children.
“We asked ourselves, ‘how can we use what
we learned this spring to benefit the workers
whose children are distance learning?’” said
Anna Romiti, vice president, marketing and
communications, YMCAOC. “We decided to
reach out to companies to let them know we’re
here, and all what we can offer to their employees.”
The employer program mirrors the YMCAOC’s regular child care and distance learning program. It offers full- or part-time options
for children kindergarten through eighth grade.
It also provides distance learning and homework support, enrichment activities, outdoor

play, Science, Technology Engineering, Arts
and Math (STEAM), morning and afternoon
snacks and more.
Families taking part in the program have a
variety of options: they can choose just distance learning support, full-or-part time childcare, or a combination, two to five days a
week.
Company Flexibility
YMCAOC says it is flexible, to accommodate each company’s size and budget. Some
employers fully subsidize the program, so families don’t need to pay at all. Others give their
employees a stipend, which helps defray the
employee costs for the YCMAOC program.
A few companies promote their affiliation
with YMCAOC but don’t pay any portion of
it, offering it instead as a resource that families

can take advantage of on their own.
YMCAOC can also establish a pop-up center
at an employer’s location, although currently
there are no companies taking advantage of that
option.
Health and safety are a top priority. “People
are still worried and fearful—it’s understandable,” Romiti said. “We work closely with the
Orange County healthcare agencies and we follow all the CDC guidelines. We’re very confident about our protocols.”
Just as important, she adds, is that YMCAOC
is a safe place to be a “normal kid.”
“In addition to supporting distance learning,
we’ve made sure to incorporate other activities
like art clubs, books clubs, photography, physical education,” Romiti said. “We try to provide
everything a child needs for a well-rounded experience.” n
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FarmBox to Table
an urban farm in Second Harvest’s parking
lot, using the SoxxBoxx Gro System. Bank of
America provided a grant to Second Harvest
Food Bank, as part of its pandemic relief
commitment to local nonprofits, to build the
Alegria SoxxBoxx Farm.
“We believe this is the freshest regenerative
organic and nutrient-rich produce box in the
marketplace,” Second Harvest said.
The farm grows about 25 to 30 different
types of vegetables, herbs and flowers, including red-stemmed Swiss chard, kale in an
array of greens and purples, and edible
marigolds.
The produce from Second Harvest’s microfarm is available for purchase by the public.
Fresh vegetables and produce are packed in
boxes—the FarmBox—and also sold to the
public. Each one contains approximately a
week’s worth of fresh salad makings.
Customers can place orders on Second Harvest’s website for FarmBoxes that will include same-day harvested produce.
Customers can purchase a single FarmBox or
a subscription for a weekly FarmBox.
Each FarmBox is $30 and can be delivered
for an additional $8 or picked up on Fridays
between 10 a.m. and 4 p.m.

Produce Collaboration Raises
Funds, Combats Food Insecurity
n By KIM HAMAN
You open the box and the first thing you notice is the range of colors before you—rich
greens, bright yellow, cheerful orange, deep
purple, all interspersed with specs of soft
white.
Almost at the same time, you take in the vibrant smell of fresh—as in picked that day
fresh—vegetables. You can’t wait to mix the
two experiences together to create a delicious
salad.
There is enough produce in the box for a
week’s worth of healthy eating. It costs $30.
These aren’t the veggies from the local
farmer’s market, though. This is FarmBox,
and it’s the key component of an innovative
approach to addressing the hunger crisis affecting the most vulnerable in Orange
County.
Partners in Produce
To understand how something as simple as
a box of fresh vegetables may be a big part of
the solution to food insecurity in Orange
County, it’s important to understand the backstory.
It all started last summer. Shari Battle, senior VP and Orange County market manager
for Bank of America, introduced Harald
Herrmann, CEO of Second Harvest Food
Bank of Orange County, to Erik Cutter,
founder of Alegria Fresh at an event highlighting Bank of America’s pilot project with
Alegria Fresh.
Second Harvest serves more than 400,000
hungry children, seniors and families a

Second Harvest CEO Herrmann, and Claudia Keller, the nonprofit’s chief mission officer

month, and is one of OC’s largest philanthropic groups, with nearly $10 million in
annual revenue.
It provides food to hundreds of local charities and organizations who in turn distribute
food to those in need at more than 350 locations in the county.
Alegria Fresh, based in Laguna Beach, is
a pioneer in regenerative organic, zerowaste urban farming.
The organization designs, owns and main-

tains an above-ground growing system called
SoxxBoxx. The SoxxBoxx Gro System consists of an elevated tray containing rows of
polypropylene “socks” filled with rich soil.
Plants grow inside the socks within ideal
conditions that retain water and keep cool
temperatures even on hot days.
The successful results of this system were
unveiled last summer, thanks in part to a
$20,000 grant Bank of America provided to
Solutions for Urban Agriculture, a nonprofit organization that implements scalable
agricultural systems.
Solutions for Urban Agriculture collaborated with Alegria Fresh, using their
SoxxBoxx system, to create an above-ground
microfarm at the Farm & Food Lab in the
Orange County Great Park.
The project is touted as Southern California’s first zero-waste urban regenerative organic farm.
The system is easy to replicate, requiring
only open space and SoxxBoxx, according to
its backers.
Once Battle introduced Herrmann and Cutter, the two began to discuss how the system
could help create a self-sufficient revenue
cycle that would enable Second Harvest to
provide more food to more people.
First of Kind Collaboration
Second Harvest and Alegria opted to create

Social Enterprise Success
The affiliation between Second Harvest and
Alegria Fresh is a successful example of a public/private partnership. The model can be replicated in any urban space across the country to
ultimately provide food to those in need.
Second Harvest’s portion of revenue from
the sale of Alegria Fresh produce will be used
to purchase up to 385,000 pounds annually of
farm-direct vegetables and fruit through the
California Association of Food Banks’
Farm to Family program. That’s the equivalent of 320,833 meals, officials say.
Every dollar of profit generated by a FarmBox sale translates into 7 pounds of produce.
“When people buy produce from Second
Harvest, they can be assured that they are receiving Alegría Fresh’s delicious, pesticidefree, nutrient-dense produce,” Herrmann said.
“They can also feel good knowing that for
each FarmBox they order, Second Harvest
will be able to purchase up to 75 pounds of
food for the needy.”
Battle, whose introduction of Herrmann
and Cutter initiated the whole program,
added: “It’s exciting to see this work evolve
so quickly. The current times have demonstrated the need for resilient and sustainable
sources for both food and income. This collaboration with Alegría Fresh and Second
Harvest is especially important as their vision
and proof of concept becomes a replicable
model.” n

FarmBox costs $30, counts a week’s worth of fresh produce
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Masimo Focuses Philanthropy on Eliminating Preventable Patient
Deaths, Helping Pandemic Relief Efforts, and Improving Access to
Quality Healthcare Around the World
Patient Safety Movement Foundation
Each year, more than 200,000 patients die from preventable deaths in
U.S. hospitals—the third leading cause of death behind heart disease
and cancer. Globally, it is estimated that more than 4.8 million patients
die preventable deaths across the world, more than tuberculosis,
malaria, and HIV/AIDS combined.
For the past eight years, Masimo has been the presenting sponsor of
the World Patient Safety, Science & Technology Summit, which is the
annual meeting of the Patient Safety Movement Foundation (PSMF)—a
QRQSURÀW F  IRXQGHGE\7KH0DVLPR)RXQGDWLRQIRU(WKLFV
Innovation, and Competition in Healthcare. The Patient Safety Movement
)RXQGDWLRQ·VPLVVLRQLVWRHOLPLQDWHSUHYHQWDEOHSDWLHQWGHDWKVE\
7RGDWHPRUHWKDQKRVSLWDOVDFURVVFRXQWULHVKDYHPDGHD
public commitment to reduce preventable patient deaths. As of March
FRPPLWWHGKRVSLWDOVLQWKH360)·VQHWZRUNUHSRUWHGOLYHV
VDYHGLQDQGDFXPXODWLYHWRWDORIVLQFHWKH0RYHPHQW
ODXQFKHGLQ
In addition, more than 92 healthcare technology companies have signed
WKH360)·V2SHQ'DWD3OHGJHWRPDNHWKHGDWDWKHLUSURGXFWVJHQHUDWH
interoperable, so the patient data collected and displayed is accessible to
patients and clinicians.
7KH3DWLHQW6DIHW\0RYHPHQW)RXQGDWLRQ·V:RUOG3DWLHQW6DIHW\
6FLHQFH 7HFKQRORJ\6XPPLWZDVVFKHGXOHGWRWDNHSODFH0DUFK
EXWRXWRIDQDEXQGDQFHRIFDXWLRQZDVSRVWSRQHGGXHWRWKH
pandemic. Since it still remains unsafe to hold a physical event in
2020, the PSMF has launched the #uniteforsafecare campaign to raise
DZDUHQHVVDERXWPHGLFDOHUURUV2Q6HSWHPEHUWKH360)
will host a free virtual event on YouTube Live to engage and inform the
SXEOLF7KHSURJUDPZLOOIHDWXUHVSHDNHUVOLNH3UHVLGHQW&OLQWRQDQG
WKH:RUOG+HDOWK2UJDQL]DWLRQ·V'LUHFWRU*HQHUDO'U7HGURV$GKDQRP
*KHEUH\HVXVDVZHOODVSDWLHQWVDQGKHDOWKZRUNHUVZKRKDYHEHHQ
affected by unsafe care. Several entertainers, including Belinda Carlisle
and Dariush Eghbali, have donated their time to entertain the public.
Anyone can RSVP by visiting uniteforsafecare.org.
7KH)RXQGDWLRQKDVLGHQWLÀHGSDWLHQWVDIHW\FKDOOHQJHVIDFLQJ
KRVSLWDOVDQGGHYHORSHG$FWLRQDEOH3DWLHQW6DIHW\6ROXWLRQV $366 
which can be downloaded for free at patientsafetymovement.org/apss.
7KHVH$366FDQEHXVHGDVDVHOIDVVHVVPHQWWRROWRHQVXUHWKDWDOO
hospitals are doing everything they can to improve patient safety and
eliminate preventable patient deaths in their facilities.
'RQDWLRQWRWKH:RUOG+HDOWK2UJDQL]DWLRQWR$GYDQFH*OREDO+HDOWK
Masimo is donating to the United Nations Foundation on behalf of the World
+HDOWK2UJDQL]DWLRQ :+2 LQVXSSRUWRILWVPDQGDWHWRDGYDQFHJOREDO
KHDOWKJRDOVE\NHHSLQJWKHZRUOGVDIHSURPRWLQJJOREDOKHDOWKDQGVHUYLQJ
the most vulnerable communities globally—including efforts to overcome the
&29,'SDQGHPLF7KHVHJRDOVDOLJQZLWK0DVLPR·VPLVVLRQWRLPSURYH
patient outcomes and reduce the cost of care around the world, as well as
WKH360)·VJRDORIHOLPLQDWLQJSUHYHQWDEOHSDWLHQWGHDWKV
Masimo SafetyNet™ for Direct Relief
$VSDUWRIRXUHIIRUWVWRKHOSZLWKWKHSDQGHPLF0DVLPRZRUNLQJ
with FEMA, is donating Masimo SafetyNet devices to help caregivers
FRPEDW&29,'0DVLPRFROODERUDWHGZLWK)(0$WRLGHQWLI\'LUHFW
5HOLHIDPHGLFDOUHOLHIFKDULWDEOHRUJDQL]DWLRQWRUHFHLYHWKHGRQDWHG
SURGXFWVDQGGLVWULEXWHWKHPDPRQJLWVQHWZRUNRIFRPPXQLW\FOLQLFV
WRWKRVHZLWKWKHJUHDWHVWQHHGDQGSRWHQWLDOWREHQHÀWIURP0DVLPR
SafetyNet. Masimo SafetyNet is a remote patient management solution
that combines tetherless pulse oximetry, respiration rate, and continuous
temperature measurement with a secure telehealth platform.
United for Oxygen Alliance
/DFNRIPHGLFDOR[\JHQDFFHVVFRQWULEXWHGWRGHDWKVRIPRUHWKDQ
\RXQJFKLOGUHQDQGWKRXVDQGVRISUHJQDQWZRPHQJOREDOO\HDFK
\HDU,WLVHVWLPDWHGWKDWLQ(WKLRSLDDORQHHDFK\HDUZRPHQGLH
LQSUHJQDQF\RUGXULQJFKLOGELUWKEDELHVGLHLQWKHLUÀUVWPRQWK
DQGFKLOGUHQGLHIURPSQHXPRQLD0DQ\RIWKHVHGHDWKVFRXOGEH

prevented by better access to medical oxygen and reliable pulse oximetry
technology. In addition to being a founding member of the “Every Breath
&RXQWVµ&RDOLWLRQGHGLFDWHGWRHOLPLQDWLQJDOOSQHXPRQLDUHODWHGGHDWKV
0DVLPRFRIRXQGHGWKH8QLWHGIRU2[\JHQ$OOLDQFHDSXEOLFSULYDWH
partnership, to increase access to oxygen and pulse oximetry.
Smile Train
,QKLJKHUUHVRXUFHVHWWLQJVYLUWXDOO\DOOEDELHVERUQZLWKDFOHIWOLSDQGRU
palate have reconstructive surgery as it is relatively simple, inexpensive,
DQGWUDQVIRUPDWLYH$QHVWLPDWHGSHUFHQWRIWKHZRUOG·VSRSXODWLRQ
however, do not have access to safe and affordable anesthesia and
VXUJLFDOFDUHZKLFKDIIHFWVDQHVWLPDWHGFKLOGUHQERUQZLWKFOHIWV
LQORZHUUHVRXUFHVHWWLQJV0DVLPRKDVSDUWQHUHGZLWK6PLOH7UDLQDQ
LQWHUQDWLRQDOFKLOGUHQ·VFKDULW\WRHQVXUHWKHVDIHW\RISDWLHQWVXQGHUJRLQJ
FOHIWVXUJHU\LQGHYHORSLQJFRXQWULHV:RUNLQJWRJHWKHU6PLOH7UDLQDQG
0DVLPRDUHHTXLSSLQJVXUJLFDOSURJUDPVLQFRXQWULHVLQ$VLD$IULFD
Central America, and the Middle East with pulse oximeters.
World Federation of Societies of Anaesthesiologists
,QWKH/DQFHW&RPPLVVLRQRQ*OREDO6XUJHU\UHSRUWHGWKDW
DSSUR[LPDWHO\ELOOLRQSHRSOH³WKHPDMRULW\RIWKHZRUOG·VSRSXODWLRQ³
do not have access to safe, affordable anesthesia and surgical care, and
HVWLPDWHGWKDWPLOOLRQGLHDQQXDOO\DVDUHVXOW0DVLPRLVQRZLQWKH
fourth year of a global impact partnership with the World Federation of
6RFLHWLHVRI$QDHVWKHVLRORJLVWV :)6$ ZKRVHQHWZRUNRIWKRXVDQGV
RIDQHVWKHVLRORJLVWVVSDQVPRUHWKDQFRXQWULHVWRLPSURYH
DQHVWKHVLDWUDLQLQJDQGVDIHW\LQ,QGLDWKURXJKWKHMRLQWO\FUHDWHG´6DIH
Anaesthesia—ASAP” action plan.
The Newborn Foundation and the BORN Project
*OREDOO\DERXWPLOOLRQQHZERUQVGLHDQQXDOO\ZLWKLQWKHÀUVWPRQWKV
of life, due to neonatal infection, sepsis, pneumonia, and birth defects.
7KH%251 %LUWK2[LPHWU\5RXWLQHIRU1HZERUQV 3URMHFWGHYHORSHG
E\WKH1HZERUQ)RXQGDWLRQLQSDUWQHUVKLSZLWK0DVLPRDVDMRLQW
FRPPLWPHQWWRWKH8QLWHG1DWLRQV·(YHU\:RPDQ(YHU\&KLOGLQLWLDWLYH
aligns with public health initiatives to reduce newborn mortality from
critical congenital heart disease (CCHD), pneumonia, and sepsis in pilot
regions.Training and educational tools, combined with Masimo smart
GHYLFHSDLUHGSXOVHR[LPHWHUVWHDFKIDPLOLHVDERXWWKHEHQHÀWVRI
VFUHHQLQJDQGDOORZKHDOWKFDUHZRUNHUVDWHYHU\OHYHOWRVFUHHQEDELHV
and interpret screening results, helping to increase the rate of timely
diagnosis and referrals.
The Masimo Foundation for Ethics, Innovation and Competition
in Healthcare
In addition to supporting the Patient Safety Movement Foundation, the
Masimo Foundation has also made recent commitments to The IberoAmerican Society of Neonatology (SIBEN), whose mission is to
improve the neonatal care of ill newborns and their outcomes in Latin
America through the education of nurses, MDs, and other healthcare
ZRUNHUVLQYROYHGLQWKHLUFDUHDVZHOODVWKHUrban Health Media
Project, dedicated to teaching urban high school students with diverse
EDFNJURXQGVDQGIURPXQGHUUHVRXUFHGFRPPXQLWLHVKRZWRUHSRUW
write, and broadcast multimedia stories about the health and social
issues affecting their communities and the potential solutions.
Summary
Masimo is committed to saving lives. With its patient safety efforts and
WKHFKDOOHQJLQJLQQRYDWLRQSURMHFWVLWKDVWDNHQRQWKHFRPSDQ\UHPDLQV
focused on improving access to quality health care around the world.
0DVLPR·VZRUNRYHUWKHSDVW\HDUVKDVDOUHDG\DIIHFWHGELOOLRQ
people—and we hope to help many more.
For more information about Masimo, please visit www.masimo.com.
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HOUSING:

FOOD:

BOOKS:

PERSONAL PROTECTIVE EQUIPMENT:

4,897

25,000+

10,000 +

5,000

100

families served
with homelessness
prevention funds.

community members
provided with meals
& food assistance.

books donated
to children in need.

face masks donated and
distributed to front-line
workers and students.

cases of hand
sanitizers distributed
to homeless shelters.
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This summer Chapman University President Daniele Struppa was among the faculty members testing out Chapman’s remote teaching tools and technology. In addition to serving as president,
Struppa is an internationally recognized mathematician and teaches undergraduates each year. This fall he is teaching Math 350-Differential Equations.

Chapman Opens Fall Semester with Expanded Remote Technology,
Thanks to Donor Support
With an emphasis on personalized instruction, the university continues to train
students to be career-ready for the day when the pandemic ends.
A film festival any student can attend from anywhere. Discussion rooms where
classmates gather, master quizzes together and share remote high-fives. Anatomy
software that vividly reveals the inner workings of the human body – and lets you
return at any time to review before the big test.
Those were just a few of the scenes from
Chapman University’s spring and summer
terms, delivered online after the university
shifted to remote instruction in response to
the coronavirus.
Many more moments like those are
underway, as Chapman opens the
semester with a remote reopening of
campus this fall, to be followed by a mix of
in-person, HyFlex and online instruction
when state and regional health authorities
determine it’s safe to do so.
Chapman Supporters Step Up
Chapman has been able to stay on track
and enable its unique virtual programs
because of generous contributions by
businesses, community members and
alumni from across the country to the CU
Safely Back Fund.

The spring semester already provides evidence of that commitment, as faculty
rose to the challenge of shifting to remote instruction. In her leadership courses,
faculty member Angel Miles Nash presented a rigorous program for students who
created videos, websites, podcasts and engaging visuals through Adobe Spark.
Accomplishing those tasks online extend well beyond the immediate task of
learning course content, Nash says.
“These are skills in technology that they
can use in their future jobs, especially
with a lot of work being transformed to the
remote setting now,” she says.
In addition, a significant amount of the
funds also going toward scholarships and
assistance to students and their families
affected by layoffs during the pandemic.
Chapman increased its financial aid
offerings by over $14 million for families
in need.
Investing in Orange County’s Future
Investing in student success ultimately
serves all of Orange County now and in
the future. It equips the next generation of
leaders, employees and innovators the
county needs to grow its economy and
high-tech industries. From engineers to
business leaders, some 16,000 Chapman
alumni stay in Orange County to build
successful careers, becoming an
extension of the economic engine
Chapman provides in the region.

Chapman University chemistry professor Matthew Gartner, Ph.D., uses video software that
“This outpouring of generosity truly
automatically reverses his writing as he records a lecture. Students can view the lecture as
demonstrates the depth of loyalty and
many times as they need in advance of in-depth class discussions. Such software is among
dedication our entire community has for
the many technologies Chapman faculty will deploy during remote instruction.
Chapman and the success of its students,”
Chapman’s top employers include some
said Chapman President Daniele C. Struppa.
of the nation’s s most prominent businesses, such as Edwards Lifesciences, First
American, Kaiser Permanente, Ingram Micro and Disney.
Donations to the fund are used to help provide classroom technology that
supports remote instruction. This summer alone the university invested some $2
This growth in the community parallels Chapman’s rising reputation, exemplified
million to enhance classroom and digital teaching tools. As essential workers,
by student selectivity, world-class faculty and expanding research programs.
faculty were able to access the equipment to create on campus and master the
Chapman is now ranked as a top-tier institution, along with leading private and
tools they needed to prepare fall coursework.
public research universities across the United States, from Princeton and Harvard
to UCLA and UC Berkeley.
Delivering Educational Excellence
“Today’s circumstances are difficult, but the resilience and dedication of our
To learn more about ways Chapman is responding to the pandemic, making
professors and technology support staff will provide our students a personalized
plans for remote or in-person instruction, or to support Chapman University
education and rich learning experience,” says Lawrence “LB” Brown, vice-provost
through the CU Safely Back Fund, please visit chapman.edu/oc-economy.
for academic administration.
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Every Child Deserves a Forever Smile
“Your child will be born with a birth defect.” These
are some of the most frightening words an
expecting parent could hear. When Jason’s
parents found out that he would be born with cleft
lip and palate, they immediately started looking for
solutions to treat his cleft. They knew that their
state insurance would help them cover only some
of the costs, but they didn’t know if they would be
able to afford his full treatment. Luckily, Jason’s
mom found Healthy Smiles for Kids of Orange
County and was able to enroll Jason in the
Nasoalveolar Molding (NAM) program. Every
week, Jason’s family would visit the Children’s
Hospital of Orange County (CHOC) for his
treatment. With the help of Healthy Smiles and the
craniofacial team at CHOC, Jason now has his
forever smile!
Cleft lip and palate occur in about one in every
700 live births worldwide (World Health
Organization). Clefts occur when the tissue that
makes up the upper lip or roof of the mouth does
not join together during the first weeks of
development. If left untreated, clefts can affect a
child’s ability to eat and speak. According to the
Centers of Disease Control and Prevention, not
only do clefts affect the babies medically, but the
experience growing up with a cleft can take an
emotional toll on the child and the family. Seeing
your child be capable of confidently doing simple
things that they see other kids doing, like drinking
from a straw, feeling independent and being proud
of their smile, is incredibly life-changing.
Since 2016, Healthy Smiles for Kids of Orange
County (Healthy Smiles) has been utilizing the
NAM appliance to enhance the surgical results of
cleft lip and palate repairs. This program is unique
to the area, with some families traveling over an
hour to CHOC each week because Healthy
Smiles is among the few clinics that offer this
transformative service. Over a course of three to
five months, the parents of our babies work
closely with a team of two specialty trained
dentists, Dr. Richard Mungo and Dr. Norman
Chen. The results are breathtaking.
Meet Jason’s doctor, Dr. Richard Mungo: Dr.
Mungo is the definition of a Healthy Smiles’
superhero. He is a compassionate pediatric
dentist and a tireless advocate for Healthy Smiles’
mission. Dr. Mungo has been practicing pediatric
dentistry for over 35 years. He currently practices
in Huntington Beach and formerly ran the USC
Pediatric Dental Residency Program at Children’s
Hospital in Los Angeles. He is the Chair of
Pediatric Dentistry at CHOC Children’s Hospital
and a founding board member of Healthy Smiles.
Dr. Mungo was instrumental in starting the Healthy
Smiles’ NAM program at CHOC. He modestly
insists that the biggest players of the cleft team
are in fact, the parents. “Everyday Mom and Dad
need to take the appliance tape off, wash the
retainer, clean the cleft site then put the appliance
back in the mouth and retape. We are only part of
the team. The pediatric dentists, plastic surgeons, and dental assistants certainly
provide outstanding care—but this treatment would not be successful if it wasn’t for
the total love and dedication of the parents, the true stars of the team. It is moving to
see the pride that the parents take in being an active part of the child’s treatment.”
This program is especially dear to Dr. Mungo’s heart because cleft lip and palates
run in his family. He shares, “it is exceptionally rewarding to help families with a true
understanding of the same challenges that my mother had with me, and that we had
with our son, Vincent.” Dr. Mungo’s philosophy of care is to strive towards the

highest quality of oral health care for the children
of the community in a warm, culturally sensitive,
and caring atmosphere while being fully attentive
to patients’ needs. In true Healthy Smiles spirit, Dr.
Mungo emphasizes “it’s all about the kids!”
Healthy Smiles for Kids of Orange County: As
a community-based nonprofit organization, we are
dedicated to improving the oral health of Orange
County’s most vulnerable children: the very
young, those with special healthcare needs, and
those with government dental insurance. Since
2003, Healthy Smiles has served about 1 million
children and families by offering collaborative
programs directed at prevention, advocacy,
outreach, education, and access to treatment. We
are the only specialized pediatric dental safety net
clinic in the county that offers Nasoalveolar
Molding (NAM), general anesthesia, and other
sedation services through our affiliation with
CHOC Children’s Hospital and Herman Ostrow
School of Dentistry of USC. Below is the impact of
our programs in our community since 2003:
• Garden Grove Clinic: We provide personalized
dental services at our main clinic in Garden
Grove, CA for patients ages 0 to 18 who have
Medi-Cal insurance. We are the only non-profit
organization that offers in-house sedation services
at no cost to our families. (Approximately 120,000
encounters)
• Telehealth/Teledentistry: Healthy Smiles is
committed to supporting the community by
offering virtual dental visits for the whole family.
This provides Medi-Cal patients access to our
licensed dentists in real-time to address their oral
health care needs, which can help to avoid a clinic
or emergency room visit. (Approximately 18,000
encounters)
• Special Healthcare Needs: Healthy Smiles
provides comprehensive dental care to children at
the CHOC operating room. This program ensures
that children who have extensive dental needs
confounded by complex medical conditions
receive anesthesia services in a state-of-the-art
hospital facility. In 2019, we provided general
anesthesia to 732 children at our Garden Grove
Clinic and at CHOC.
• Restorative Mobiles: Healthy Smiles uses our
four Smile Mobiles and Mini Clinic to provide
restorative services in easily accessible school
sites and community settings. A child’s school
becomes their dental home where they receive
preventive dental services. For children needing
restorative care, Healthy Smiles provides services
in our Smile Mobiles onsite. The results of this
program have been incredible: 50% of children
receiving restorative services on the mobile
complete their treatment plans and are cavity free
within two months. (Approximately 3,000
encounters)
• Education: We are committed to addressing the
compelling needs of children with sustainable solutions that better their lives both
immediately and long-term, through dental care and preventative health education.
(Approximately 620,000 encounters)
To learn more about the Healthy Smiles for Kids of Orange County and
how you can get involved, visit www.healthysmilesoc.org/donate or
contact donate@healthysmilesoc.org.
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Generational Change That Will Last a Lifetime
Within Orange County, and our nation, we face some of the greatest societal
challenges of our time: homelessness; food insecurity; educational attainment; and
health disparities. During the pandemic, COVID-19 has shined a light on the heavy,
multi-layered impact upon our most vulnerable children from low-income
communities due to the complications that distance learning and social distancing
have raised.
The Wooden Floor is taking a long view on the potential impact that COVID-19 may
have on student development in low-income communities because we make a 10year commitment to our 475 students and their families, and our long-term vision is
to break the cycle of poverty through generational change. We are one of the
foremost creative youth development nonprofit organizations in the nation. Since
1983, The Wooden Floor has served over 95,000 youth, and our strategic solution to
today’s greatest social challenges is to transform young people in low-income
communities through the power of dance and access to higher education. Since
2005, 100% of our graduates have enrolled in higher education.
An article by McKinsey and Company titled, “COVID-19 and Student Learning in the
United States: The Hurt Could Last a Lifetime,” resonated with The Wooden Floor’s
Chief Executive Officer Dawn S. Reese, and began an internal conversation.
Questions emerged: A lifetime? Could a pandemic that lasts over a relatively short
period of months or even a few years have a lifetime implication for children in our
community or who join The Wooden Floor?
We began gathering data from various resources to share with our Board of
Directors and staff. Some of the early data and research is projecting:
• Learning loss of up to 3 to 12 months+ for students that do not return to a traditional
classroom-setting by fall 2021
• Increased high school dropout rates, in thousands of additional students, by 9th
grade
• Increase in disconnection rates of students from campuses and work
• College-bound seniors taking gap years or postponing college which may make an
impact on their future earning potential
• Increased mental health cases of stress, anxiety, and depression
As dire as all of these projections are for children, we know it takes a committed
community coming together to ensure that students of Orange County have the
resources they need to overcome these challenges. We believe The Wooden Floor’s
youth development approach of using exploratory dance education that is
strategically integrated with academics, college and career readiness, and family

services is even more essential at a time like this to make a difference in the lives of
the students we serve.
Recently, we have adapted our services delivery to a virtual environment with a focus
on the whole child, with the following guiding themes: 1) connection; 2) technoliteracy; 3) creativity; 4) mental and physical wellness. Through the feedback we
received from our students and families, we have determined that they feel and know
that they are supported, they can navigate these challenging times better than others
in their community, and they are equipped to help their children at home and at
school.
The Wooden Floor’s goal is to create positive change that will last a lifetime for our
students so they emerge as courageous and confident leaders. As an example, we
reflected that our current Class of 2020 graduates began their journeys in 2010
during the difficult times of the Great Recession, and their parents looked then with a
hopeful optimism for a brighter future for their children. During their time at The
Wooden Floor, our students learned to be adaptive, co-create and ideate,
collaborate, empathize, and trust. We are extremely proud as they step beyond their
familiar surroundings of our community, and they are now prepared to head to
colleges and universities across the nation including: Boston College, UCLA, USC,
University of Washington, and Vanderbilt University to name a few, as well as
other UCs, CSUs, and community colleges in California.
“My time at The Wooden Floor has been nothing but memorable, never a time
where I wanted to quit. On the other hand, I never wanted to leave, for it gave
me everything anybody hopes for: love, support, opportunities, and courage to
reach my goals.” -Arly, The Wooden Floor Class of 2020 Graduate; Freshman,
Chapman University, Biology with a pre-med track
As we look forward, while in the midst of these uncertain times, we balance the
duality of that same hopeful optimism for the Class of 2030 who will be joining us as
our new incoming class of students. Our students make a 10-year mental
commitment to The Wooden Floor; therefore, we make a 10-year financial
commitment to them and their journeys. We are emboldened to forge ahead by the
fact that a loving community of supporters comprised of individuals, corporations,
and foundation partners will continue to work tirelessly each and every year to
ensure we move young people forward today and well into the future.
Join us at TheWoodenFloor.org to learn about the promise that we make to each of
our students: from here you can step anywhere.
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Facing a Crisis Head-On and Healing Children Together
In the early months of 2020, our world was turned upside down by COVID-19.
Although the pandemic has changed life as we know it, one thing remains the
same: children—and their parents—are still counting on us to help them get
better. Our commitment to heal children is continually supported by philanthropy,
which helps us provide the latest treatments to vulnerable patients, resources to
struggling families, and support for our frontline caregivers.
Despite challenges caused by COVID-19, CHOC and our community of
supporters have swiftly mobilized a broad range of new resources and
systems to boldly face this global health crisis.
Leading a Rapid Response
Before the coronavirus became a global emergency, CHOC created a COVID-19
response command center, which is focused on proactively monitoring the care
environment and meeting the changing needs of children and families.
Spearheaded by senior leadership and specialized taskforces, CHOC’s command
center determines comprehensive strategies to stay ahead of COVID-19.
One of the command center’s first accomplishments was the establishment of
outdoor evaluation centers, an endeavor supported by our longtime partner,
Hyundai Hope on Wheels. These drive-through centers allow us to test children
for COVID-19 and produce same-day results, helping clear children for critical
elective surgeries.
We also recognized early on that parents may be reluctant to take their children to
wellness checks and specialist visits despite being vital to their health. That is why
CHOC made these visits convenient and safe through our greatly expanded
telehealth appointments. Before the pandemic, we had anticipated a total of 500
telehealth appointments over a year. However, after social distancing orders were
enacted, CHOC began conducting over 500 telehealth appointments every day to
meet the needs of our patients.
Expanding Life-Changing Services for Families and Caregivers
The pandemic has created challenges for children and families, as well as for our
staff. To help, CHOC created wide-ranging services that support their holistic
wellness.
CHOC helps kids feel like kids even when hospitalized by offering virtual activities
such as calligraphy classes, magic tricks and charades games. CHOC’s music
therapists host classes via teleconference–even launching a virtual ukulele group
for patients. We would be unable to offer these joyful therapeutic services without
philanthropy. For adolescent and young adult patients, we shifted our graduation
to a socially distanced celebration and our annual oncology ball to a drive-through
event. This kept our patients safe while allowing them to still connect and
celebrate these milestones. Also, our research experts are developing ways to
better combat this pandemic. One of our priorities is the advancement of
investigational treatments for COVID-19. This research furthers critical projects for
the benefit of children, families and caregivers throughout our community and
beyond.
We also expanded life-changing family services that include the delivery of
medications to patients’ homes, a free hotline for parents who have questions
about COVID-19, and transportation for low-income households. Additionally, with
the temporary shutdown of our local Ronald McDonald House, CHOC has
stepped in to provide housing assistance for families with the greatest needs. And

together with the Clavis Foundation, we have provided tremendous financial relief
to families that have been overcome by the burdens created by this pandemic.
While it is appropriate to focus on children and families, we also knew it was
essential to not lose sight of our staff’s well-being. We believe in caring for our
physicians and staff as passionately as they care for our community’s children
and families. Newly established services include in-hospital daycare, an on-site
market to make grocery shopping stress-free, and enhanced spiritual care
programs that support mental and emotional well-being. We have also received
generous community donations that greatly benefit our dedicated frontline
workers.
Ensuring Children’s Well-Being Through Community Education and Mental
Health Care
Just as the pandemic engendered grief, fear and ambiguity, CHOC responded by
sharing resources, dispersing misinformation, expanding care and providing
perspective. We recognize the anxiety and stress that families continue to face in
the midst of this health crisis, which is why education and mental health care have
become two of our major focus areas.
The situation surrounding mental health was dire for many young people before
the current pandemic. Health professionals continue to be worried by the
isolation and disruption caused by COVID-19, which is only exacerbating mental
health issues. To counteract these growing problems, we expanded mental
health services in a number of ways. Our Cherese Mari Laulhere Mental Health
Inpatient Center has recently reached record census levels due in large part to
an influx of patients from local pediatric inpatient psychiatric units that now solely
treat adults with COVID-19. And our experts have curated helpful resources on
some of the most common pediatric mental health topics, including anxiety,
depression and suicide prevention.
Through our extensive efforts, we ensure that CHOC is a safe place for care
during COVID-19, encouraging parents not to delay care for their children out of
fear. We have communicated this message far and wide across multiple
channels in order to avoid the negative health outcomes that arise from
postponing the treatment of mental, emotional or health conditions. By providing
ongoing education to families and helping address their misgivings about
accessing care during this crisis, we are fostering their well-being and the overall
health of our community’s children.
We would also like to share just a few of the COVID-19 safety measures we have
enacted to protect our patients, families and staff. We are dedicated to following
the Centers for Disease Control and Prevention’s COVID-19 protection
guidelines and maintaining an adequate supply of personal protective equipment.
Our clinicians must pass daily health screenings before starting work. We also
test all patients admitted to our hospitals for COVID-19 and screen their families
daily. Additionally, we perform contact tracing for all infectious diseases—
including COVID-19—protecting everyone on our campuses and their household
members.
Everything we have done in response to COVID-19 is so children can have
healthier futures. And we stand by our promise to never turn a child away due to
their family’s inability to pay. That is why we are so grateful to our valued
community of donors for facing this crisis with us and supporting our relentless
commitment to children’s health. You never fail to inspire us, and we will never
take your partnership for granted.
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Top Philanthropists Announced for 35th Annual National Philanthropy Day Orange County
Orange County top philanthropists, business leaders and individuals will be honored at the 35th annual National
Philanthropy Day Awards Program and Celebration, an interactive virtual event, on Thursday, November 19, 2020.
National Philanthropy Day Virtual Awards: Noon - 1:00p.m.
Produced by the Orange County Chapter of the Association of Fundraising Professionals, National Philanthropy Day has
become the most prominent philanthropic recognition event in Orange County, with more than 1,000 honorees since its
inception in 1986. Orange County Business Journal is the presenting Sponsor, Public Media Group of Southern California
is the Platinum Broadcast Media Sponsor and the Orange County Register is the Community Media Sponsor.
To purchase tickets to the event or learn more about sponsorship opportunities, please visit www.npdoc.org.

About National Philanthropy Day
National Philanthropy Day Orange County honors those who have demonstrated philanthropy and enhanced their communities and the world. Each
year, more than 130 Association of Fundraising Professionals chapters throughout the U.S., Mexico and Canada honor the philanthropic efforts of
individuals, businesses and groups. Net proceeds of the event support the ethical advancement of philanthropy in the community by the Orange
County Chapter of the Association of Fundraising Professionals. www.npdoc.org

2020 National Philanthropy Day Outstanding Honorees
Outstanding Philanthropist | Nella Webster O’Grady
Observing elderly customers
victimized by poor financial
decisions prompted Nella
Webster O’Grady to join the
trust industry, serving in senior
management at U.S. Trust,
Wilmington Trust, First
American Trust, Palo Capital,
and, currently, at Miracle Mile
Advisors. Throughout her
career, Nella has given her time
and talents to Girl Scouts of
Orange County (board
member/trustee of investment
trust), Mission Plasticos, WHW,
OC United Way (founder/past
chair, Women’s Philanthropy
Fund and Tocqueville Society), Nella Webster O’Grady
and Board of Counselors, Chapman’s Argyros School of Business.
Awards include United Way’s Philanthropist of the Year, Orange County
Business Journal’s Women in Business Award, and with husband Kevin,
Mission Plasticos’ Corporate Humanitarian Award.

Outstanding Volunteer Fundraiser | Ilona Martin
Following a successful career
in fashion manufacturing for
Lands End and others and a
300-employee factory in Costa
Mesa, Ilona Martin’s life
changed direction after Hoag
Hospital saved her life from
ovarian cancer and
volunteering became a
passion. She co-chaired the
Hoag Summer Fest, was 552
Club president and raised
major funds for Hoag Promise
Campaign. She continues to
fundraise for Hoag and made a
charitable bequest to nursing
scholarships. She also
Ilona Martin
supports Laguna Playhouse
(emeritus board member) and Laguna College of Art and Design,
where she took her first art class in 1984 (she’s an accomplished
impressionist artist) and is a board member and past gala co-chair.

Outstanding Founder | Laurie Zagon/Art & Creativity for Healing
Laurie Zagon, M.F.A., artist,
author and former professor of
art, has for more than 40 years
facilitated Art & Creativity for
Healing workshops. Using her
method of Art4Healing®, she
has helped tens of thousands
of children and adults process
stress, illness, grief and fear in
hospitals and nonprofit
community organizations
throughout Southern California
and the U.S. Laurie founded
Art & Creativity for Healing in
Orange County in 2000 and
thus far has trained and
certified (through her
partnership with Brandman
University-Chapman University Laurie Zagon
System) more than 250
facilitators in the Art4Healing® method and facilitated workshops for
more than 85,000 children, teens and adults.

Outstanding Philanthropic Group | OCCares
The mission of OCCares (Our
Community Cares) is to grow
compassionate, philanthropic
social entrepreneurs through
Project Y, a high school clubbased, student-driven youth social
entrepreneurship program with
curriculum supplemented by UC
Irvine and Pepperdine University.
The nonprofit was founded in
2013 by Katherine Ahn Wallace, a
full-time dentist who serves as
board chair. Wallace says
OCCares partners with individuals
and organizations who work with
them in bringing solutions to
issues such as poverty and social
Katherine Ahn Wallace
injustice. OCCares continually
hosts fundraisers for needy
nonprofits and, at the same time, provides volunteer opportunities for the
students to fulfill service-learning requirements at their schools.
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2020 National Philanthropy Day Honorees
Outstanding Youth | Karina Tarsadia
Sixteen-year-old Karina Tarsadia is
an Orange County native and Sage
Hill High School sophomore. After
having the opportunity to take
service trips through her family’s
Tarsadia Foundation to India,
Cambodia and Africa, the poverty
and an incredible community spirit
she observed inspired her to create
the Backpack Project to give back
locally. In 2019, Karina’s efforts,
along with nonprofit partners,
helped provide 5,500 backpacks
with school supplies, groceries,
haircuts and food to low-income
families. This fall, due to COVID19,
Karina and her team have shifted
plans to work directly with partners
and schools to ensure that students
are set up for success, with plans to
distribute 15,000 backpacks.

Karina Tarsadia

Outstanding Corporation or Business,
Small (1-50 employees) | Advance Beauty College
Advance Beauty College ranks
among the top beauty colleges
in the United States with
campuses in Garden Grove and
Laguna Hills. More than 40,000
graduates have gone through
the college’s innovative
program in its 33-year history
with award-winning training that
includes educators who speak
English, Farsi, Spanish and
Vietnamese. Many graduates
have become business owners
and industry leaders
themselves. Fighting COVIC19, the college spearheaded a
national campaign - Nailing It
For America - with volunteers
Tâm Nguyễn, President
coordinating delivery of 1.2
Advance Beauty College
million desperately needed
personal protective equipment (PPEs) and 55,000 restaurant meals
worth $30 million to healthcare workers and front-line heroes in 150
U.S. locations.

Outstanding Corporation or Business,
Mid-Size (51-499 employees) | FivePoint Holdings, LLC
FivePoint partners with organizations that share common
beliefs. Recognizing the value of education to narrow the gap
between social classes and elevate society, FivePoint recently
donated $1 million to Irvine Public Schools Foundation. It also
supports USC’s Ross Minority Program and funded a program to
define “Sustainable Communities” to find a balance between
environmental justice and social equity. FivePoint also partners
with the City of Hope and others to advance health care delivery
to our communities. In addition, the company donated 2.5 million
face masks to stem the tide of COVID-19 and is bringing 50,000
clean burning cookstoves to Africa as part of an effort to combat
climate change.
Emile Haddad, Chairman and CEO
FivePoint Holdings, LLC

Outstanding Corporation or Business,
Large (500+ employees | loanDeport
Founded in 2010 by CEO Anthony Hsieh, loanDepot is one of
the nation’s largest mortgage lenders, funding more than
$248 billion since inception and delivering the American
dream of homeownership to more than 27,000 customers
each month. loanDepot is committed to serving communities
across the nation. Since inception, loanDepot has donated
millions of dollars and volunteer hours to charities nationwide.
Locally, Second Harvest Food Bank, the Boys and Girls Club,
Free Wheelchair Mission, Working Wardrobes and United
Cerebral Palsy of Orange County have all been recipients of
the company’s community outreach efforts. In 2020, the
company also donated $1 million to support those directly
impacted by COVID-19.
Anthony Hsieh
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Lugano D
Diamonds p
presents

ARTISTR
ART
I RY
Y IN
IN BLA
ACK
Unparalleled and timeless, black is a symbol of strength, power, and sophistication. Combining the ffiinest craffttsmanship with rich
materials, Lugano Diamonds was ffoounded with a vision
on ffoor creating exquisite, one-off--a-kind wearable pieces of art that put black at
the ffooreffrront of many of its designs.
Wee are proud to suup
W
pport and participate in many worthy community causes and celebrate others who do the same.

In the
In
the Black
Black
A piece as unique aas its wearer,, this meticuloouslyy craft
fted Carbonium
Paraiba Cuff is stunningly
n
beautifu
ful. A spellbinding 67-carat Paraiba
brings its star power to this piece with over 15 carats
c
of marquise-shaped
and round brilliant collection
c
VS diamonds woorking in harmony to add
the perfect touch of sparkle
s
– an impeccable exaample of Lugano’s artistry
and craftsmanship.

Timeless Elegance
These timeless Black Jade and
T
a South Sea Pearl Earringgs are the ultimate in sophhiistication and
e
elegance.
The natural beautyy of incandescent pearls com
mplements over 34 carats of round black
jaade with round brilliant collection VS diamonds providding
ng tthe perfe
fect amount of sp
sparkle. These
earrings are destined too become an heirloom that will
w be cherished fo
for generattions to come.

We w
welcom
me you to view our stunningg collection at the Lug
ugano Diamonds
D
Grand Salon locaated at 620 Newport Centerr Drive, Suite 100, Newport Beach,
andd our additional locations inn Aspen and Palm Beach. Pllease call 866.584.2666 or email
e
info
fo@luganodiamondds.com ffoor more info
formationn.
| LU
UGANODIAMONDS .COM | © LUGANO DIAMONDS
D
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Forever Enchanting
Forever enchanting, this dazzling Black Diamond Marquise Necklace
makes a bold statement with a show-stopping 35-and-a-half carat marquise
cut black diamond delicately adorned black carbonium barrels, rose cut,
briolette, round brilliant collection VS and black diamond beads set in 18k
white gold. A timeless treasure that is stunning at any time of day.

Classic Perfection
You’ll command attention from across the room in these captivating Onyx and Diamond Pave
Dangle Earrings that are beauty and grace personified. Set in 18k white gold and titanium,
they simply stun with nearly 19 carats of pear-shaped and round brilliant collection VS
diamonds set in 18k white gold and titanium.

Black Magic
That old black magic is on full display with this artfully crafted Sapphire
and Carbonium Ring. The wearable work of art celebrates the superior
craftsmanship Lugano is known for, with a magnificent sapphire of over
six carats regally taking center stage.
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CAL STA
TATE FUULLERTON LAUNCHES “IT TA
TAKEES A TITA
TAN” CAM
MPAIGN
Cal State Fullerton delivers on the promise
e of higher education.
As a nationa
al leader in providing quality education
e
and equitable accesss and
opportunity to underrepresented studentss, CSUF is the catalyst for Tita
an-sized
transformatio
ons, inspiring students’ paths,, launching careers and impro
oving
lives – both on
o campus and in the commu
unity.
The support
pp t students find at Cal State Fulllerton – the mentors and stud
dent
success resources – is life-changing:
Tita
an of the Tides
Firstt-generation student Evelyn B
Bond
’16 (B.S.
(
biological science-marin
ne
biology), dreamed of becoming a
marrine researcher but battled a lack
of self-confidence. Through CSUF’s
Sou
uthern California Ecosystems
Ressearch Program, she thrived
aca
ademically and learned to pressent
rese
earch at national conferences and
pub
blish findings in scientific journ
nals.
“Cal State Fu
ullerton changed my life,” she
e says. “My faculty mentors he
elped
me become who I am today: a confident a
and driven researcher. I will always
appreciate their belief in me when I didn’t believe in myself.” Bond is no
ow
pursuing a graduate
g
degree and hopes to
o start a nonprofit to help othe
er
underrepressented students earn science degrees.
Tita
an of the Airwaves
Ano
other first
first-generation
generation Titan,
Titan Eric
Ressendiz ’17 (B.A. communicatio
onsjourrnalism), found CSUF’s Latino
Com
mmunications Institute – a
prog
gram designed to develop
culturally competent communicattions
proffessionals – made the differen
nce
for him.
h
Ressendiz explains, “My parents taught
me how to ‘luchar.’ LCI taught me
e how
to ‘luchar in the professional world’ – to ovvercome obstacles and be rea
ady.”
Now as a co
ommunity reporter at ABC7 Lo
os Angeles, the No. 1 station in
the second-largest media market in the U
U.S., Resendiz is achieving hiss
broadcasting
g dreams while mentoring the
e next generation of Titan journ
nalists.
Tita
an of Rescue
Com
mputer science major Bryan R
Ruef
developed a unique, cloud-based
d
disp
patching software product for
eme
ergency response but wasn’t sure
how
w to bring it to market.
CSU
UF’s entrepreneurship resourc
ces –
the entrepreneur-in-residence pro
ogram,
Cen
nter for Entrepreneurship and
Starrtup Incubator – put him on the path

to success, makin
ng his dream of
improving public safety a reality.
Ruef now has a te
eam of advisers
helping him grow his company,
10-8 Systems. Hiss software is used
in 48 states for dissaster response,
and
a
d it sa
saved
ed mo
more
e tthan
an 650 llives
es iin
Hurricane Dorian.
Before the pandemic, CSUF faced
the daunting challenge of continuing
to meet student needs sufficiently in
the midst of declining state funding,
a surging studentt population and
aging campus infrastructure. Now
the situation is even more dire.

$".164
C HALLENGES

93%

79%

56%

1980

2000

2020

Declining Percentage of
Education Cost Paid by State

Titans – the future
e of our community
and
d nation
n ti n – dese
d erve
e better.
b tt
That is why the un
niversity launched
its first-ever comp
prehensive
philanthropic cam
mpaign, “It Takes
a Titan” in March 2020. The
$200 million initiattive prioritizes
investments in academic innovation,
student empowerment, campus
transformation and community
enrichment.
Longtime university supporters Lee
and the late Nicho
olas Begovich led
the way with a $10
0 million bequest
to benefit gravitational-wave,
engineering and c
computer science
faculty and student research. Their
generosity inspire
es all Titans –
faculty, staff, alum
mni, students and
friends in the com
mmunity – to make
a difference in the
e lives of students.
Whatt does
Wh
d
it tak
t ke
k tto elevate
l
t the
th
potential of Cal State
S
Fullerton
students and the
e future of
Orange County?
?

20K 26K 28K 40K
1980

1990

2000

2019

Skyrocketing
ocketing Student Population

56%

43%

Buildings
>40 Y
Year
ears Old

Buildings
1
10-40
Y
Year
ears Old

Aging Campus Infrastructure*
*Excludes
E l d sellf-support
f
facil
facililities
ii

It takes a Titan – a Titan like you.
To llearn more or support
To
s
the campaign, visit ca
ampaign.fullerton.edu.
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A New Vision for a Just and Equitable Orange County is Taking Shape
The Fund in Action: Supporting Census Outreach
Now, just a few short months after the Fund’s launch, Tumbling and the OCCF
team are taking action and driving change. The first opportunity? Support local
efforts to obtain an accurate and complete count of Orange County’s African
American community in the 2020 Census.

On June 19, 2020, as Orange County
and the world continued to respond to
the deaths of George Floyd, Breonna
Taylor and Ahmaud Arbery, Orange
County Community Foundation (OCCF)
Executive Vice President and Chief
Operating Officer, Tammy Tumbling,
decided it was time to take an important
step towards equity for African
Americans. In celebration of Juneteenth,
with $25,000 of her own resources, she
launched the African American Alliance
Fund at OCCF to raise awareness about
systemic racism and support programs
that advance African Americans in
Orange County and surrounding
communities.
The Fund will support programs
designed to improve outcomes in the
areas of education, health, human
services, economic development and
civic engagement.

The Fund is accelerating support to the G.R.E.E.N. (Gathering Resources
to Educate and Empower through Networking) Foundation to advance this
mission-critical work—to ensure that African American citizens complete the
Census and understand its role in securing funding for healthcare, education,
job training, public transportation and more.
Originally founded more than 20 years ago to close health disparities in cancer
care for Black patients, the G.R.E.E.N. Foundation has pivoted amid the
movement for social justice and fair representation toward Census outreach.

“This is an
opportunity to be part
of the solution. This is
about humanity—
and choosing to do
the right thing—and
that crosses color
lines and breaks
down barriers.”

Meet the Founder, Tammy Tumbling
Tammy Tumbling has embodied strength
and resilience all her life. Prior to OCCF,
Tumbling served at the Music Center of
Los Angeles, The United Way of Greater
Los Angeles and most recently as an
executive at Southern California Edison.
She has not only built an impressive
professional resume, but a life that
shows what determination and courage
can do. She became a mom at age 17,
entered her senior year of high school 10 days after delivering her son and
traveled three hours to school on public transit. She lost her best friend and
greatest champion at age 19 when her mother died suddenly from a massive
stroke, assumed the guardianship of her three younger siblings and worked
three jobs while earning her business degree from Cal State Dominguez Hills
and later her master’s in public administration.

During her journey, Tumbling encountered the barriers of systemic racism.
The cards were stacked against her and her siblings, but she also had the
support of friends and allies who believed in her personally and professionally.
Tumbling gratefully acknowledges those allies and the nonprofit organizations
that assisted her and her family in pursuing their education and careers.
On Juneteenth, Tumbling began her own legacy as an advocate and
philanthropist; founding the African American Alliance Fund to forge
racial equity in Orange County and neighboring communities.

Funding from the African American Alliance Fund will support the G.R.E.E.N.
Foundation’s outreach efforts through phone banking, trainings and education
on the role the Census has played in shaping the nation and its crucial
importance going forward. To do so, the G.R.E.E.N. Foundation is providing
support through Zoom meetings to promote civic engagement and encourage
diversity in advocacy. Outreach messaging is capitalizing on this moment in
time, a tipping point to emphasize to African Americans that completing the
Census is a chance to show that their presence in our community matters.
Additionally, the group’s outreach has been a boost at a time when the
COVID-19 pandemic has created additional economic and social burdens for
so many individuals, families and local businesses. Uniting around the Census
is serving as another way to connect residents of Black communities with local
business owners, churches and other organizations to come together in support
of each other.
An Outpouring of Community Support
Since its launch, the Fund has garnered nearly $125,000 in contributions.
More importantly, the Fund has drawn support from individuals of every socioeconomic background, community-based organizations and even corporations,
including Deloitte, Southern California Edison and Cordoba Corporation. With
contributions ranging from $20 to $25,000, supporters are giving from the heart
and from a grassroots level.
As our community rallies behind the Fund, it is already fulfilling a vision to help
bridge people of different backgrounds to a common cause.
As Tumbling says, “This is an opportunity to be part of the solution. This is
about humanity—and choosing to do the right thing—and that crosses color
lines and breaks down barriers.”
Right now, we can all take a lesson from Tammy Tumbling’s book of strength
and resilience, and fully embrace this opportunity to create real and sustainable
change. To support the African American Alliance Fund and learn more about
its impact in the community, visit oc-cf.org/AAAFund.
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The Storm Ahead
Responding to COVID-19 spike of child abuse
Sheltering in place is not always the safest
st place for our kids.
Due to the COVID-19 pandemic, we find o
ourselves in a moment
of time none of us ever imagined.
As new Olive Crest parents, Jeff and Rach
hel got a call to care for
two siblings, 4-year old Carla and 2-year o
old Alton, for a couple
of weeks. When they took in the children, they never imagined
that a pandemic was about to hit their wo
orld and that a couple
of weeks would become five. The children had been dropped
off byy the siblings’
g mother because she co
ouldn’t care for them
and struggled with addiction. When Jeff a
and Rachel learned
about the siblings, they felt compelled to help. “Our hearts are
ar
for kids who are in a tough spot,” Jeff said
d.
The trauma Carla and Alton had endured kept them up all hours
of the night. Rachel said, “We were willing
g to give up sleep to
provide a safe and consistently loving envvironment for the
children.” Through constant love and structur
uctured days, Carla and
Alton began to relax and adapt.
It was hard during the corona virus pande
emic for Jeff and Rachel
to take on this challenge. Thankfully, theyy received hard-to-find
essentials like milk, diapers, and wipes bec
cause of the generosity
of Olive Crest community supporters.
At the end of April, Carla, and Alton were delivered into the care
of their aunt, who was able to give them a safe and stable home.
“We were very happy to step in and let the
em be little and not
worry,”
o y, Rachel
c e ssaid.
d “It wass a b
blessing
essing forr us to
o be able to do
that for them.” Rachel and Jeff’s four child
dren also rose to the
challenge. “They worked hard to love Carrla and Alton,” Rachel
said. “I’m really thankful for them.”

The stability and lo
ove that Jeff and Rachel gave to Carla and Alton
by bringing them in
nto their home made the transition easier to their
Aunt’s home. It also
so helped heal the wounds of the trauma, let
them be children and
a set them on the best course to stop the
cycle of child abuse
se and become healthy and productive.
pr
Since 1973 Olive Crest
Cr
has served neglected and abused children
and we have seen more
mor than 150,000 children’s lives reclaimed
and restored. Our mission is being stretched like never before to
serve children and families. In response to this pandemic, Olive
Crest has significantly
ntly expanded its emergency
emer
services and
programs to meet the new needs. Our case workers, counselors
and staff remain ac
ctive on the front lines of our COVID-19
emergency response.
When a family is in
n crisis – whether it’s the impact of illness, a
sudden job loss orr other life event due to a difficult
dif
time like the
current pandemic, the chances that the children
childr will be abused or
neglected increase
es. Families need help coping. That is why Olive
e
Crest works so harrd to strengthen families. We wrap around
families working th
hrough crises and help them navigate through
struggles.
We cannot meet this
his need alone. We
W need our friends to help us
fund our emergenc
cy response actions. Olive Crest has already
incurred unplanned
d expenses and anticipate sending mor
more than
$500,000 to keep our childr
children and families safe during this
pandemic. Visit ww
ww.OliveCrest.org/covidresponse to read the
Olive Crest Emerge
gencyy Response
p
report
p or call 800.550.2445 and
donate to help children and families in need today!

They need you now more
mor than ever!

60% of

60%
% of

25% of

children
caught up
in hum
man
traffick
king
ki
ng
come from
fo
the chiild
d
welfare
system.

child
dren
from
m the
syste
em
will b
be
incarrcerated.

children that
age out of the
system are
homeless
within the
first year.

5
children
n die
from ab
bu
use
every day
d y in
our cou
untry.

110
0

Every
e y
secon
ond
ds a
repo
orrt off
child abu
use
is ma
made
e.

www.oliivecrest.org
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Battling Fatigue with Hope and Action
How do you fight the fatigue that is setting in during this pandemic? Your
exhaustion is warranted. Your frustration is justified. Challenges we had imagined
to be temporary are existing far longer than any of us expected. Aside from our
individual struggles, in many ways, this pandemic has also magnified gaps in our
societal structures that we had not imagined tackling this year. We are facing
record unemployment, inequity in access to stabilizing resources, and millions
without a safety net are becoming increasingly more vulnerable. This was not how
any of us saw 2020 going.
While everything feels overwhelming, we must be reminded of the small steps and
actions that we each can make to confront our exhaustion and lead to change. As
we work the front lines battling COVID-19, we can assure you, at many times it
has been a trying and taxing environment. Adjusting and pivoting our daily lives

and work environments has obviously been a challenging hurdle. But at the same
time, the increasing need to improve and expand COVID testing in Orange County
while ensuring we are still able to serve our patients in a safe and healthy
environment has been our core motivation over the past few months.
So what is the key ingredient? Resiliency. Willful and intentional. For 50 years,
Share Our Selves (SOS) has diligently served Orange County’s most vulnerable.
Our mission: we are servants who provide care and assistance to those in need and
act as advocates for systemic change. From our origins as a grassroots social
justice organization to our present as a dynamic community health center with
locations throughout OC, our mission has remained steadfast. But our history, as
well as our future, is tethered to the collective engagement of our community. We’ve
seen the momentum and results that come from passionate people coming
together.
There might not be a more crucial time than now to consider how we work
together to tackle the pressing issues growing in our community. The
unemployment rate in Orange County was at 13.9% in June, up from 2.9% at that
same time last year. According to Share Our Selves CEO, Christy Ward, “The
needs in our community are growing as we see an increase in unemployment and
increasing numbers for not only our direct healthcare services, but in the number
of families who have come to our food pantry.”
Since 1970, SOS has provided Whole Person Care that today includes medical,
dental, behavioral health and social services, including personalized case
management, emergency relief, a food pantry, and homeless services. SOS has
been at the forefront of addressing these issues in Orange County for decades. In
2019, SOS served over 15,200 patients, improving well-being and advancing
health equity in OC. Overcoming hunger, homelessness, social injustice, and
inequity in access to care will not be solved by any one entity alone. It will require
a movement.
That being said, how exhausting does it sound to ‘care’? Fatigue exists in a place
that has passed both anger and hope, residing where we feel weary from trying. So
what is the benefit of not giving in? It’s not necessarily about believing in the need
for change. The majority of us have the same shared values and the desire to see
our community healthy and thriving. But conscious and intentional engagement is
something different. Lifting ourselves up off the sidelines is not always easy. Making
the internal decision to actively participate in “being the change” in society can be

difficult when the challenges seem insurmountable. But small, deliberate actions do
in fact lead to tangible change. Participation in change is a choice. That decision to
care and act on our convictions invigorates us in the face of exhaustion and
motivates us to keep pushing forward. And if you choose to join us in our mission, it
has the potential to be genuinely fulfilling. Maybe even more so than you intended.
Being pro-active in creating solutions becomes infectious. We have the choice to
either be owned by our fatigue or trade it in for inspiration.
While we have a history of working with local leaders and thousands of volunteers
every year to fulfill our mission, our current environment requires something
unique. To catalyze this moment, we have launched our RESTORE OC
Movement. Our goal is to create opportunities for individuals, local businesses,
students, political leaders, corporate partners, friends and families to play an

active role in the restoration of Orange County. We believe that everyone is
capable of making a difference, but too often, many feel disconnected from the
avenues to do so. This inclusive initiative is intended to provide the education,
tools, opportunities, and resources that empower members of our community to
make a tangible impact on the lives of those most affected by COVID-19.
We want to meet you. We want to show you more of what we are about. We want
to share how our services and programs make a difference in the lives of the
vulnerable. We want to build collaborative partnerships.
• Volunteer: For those who wish to give of their time, we want to plug you in. SOS
relies on the participation of volunteers to support our operations since our
inception. From targeted, skills-based volunteer positions, to weekly shifts in our
Food Pantry, to assisting with our seasonal programs, there are opportunities to
volunteer in a safe, low-COVID environment. Whether as an individual, community
service group, or as a corporate team, you have an avenue to participate.
• Engage: For those who can’t be physically present, we’ve adopted digital tools
that promote peer-to-peer engagement. You are able to creatively engage your
family, peers, and co-workers in strategic and creative ways to increase
awareness, education, and funding.
• Give: And for those who have the capacity to give financially during these trying
times, your support is critical. Your generosity is an investment. You would be
funding vital and services in your community that results in a direct impact.
So how do we combat fatigue during this pandemic? Resiliency. Hope. Action. We
admit, this is not necessarily easy. You have to acknowledge the realities of our
community and determine if change is worth fighting for. You have to part ways
with cynicism and embrace the possibility that systemic change is possible. You
have to believe that you are capable of more than you imagine. You have to be
willing to take that first step. For over 50 years, we have believed in the power of
transformative change. Being part of the solution allows for self-transformation
while we collectively provide access to resources and care. Together, we can
RESTORE OC.
ABOUT SHARE OUR SELVES: We are a community health center with locations
throughout Orange County. We emphasize care for the whole person through
comprehensive services including medical and dental care, behavioral health,
social services, homeless assistance, a food pantry, and seasonal outreach
programs. www.shareourselves.org
CONTACT: Ethan Batstone - ebatstone@shareourselves.org
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Alzheimer’s Orange County & COVID 19
When 2020 began, Alzheimer’s Orange
County’s (AlzOC) Adult Day Centers served
over 200 people each day, 45 support groups
met regularly and thrived and in person
educational programs served over 25,000
people per year. The amazing gift to AlzOC of
Irvine Cottages, 12 Senior Care residences, was
about to come true. If the first two months were
a forecast of the future, it appeared that it would
be a year of rapid growth, allowing the
organization to reach more frail seniors in
various new and innovative ways.

The AlzOC Outreach & Advocacy team was
among the first to get to work within the
community, despite the risk of COVID-19. Masked
up, the team scoured Orange County and beyond
to find supplies that were in demand, and get
these resources to those that were the most in
need. The team participated in delivering
thousands of face masks to healthcare
professionals and community members throughout
Orange County. The team put together kits of
essentials, including face masks, hand sanitizer,
toilet paper, and gloves, which were provided to
anyone that needed them. Homeless shelters,
medical offices and clinics, provider offices,
hospitals, senior service organizations and care
homes were some of the places that the team
distributed care kits and facemasks. In total, AlzOC
distributed 50,000 face masks, 15,000 disposable
gloves, 500 hygiene supply kits, 1,000 disposable
gowns and 1,000 hand sanitizers since the
pandemic began. The agency continues to supply
those in need with masks and sanitizer.

Enter COVID-19. What started as “two weeks to
slow the spread” instead catapulted AlzOC into a
totally different realm of operation. For an
organization that serves frail seniors and
caregivers, including two Adult Day Centers and
a Memory Care Assisted Living, AlzOC’s remote
work would have to be vastly different from other
companies. The people served by the
organization are the most vulnerable to COVID19 so despite the federal and state orders to
shelter in place, AlzOC had to find a way safely
serve this vulnerable population.

“The gift of masks has created opportunities for
wonderful human connection. One of the highlights
of this experience has been seeing how our team,
and those we are helping have come together as a
community to help one another,” said Patty
Barnett-Mouton, VP of Outreach & Advocacy.

Within two weeks of quarantine, AlzOC had made
arrangements to support several area food
banks, helped create pop up food programs,
supported several senior home food delivery
programs and provided meals to thousands of
food insecure seniors. The agency allowed staff
to serve as volunteers for any senior program,
while still maintaining full pay. These massive
shifts in programming were just the start.
AlzOC’s Helpline has proven to be as important
as ever. With nearly a two-fold increase in calls
to the Helpline, calls have also increased in
intensity. Many care partners face incredibly
challenging circumstances caring for loved ones
at home, without the usual support of Adult Day
Centers. AlzOC’s Helpline provides resources
and a personal touch, providing emotional
support every day.
Prior to March 2020, on any normal day, you
might expect to find the downstairs room that
Alzheimer’s Orange County uses for their
educational classes to be filled with tables, chairs
and a friendly staff member. But for many, there
hasn’t been a “normal” day in 2020 in quite some
time. The necessity for physical distancing turned
AlzOC’s delivery model on its head, making way
for a new model of delivering support and
education.

“Whether it’s sewing masks or volunteering to sort
& package or deliver to communities around
Orange County, we know our efforts have played
a huge part in making our community safer during
this pandemic.”

Dung Trinh, MD receives thousands of masks for AlzOC to distribute throughout Orange County.

One of the groups donating cloth masks is Sewers
of South Orange County coordinated by Louise
Herbert of San Clemente. Each week these
marvelous sewing ladies make 200 masks of
different colors and designs, sewn with love. The
masks made delivery of essential meals safer and
contributed to the opportunity for isolated seniors
to have human interaction with the volunteer
drivers.
The Adult Day Health Centers provide essential
day support to hundreds of Orange County
seniors and their caregivers and continue to
provide services to participants during COVID-19.
When Acacia and South County Adult Day
Services closed their doors in March, AlzOC
adapted to ensure participants and families
continue to receive support. Over 3,000 meals
have been delivered to participants and their
caregivers. Every week, staff delivers activity kits
to participants’ homes so that they can spend their
time indoors in meaningful ways. Social workers
and RN’s connect at least weekly with
participants, providing health information, support
and ensuring that they are connected with all
available resources.

By late March, AlzOC had moved 100% of it’s
educational offerings online. What was initially
expected to decrease attendance has actually
had the opposite effect. With more people at
home, attendance has skyrocketed. Nearly 1,000
participants attend English education programs
monthly. Educational offerings in foreign
Finding ways to adapt some of the in-person
languages such as Vietnamese, Korean, and
services we offer and continue to support our
Spanish are expanding weekly, including a
community has been challenging, but also
Christina Selter, from Saddleback Church PEACE Ministry, works with AlzOC
Spanish AlzOC Facebook page, which debuted in staff to provide food pantries with special meal boxes for seniors.
extremely rewarding. AlzOC has grown its
August. Additionally, over a dozen support groups
caregiver audience online, provides critical
now meet virtually on a monthly or bi-weekly basis.
support directly to vulnerable older adults, and has discovered new ways to aid our
community and partners in the fight against COVID-19.
The organization has been able to bring some much-needed fun into the online
space through the Connect2Culture (C2C) programming. Typically, this
We made a conscious choice when quarantine began to stop active fundraising and
programming is held in-person, and persons with dementia and a care partner come
to focus on services to the community, our families and donors. The time has come
and enjoy concerts, dances, sing-alongs, and other field trips. AlzOC has hosted
to ask for your support so that we can continue these vital services.
virtual “C2C at Home” events since March, including a Memories in the Making® art
The pandemic has changed how AlzOC serves, not its commitment to help. For
session, concerts, sing-alongs, and Brain Dance, a movement and memory
more information, visit www.alzoc.org.
program done in concert with Segerstrom Center for the Performing Arts.
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Meeting Challenges, Elevating Families
Friendly Center, and its 96-year history in Orange County, is the result of a
community coming together to serve vulnerable children and families. It is this spirit
of compassion that allows them to serve thousands every year – and one that is
needed more than ever as the number of vulnerable children and families in
Orange County continues to rise.

Whatever It Takes
To Help Youth Pursue Greatness
At Boys & Girls Clubs of Central Orange Coast, we believe every child has the potential to
do great things, and we are committed to doing whatever it takes, both academically and
on a social-emotional level, to support our youth. Through this difficult time, our commitment to serve as mentors and champions and provide them with the tools they need to pursue greatness remains steadfast.
Since the onset of the COVID-19 pandemic, we have responded to developments surrounding the crisis and our community’s most urgent needs by implementing strategies and
securing partnerships to provide support where it is needed most. These strategies include
virtual programming to keep our Club members and families connected, online resources
and support for high school students working toward their college and career goals, on-site
full-day childcare services and summer camps for front-line and essential workers, and directing resources to some of our community’s most vulnerable families.
Since March, we have worked with our partnership network to host weekly food distribution
drives so food-insecure families have what they need, distributed new laptops and Wi-Fi
hotspots to families without technology at home, provided backpacks and school supplies
to students in the cities we serve, and hosted four blood drives with American Red Cross.
With the start of the new school year, in addition to our Club’s after-school initiative, we
have launched full-day programs for members at two of our sites so we can support distance learning for families that need childcare so they can go to work. We are maintaining
small group sizes and stringent health and safety measures.
As we look beyond the immediate crisis, we see even greater demand for our Clubs and
the mentors who remain focused on doing whatever it takes to help our members pursue
greatness. We are defined by our collective impact, all of us doing our part to support youth
– especially during unprecedented times. No matter what comes our way, we will continue
to fulfill our mission and meet the needs of our community. Please consider making a gift at
any level to support our Club's efforts. Visit www.boysandgirlsclub.com to learn more and to
donate.

Their mission is to provide stability,
opportunity, and hope to children and
families in poverty. With the pandemic
came a need to focus on stability; making
sure struggling families have the
resources to endure – and in some
cases survive – the months ahead.
Friendly Center is meeting challenges facing low-income Orange County
families through programs that have been part of the organization’s work for years,
like food distributions, mental health services, utility and rental assistance, domestic
violence intervention, academic tutoring, and more.
Even in times of economic prosperity, Friendly Center clients often struggle to feed
their families, pay rent, and secure employment. These challenges have
intensified since March and the number of families experiencing them is
increasing. This is why accessible, emergency assistance programs like those
Friendly Center provides are imperative to Orange County’s response to the
pandemic.
This reality has been recognized by local businesses like Allergan, Pacific Life,
Brown-Pacific Inc, Western Digital, Sundt Construction, and SoCal Gas that
have helped fund programs comprising Friendly Center’s pandemic response
efforts. Likewise, in May, Friendly Center was the recipient of a grant from the OC
Resilience Fund (a collaborative response by the Orange County philanthropic
community) which has bolstered rental assistance efforts and the purchase of
emergency food supplies.
Friendly Center invites you to be part of this work; responding to the ongoing
needs of Orange County families and helping them find stability when it is
needed most. Ways to get involved include attending the upcoming Night At The
Drive-In Gala, joining the Friends of Friendly Center giving program, becoming a
corporate donor or event sponsor, scheduling a food drop-off, volunteering, and
more! Visit friendlycenter.org or call (714) 769-8869 to learn more.
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PACIFIC SYMPHONY
Y

Transforming Lives Through Music
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Edwards Commitment to Giving Back
At Edwards, we are humbled by the generosity of our Orange County neighbors, as we have worked together to
support the community around us and beyond during this
time of tremendous need.
During the COVID-19 pandemic, our commitment to giving back has remained steadfast. To continue to meet the
needs of our charitable partners, we pivoted and adapted
our giving strategy to help those in immediate need. Our
foundation issued over $1 million in emergency community grants to partner organizations serving on the frontlines of COVID-19 and is providing safety net services
such as financial assistance for food, medication and rent
to communities where our employees live and work.

by donating more than 20,000 meals to local nonprofits,
Illumination Foundation and Mercy House.
We are inspired that our giving culture has remained a
constant during this unprecedented time. We are beyond
grateful for the altruism of our employees, as their interest in supporting and learning from our non-profit partners continued virtually.
To impact our community at an even grander scale, Edwards Foundation has also committed to tripling employee giving for the remainder of 2020.

Edwards Lifesciences, based in Irvine, Calif., is the
global leader of patient-focused medical innovations for
structural heart disease and critical care monitoring. We
Our dedication to our communities during the global panare driven by a passion for patients, dedicated to improvdemic has no borders, as the work we do supports those
ing and enhancing lives through partnerships with cliniglobally. In partnership with MAP International, we docians and stakeholders across the global healthcare
nated our latest innovations in critical care patient moniIllumination Foundation, a non-profit that supports the
landscape. Edwards’ commitment to charitable giving
toring technologies to hospitals in the Dominican
homeless in Orange County, served meals prepared and
and participation in philanthropic causes is one of the
Republic and Puerto Rico. The donation also included
donated by Edwards to help the community during
defining elements of its culture. Since 2004, the comCOVID-19 economic hardship.
600 kits assembled by employee volunteers that conpany and Edwards Lifesciences Foundation have gifted
tained medical and hygiene products to support patients.
almost $90 million to non-profit organizations around the world supporting unHere on our Irvine campus, employees have remained engaged in supporting
derserved patients and strengthening communities where its employees live and
local communities and non-profits in various ways, from donating more than 450
work. Support for these causes includes foundation grants, donations of Edbooks for Washington Elementary School in Santa Ana, to hand-sewing masks
wards technologies for humanitarian patient care, and pursuit of 100% of emfor local non-profits. At a time when our café was serving fewer meals due to
ployee involvement in charitable activities. Learn more at
employees working remotely, our café staff switched gears to serve neighbors
Edwards.com/corporategiving.
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Our Girls, Our Future
It has been a year like no other. 2020 has brought our community, our
country, and our world monumental challenges, the likes of which we
have never seen.
During this time, it is vital that young girls develop the courage,
confidence, and resiliency to overcome obstacles and
persevere. With the challenges and turmoil our society
faces today, never before has it been more important
to invest in girls’ leadership. Studies consistently
show that one of the most effective ways to boost a
nation’s economic output, enhance productivity,
and improve the overall vibrancy of society is to
invest in the leadership capabilities of girls and
women.
We must have the best and brightest men and
women at the table to innovate and problem
solve. But women are underrepresented in many
fields vital to our nation’s growth and prosperity.
Changing these statistics starts with giving girls
exposure to a wide range of experiences that inspire
them to develop lifelong leadership skills.
Today’s Girl Scouts offers unique experiences that span
critical areas, like STEM, Life Skills, Entrepreneurship, Civic
Engagement, Camping, and the Outdoors. Through their Girl Scout
experiences, girls from 5 to 18 develop critical thinking, goal setting,
decision-making, financial literacy, and so - much - more! And through
its All Girl Initiative, Girl Scouts of Orange County is focused on
expanding the ways girls are able to participate in Girl Scouts,

so every girl from every social, cultural, economic, and developmental
sphere can experience the life-changing benefits Girl Scouts provides.
We need this generation of girls to be the trailblazers our community, our
nation, and our world so desperately need. We need Girl Scouts!
The life-changing programs and experiences Girl Scouts
provide cost money. That’s why the organization is kicking
off its new Promise Circle of Giving at Voice for Girls 2020,
a free virtual event for all on September 18 that is
focused on creating diverse workplaces that fuel female
ambition. Reserve your free ticket at
girlscoutsoc.org/vfg.
Girl Scouts of Orange County’s Promise Circle is an
opportunity to join a community of donors who
demonstrate their commitment to a better tomorrow
by investing in girls through an annual gift at one of
several levels in the circle. When you join as a
founding member, you pave the way for our future
female leaders — talented, passionate, and courageous
girls, poised and ready to make our world a better place —
for the long term.
For more information about Girl Scouts of Orange County’s new Promise
Circle of Giving and accompanying benefits, visit
girlscoutsoc.org/promise or contact Barbara Powers at (949) 525-8775 or
bpowers@girlscoutsoc.org.
Thank you for investing in girls, who will change the world.
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OC Girls Can!
Our Mission
Inspiring all girls to be strong, smart & bold
Our Vision
Empowered girls in an equitable society
Girls Inc. of Orange County provides year-round, virtual and in-person holistic,
compensatory, and intentional programming focusing on STEM, financial literacy,
sound body image, healthy relationships, and college and career readiness.
In this year of uncertainty, school closures, and lost learning, Girls Inc. of Orange
County continues to offer support and academic intervention, to girls who need it
now more than ever.
We’ve pivoted to offering virtual programs that include synchronous and
asynchronous learning, leveraging online platforms and tools. Today, we are
proud to say that we are able to serve even more girls across Orange County
through our virtual outreach programs, and we are committed to continuing to
evolve our programs and approach to reach and positively impact girls in the OC
community. We believe that OC girls can!
We’d love for you to join us in inspiring girls to be strong, smart & bold. As a
volunteer, you can make a difference in the lives of our girls, lending your personal
and professional expertise as a virtual career panel participant, serving as a
mentor, or by participating in supply drives for our college bound girls.
For more information on our programs or how to get involved please visit:
www.girlsinc-oc.org or call (714) 597-8600.

Culinary Adventures for a Good Cause
Boasting one of the best terrace dining experiences in Irvine, Andrei’s Conscious
Cuisine & Cocktails is the perfect setting to enjoy a chilled cocktail, sumptuous
small plate or one of Chef Porfirio Gomez’s tantalizing entrées. Inspired by all
corners of the world, Gomez sources ingredients from local farms and ranches to
invent dishes that delight the senses and provide a creative spin on California
cuisine. Andrei’s Culinary Adventures is the restaurant’s newest initiative to infuse
the spirit of travel into delicious, weekly specials as a way to explore the world
through its flavors, while holidays abroad are on hold. Weekly “Adventures” will be
announced on Andrei’s website and social media. Gourmet take-out packages for
2 to 8 people are also available.
Andrei’s was established in memory of the owner Natalia Ostensen’s brother and
in order to pay forward his legacy of kindness, 100% of the restaurant’s net
proceeds are donated to the Andrei Foundation (www.andreifoundation.com).
Andrei’s is located at 2607 Main Street in Irvine at the corner of Jamboree and
Main, with convenient access to the 405 and 5 Freeways. The restaurant is open
to the public Tuesday through Friday 11:00am to 9pm and Saturdays from 3pm to
9pm and can be reached at (949) 387-8887 and www.andreisrestaurant.com.
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Support When it Matters Most
The Coronavirus pandemic has put a strain on most young adults.While many are
lucky enough to have families to turn to and a place to call home, COVID-19 poses a
special risk to community and foster youth who are vulnerable to homelessness and
sex trafficking and who lack a stable support system to lean on.
The pandemic has been exceptionally difficult for young adults as they transition into
adulthood.While a young person’s path to independence can be a tumultuous time,
Covid-19 has caused additional roadblocks, impacting their growth and future:
- More than 25% have been laid off
- 40% have had their wages reduced and are at risk of being forced to move out
of their homes
- 28% reportedly having a food crisis
Orangewood Foundation has been able to step up and provide support to these
young adults. Our staff members encourage and guide the youth to realize their
goals and successfully navigate the transition into a financially self-sufficient, healthy
adulthood.

Ultimately, we encourage our youth to look beyond today, and nurture a vision for the
future that extends beyond Orangewood services, but our doors are always open to
reconnect with them wherever life may take them or any time they need a little
support or encouragement.

By helping these young adults identify their own strengths, attributes, and internal
capabilities, we empower them to overcome their challenges and continue working
toward their dreams.

Recently, Orangewood Foundation was able to provide a lifeline to a former foster
youth coping with Covid-19 hardships.As an independent contractor caring for family
suffering from the Coronavirus, Angel was not able to receive healthcare benefits he
desperately needed. He turned to Orangewood -

Additionally, Orangewood has provided the following services to aid youth whenever
challenges arise:
- Health & Wellness - Mental Health Services, Emergency Services, Meals, &
Laundry
- Housing-Transitional Housing, Financial Assistance, & Referrals to Affordable
Housing
- Life Skills & Employment - Workshops, Job Referrals, & Peer Mentoring
- Education - Scholarships & Educational Support

“I have taken the time to lean on whom I have always counted on Orangewood Foundation.Time after time, Orangewood has shown me
that they might not be an individual but through their sense of
community, they’ve given me permanency and the comfort to reach out
and ask for things that I need to continue to strive for a better future.”
For more information about the services we provide or how you can help, please
visit: www.orangewoodfoundation.org
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Illumination Foundation
“When I arrived at La Mesa Shelter, I
finally felt safe and protected. I had been
living out of my car for over a month and
was desperate to get off the streets. I felt
so welcomed, and it was comforting to be
welcomed by the other women as the
new resident. I was happy and especially
grateful for the security and cleanliness
of the building. I owe Illumination
Foundation so much.” —Leslie
Mission
At Illumination Foundation, we believe
that every person has an intrinsic right to
home, health, and dignity. Our mission is
to provide targeted, interdisciplinary
services for the most vulnerable
homeless clients in order to disrupt the
cycle of homelessness in Southern
California.
Who We Serve
We provide a comprehensive safety net of client-centered services
for the most vulnerable individuals, families, and children in
Orange, Los Angeles, and San Bernardino counties. Illumination
Foundation goes beyond just housing people who are experiencing
homelessness—from street to home, we provide a full continuum of
care and resources to bring people the support they need.
Why Our Comprehensive Model Works
As individuals and families experiencing homelessness transition
from place to place, maintaining continuity in any aspect of their
lives is almost impossible, especially when it comes to accessing
health care, mental health, and substance use services. The
combination of these factors makes it challenging to disrupt the cycle of
homelessness and illustrates why Illumination Foundation’s comprehensive
approach is critical to addressing homelessness—and why it has been so
successful.
Our clients’ greatest challenge is overcoming barriers in order to move through the

continuum of care. At Illumination
Foundation, we embed medical and
behavioral health professionals in all
service settings, including shelters,
recuperative care, family emergency
shelters, and micro-communities. When
our clients move from one setting to
another—from recuperative care to a
micro-community for example—we
continue to envelop them with wraparound services that meet their needs
and provide them the tools and
resources to move toward selfsufficiency.
Our Response to COVID-19
Illumination Foundation is on the
frontlines to ensure we protect the safety
and health of our clients, employees, and
community throughout this public health
crisis. The focus of this effort is shelter
and prevention, utilizing safe social
distancing protocols to mitigate the spread of COVID-19 within the
homeless population and take the burden off hospitals and the
public health system. During the COVID-19 pandemic, we opened
six additional temporary sites in eight weeks. To date, we have
served more than 1,500 clients in these six sites.
Current Programs and Services
Our current programs and services include shelters, recuperative
care, housing, behavioral health and substance use counseling,
and a children and families program.
Illumination Foundation is proud of the care we provide to the
clients we serve. Every person has their own story, and no two stories are alike. It
is the ability to meet people where they are and compassionately help them
progress to a better place mentally and physically that defines who we are.
To help someone today, please contact us at (949) 273-0555 or visit our website
at www.ifhomeless.org.
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Hope Builders Turns Their Annual One-Night Gala
Into a 25-Day Digital Fundraising Success
There is no need to reiterate how this year is
unlike any other, nor how the Covid-19 pandemic
has impacted fundraising for non-profits
worldwide. We’d rather focus on the incredibly
inspirational stories coming out of Hope Builders,
an Orange County-based non-profit that moves
young adults from poverty to prosperity.

in-person event to a 100% digital campaign took
an enormous amount of effort to pull off during the
pandemic,” said Blett. “But, Hope Builders set out
to build donors’ confidence that the agency will
emerge from this crisis stronger and even better
equipped to prepare young adults for a career in
the workplace.”

This year is Hope Builders’ 25th Anniversary and
plans for their annual Light Up A Life gala, held in
September, were already underway in early
March. For over two decades, this event has
raised 20% of the annual funds needed to provide
hundreds of disadvantaged young adults in
Orange County the mentorship, life skills and job
skills training that meet the needs of employers.
Like most other large public events, Hope Builders’ plans came to a grinding halt
in mid-March.

25 Days For Building Hope will culminate on
Labor Day, September 7th. Shawna Smith, Hope
Builders Executive Director, says, “Hope Builders
is a workforce development agency, making Labor
Day the perfect end date to our 25-day
celebration. This campaign celebrates the
community that has helped us connect more than
6,000 Orange County young adults to careers.”

The disappointment of canceling their annual gala was compounded by the fact
that it was also their 25th Anniversary celebration. Tim Blett, Hope Builders’ Board
Chair as well as CEO and Partner, eMaxx Partners and long-time visionary
Entrepreneur, asked the Board of Directors to consider making a significant,
strategic shift in their fundraising efforts. This shift would require a move from a
one-night in-person gala to a 25-day digital campaign.
This campaign was designed to tell Hope Builders’ story of 25 years of success
and make the case that the need for what the agency does has never been
greater. 25 Days for Building Hope launched August 14th and includes 25 days of
engaging video content— delivered via emails, social posts, and Zoom events—
that tell the story of Hope Builders’ past, present and future. “The shift from an

Sister Eileen McNerney, CSJ, founder of Hope Builders and current Board
Member, reminisces over the last 25 years and the positive impact these young
people have made in their communities, stating, “We could never have come this
far without the ongoing support of our major donors, like the Behr Paint Company,
eMaxx Partners, Guaranty Chevrolet, JPMorgan Chase, the Palmer Family
Foundation and Ortiz Enterprises. I look forward to continuing to work with them to
build more hope in Orange County.”
To learn more about Hope Builders “25 Days For Building Hope”, visit:
https://25daysbuildinghope.org/
Hope Builders
P.O. Box 685
Santa Ana, CA 92701
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Delivering Our Mission During the Coronavirus Outbreak
Disasters don’t stop during a pandemic and neither does the work of the American
Red Cross of Orange County. Coronavirus hasn’t prevented us from continuing to
serve our communities – but it has meant we’ve adapted how we serve them.
BLOOD SERVICES: The Red Cross is testing blood, platelet and plasma donations
for COVID-19 antibodies. The test may indicate if the donor’s immune system has
produced antibodies to this coronavirus, regardless of whether they developed
symptoms. Each Red Cross blood drive and donation center follows the highest
standards of safety and infection control, and additional precautions – including
temperature checks, social distancing and face coverings for donors and staff – have
been implemented to help protect the health of all those in attendance. Donors
are asked to schedule an appointment prior to arriving at the drive and are required
to wear a face covering or mask while at the drive, in alignment with Centers for
Disease Control and Prevention public guidance. In coordination with the FDA and
blood industry partners, we are collecting convalescent plasma from individuals who
are fully recovered from COVID-19 to help with treatment for the most seriously ill
patients.
DISASTER RELIEF: We’ve created new protocols to help keep everyone safe in this
environment. During this pandemic, while the nation is practicing social distancing,
we’re now providing some disaster relief virtually, including mental health support
and financial assistance. Depending on the circumstances of a disaster, the Red
Cross will either prioritize individual hotel rooms or open more shelters that can
support fewer people than normal. Additionally, the Red Cross Virtual Family
Assistance Center provides integrated condolence care to support grieving families
who have lost someone to COVID-19.
SERVICE TO THE ARMED FORCES: Most of our services are now virtual, including
“Get to Know Us Before You Need Us” pre-deployment briefings and our COVID-19specific Resiliency Program course. We are distributing face masks to military and
veteran hospitals and installations. We continue to answer emergency calls 24/7.
INTERNATIONAL SERVICES: International Red Cross and Red Crescent teams are
responding to and containing the spread of the virus through community-based
health and hygiene promotion, access to basic services and other mitigation

activities. Along with funding, the American Red Cross is contributing data and
technical expertise to the global Red Cross and Red Crescent network’s fight against
the coronavirus.
TRAINING SERVICES: The Red Cross continues to offer lifesaving training courses,
where permitted, with social distancing approaches and following current public
health guidance. Online options, including the new “Returning to Work during
COVID-19” and “Psychological First Aid during COVID-19” courses are also
available.
Help the Red Cross deliver its mission in Orange County and nationwide. Sign up to
volunteer with the Red Cross by visiting redcross.org/volunteer. If you are healthy
and well, please make an appointment to donate blood in the days and weeks to
come. To make a financial donation or for more information on how you can support
the Red Cross, visit redcross.org.
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Investing in the Long-Term Sustainability of Children’s Charities
Sandy Segerstrom Daniels, Managing Partner of South Coast Plaza and C.J.
Segerstrom & Sons, founded Festival of Children Foundation (FOCF) in 2003 in
response to the need in her native Orange County for charities to collaborate and
fundraise for a greater collective impact. Since then, FOCF has created a network
of 480 charities across America which are diverse in mission, thought, geography,
and size, but share a common goal - to improve the lives of children. Today,
FOCF’s network of member charities impact about 50% of our nation’s kids.
Partnerships in the business community have made it possible for
FOCF to offer free programs that assist in maintaining well-funded,
well-marketed, and efficient charities. Together, we have helped charities find success, translating directly into their ability to help children.
Designated funding covers 100% of the administrative expenses, allowing support from our partners to be invested directly into programs
to maximize their impact. Our programs have:

• A COVID-19 Crisis Page was launched to bring immediate relief from the public
to charities impacted by the pandemic.
• $840,000 of cutting-edge fundraising software licenses has been distributed as
charities are becoming more reliant on online fundraising.
• Weekly Q&As hosted by Justin Wheeler, CEO of Funraise, are helping charities
get the most current insight on topics such as: transitioning to digital fundraising,
and understanding how the CARES act applies to non-profits.
• “Let’s Pony Up for the Kids,” a national fundraising effort in July,
helped fund some of the greatest needs of children’s charities affected
by the economic crisis of COVID-19.
In an effort led by Sandy and Festival of Children Foundation, the
United States Senate declared September as National Child Awareness Month (NCAM) for the 13th consecutive year with the passing of
S.Res. 678 on August 6, 2020. NCAM’s purpose is to bring our focus
back to our children – the one resource that guarantees greatness in
the future.

• Raised $4.5 million for innovative programs and cultivated new
donors for the long-term sustainability of charities.
• Delivered 3,690 hours of continued education to build skill-sets that
are vital for non-profit executives to become adept at meeting the
challenges of an evolving fundraising landscape.
• Brought charities to the attention of 36 million of people, educating the public
about the important work they are doing, conducting donor outreach, recruiting
volunteers and seeking collaborative opportunities with likeminded organizations
and individuals.

September has been a time when the community gathered at South
Coast Plaza for the annual Festival of Children® to connect and learn
about the charities serving Orange County. While this will not be possible during this pandemic, the charities need the community’s support now more
than ever. So, in response to this unprecedented crisis, this year’s Festival of Children® will be celebrated online. Join Festival of Children Foundation this September at festivalofchildren.org and let’s “Pony Up for the Kids”!

Now, as COVID-19 is changing the landscape for charities, FOCF is responding
with emergency programs to offer added support:

For more information, contact Cassady Taylor, Executive Director of Marketing &
Public Relations ctaylor@festivalofchildren.org
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Orange County: A TALE OF TWO CITIES
There are thousands of at-risk people
living in pockets of poverty throughout
Orange County, in jeopardy of not
having food to eat or safe shelter in
life-threatening situations. But even if
you live here, you may not know this.
Orange County is a Tale of Two
Cities, best known to outsiders and
tourists for our glamourous lifestyles
and oceanfront resorts, in close
proximity to what many consider the
best of California.
But what you don’t see is are the
invisible people, tucked away under
freeway offramps and along train
tracks, far from private toll roads
where we can zip from San Clemente
to Beverly Hills without noticing the
struggling cities in between.
The tale we rarely hear is of the 35,000 invisible hearts that beat in the shadows
with no place to call home. Or the quiet groans of the empty stomachs of over
450,000 children who go to bed hungry at night.
These pockets of poverty co-exist, alongside major commercial and tourist
destinations, neighbors to the glittering lights and exciting sounds of places that
may never be experienced by those who virtually live next door.
Je’net Kreitner, founder & CEO of Grandma’s House of Hope, personally
understands the disparity of our community. A professionally trained opera singer
and accomplished actor, she took on the lead role of an abused streetwise
prostitute in a production called “Homeless, A Street Opera.” Memories of her own
childhood abuse began to resurface, and flashbacks of herself being molested
and trafficked by her father, sent her spiraling.
Three years later, she was homeless herself, having been drawn into a dark world
of trauma induced PTSD, domestic violence and self- medication. She was

abandoned by her abuser in
Anaheim and spent her first night of
real homelessness huddled in a
phone booth across from Disneyland
with her 6-year-old son. For months,
she bounced from motel to motel,
hopeless, homeless, and struggling
to survive.
Then one day, an angel entered her
life. He brought with him the gift of
unconditional love and time to heal.
His faith in her gave Je’net the
strength she needed to land back on
her feet, and lead her to a higher
purpose.
Ten years later, Je’net started a nonprofit called Grandma’s House of
Hope – her vision casting a wide net
to help others like herself who struggled to overcome trauma and find hope. Now
Grandma’s House consists of 17 housing locations for both men and women who
are experiencing homelessness. Our hunger program, Nana’s Kidz has provided
over 3 million meals to hungry OC children. And HopeWorks! Education and
Enrichment Center provides after school programming for at risk kids in low
income housing, giving them individualized care and resources to improve their
quality of life.
Our two cities have collided during the COVID-19 pandemic. We can no longer
look the other way. The needs of our invisible community which have
skyrocketed. We need your help!
Join us in making a meaningful contribution to your community. Our
Platinum Seal on Guidestar will give you peace of mind knowing your
financial investment is directly improving the quality of life for those living
in pockets of poverty throughout Orange County.
To learn how you can “Empower the Invisible Populations of Orange County,”
please go to www.grandmashouseofhope.org .
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“We Never Thought We’d Need You.”
These are words that staff at Meals on
Wheels Orange County have heard
thousands of times since March. As the
largest nonprofit provider of nutrition and
support services to older adults in Orange
County with over 50 years of experience,
the organization knows a thing or two about
local seniors struggling with hunger and
isolation.
Providing a million meals annually to over
10,000 clients through a network of 600+
volunteers and 23 local partnering senior
centers, their core services combat
malnutrition, isolation, and loss of
independence. In normal times, they
provide heart-healthy, diabetic-friendly
meals and case management services to
homebound seniors, as well as lunches that
foster personal connections at local senior
centers through their Lunch Cafés.

induced hardships head-on, helping
those who have nowhere else to turn.
And because our most vulnerable
neighbors are still at risk and in need of
nutrition, every four weeks, Meals on
Wheels Orange County now serves the
same number of meals they would
usually provide in six months.
New clients Norma & Ronald recently
shared: “We appreciate the meals that
are coming to our home. Overnight
everything changed, and these are so
good to have. We are new to the program
– never thought we’d need it. The meals
are well planned, nutritious and taste
good. And the delivery is very safe.” It’s
clear that Meals on Wheels Orange
County provides so much more than just
a meal.
Meals on Wheels OC provides meals to older adults age 60+ curbside at their local senior
center. Thousands of seniors continue to seek help during the ongoing pandemic.

But the COVID-19 outbreak has posed a
particularly severe threat to older adults and dramatically disrupted the way the
nonprofit normally operates. With all older adults suddenly vulnerable, demand for
assistance has exploded. Paired with stay-at-home orders and the closure of senior
centers, thousands were suddenly in need while trying to remain healthy and safe.
Meals on Wheels Orange County worked relentlessly to develop an answer,
retooling the hot Lunch Café meals into a new Grab & Go meal solution.
Seniors—or friends or family members—now pick up the meals curbside from
local senior centers. Additionally, the need for traditional home-delivered meals
has continued to climb. Through donations from community members, the
organization is committed to using all available resources to meet pandemic-

You are invited to attend a unique,
uplifting free virtual event from the
comfort of your home on Sunday, October 11, from 6:30pm – 7:15pm. Meals on
Wheels Orange County will premiere their new short documentary, Step Up to
the Plate: Our Community in Action, to celebrate Orange County’s response to
the needs of your senior neighbors. Register today online at
www.MealsOnWheelsOC.org.
CONTACT INFO:
Meals on Wheels Orange County
1200 N. Knollwood Ave., Anaheim, CA 92801
(714) 220-0224
info@MealsOnWheelsOC.org
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Ending the Cycle of Violence
WTLC is an organization dedicated to helping survivors of domestic violence and
human trafficking heal from situations of abuse and exploitation. Our vision is to
end the cycle of violence—we are committed to creating long-term change in our
community, building a society that protects every person’s health, safety, and
autonomy.

This year, we are beginning the exciting work of expanding our Prevention
programming to include people who have demonstrated abusive behaviors in
their relationships, helping these individuals acknowledge the harm they
have caused, identify and change ongoing abusive behaviors, and make a
commitment to preventing harm in the future.

The most visible component of this work is Intervention. When you think of a
Domestic Violence organization, this is the type of work that probably comes to
mind—our emergency shelter, our 24/7 helpline, our counseling services, our legal
advocacy. This is the individual-level work that Advocates do to help survivors
heal, find stabilization, and grow after experiencing the trauma of an abusive
home.

Many people balk at the idea of inviting individuals who have caused harm
into our programs. These individuals are labeled abusers, and are often
considered irredeemable, incapable of change and deserving of shame and
ostracization.

Equally important—but often much less well-recognized—are our Prevention
efforts. This is the work we do to prevent future violence from occurring at all.
Intervention is critical to survivors who have experienced abuse—but what if it
wasn’t ever necessary in the first place? What if we could create an environment
where that violence never took place, where people had the resources to maintain
healthy relationships, and the trauma of abuse could be avoided entirely?
That’s the goal of Prevention. Currently, WTLC’s efforts in this area focus on
educating the community on domestic violence, human trafficking, and related
abuse. We provide trainings to local schools, businesses, and organizations on
topics such as healthy relationships, safe workplace environments, and embracing
healthy masculinity. We hold workshops that empower survivors to recognize red
flags and protect themselves in future relationships. We hold trainings for
community members to become certified Domestic Violence Counselors.

However, if we intend to create change in our society, we need to recognize
that people themselves are capable of change. Our work with survivors of
abuse centers on the belief that those in our programs have the power to
change their lives for the better. This new Prevention program simply extends
that same belief to those who have caused harm.
Someone who has acted abusively in the past is not inherently a bad person,
but they might find it difficult to learn and change if resources are withheld
from them because society considers them beyond redemption. By
introducing safe and accessible services to those who are ready to begin the
hard work of digging deep and making change, WTLC is taking an important
step towards ending the cycle of violence in our community.
If you have questions about this program or are interested in receiving help
addressing your own harmful behaviors, please call our 24/7 helpline at 877531-5522.
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The Fight Against Breast Cancer Is Not Cancelled
Sometimes you don’t know the weight of a statistic until it touches your life
In Orange County, every day five women are diagnosed with breast cancer and one
woman dies from the disease. For me, those statistics became a reality when that
one woman was my mom. At age 36, my mom was diagnosed with
stage 4 breast cancer. Her breast cancer ultimately metastasized
to her liver and after four long years of fighting, she lost her battle. I
was seven years old and the youngest of my two brothers had just
started kindergarten.
My dad was my mom’s primary caregiver and was left with three
children and medical debt that amounted to what it would have cost
to put us through college. After struggling with severe depression
and alcoholism, we ultimately lost my dad to liver failure. Not only
did breast cancer take my mom, but it took her caregiver with it.
This left me with a new life’s purpose: to work toward a day where
we never lose another mom to breast cancer again.
When choosing my career, I knew I needed to fight breast cancer.
Without question, I knew if anyone had a shot at ending this
unacceptable disease, it’d be Susan G. Komen. The combination
of science, education, and direct help to those facing breast cancer
from Komen programs has helped lead to a 40% decline in
mortality from 1989-2016 nationwide. The progress made in
treatments, access to care, and education over the past 28 years is
because of people like you.
Passionate people like me are working in dedicated companies like yours to
advocate and empower Komen Orange County to continue bringing invaluable
breast health resources to people who need them most. Because of you, Komen

empowers patients with personalized breast health information, improves access to
high-quality care, offers treatment assistance and patient support, advocates for
strong public policy, and funds innovative research.
We need You. OC women with breast cancer need You. Please
join with your employees who are breast health advocates and
help Komen continue funding access to quality screenings and
healthcare for those in need by partnering with Komen Orange
County.
While the COVID-19 pandemic has created new challenges, the
fight against breast cancer is NOT cancelled. Encourage the
women in your life to get regular mammograms and support them
through the next steps – whatever they may be. You do have the
power to save a life.
We’ve come a long way, but breast cancer still isn’t finished. In
1998, 90% of metastatic breast cancer patients died within 2 to 3
years of diagnosis. Today, about 25% of stage 4 breast cancer
patients live past 5 years.
My name is Susannah Torok, Development Coordinator. Contact
me at storok@komenoc.org if you and your company are
interested in being a part of our corporate partnership program. I
look forward to hearing from you! You can learn more about what we have
upcoming at komenoc.org.
Together, we will create a world without breast cancer.
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ANAHEIM FAMILY YMCA
For a better us.
The Anaheim Family YMCA is a cause-driven organization that is for youth
development, for healthy living and for social responsibility. That’s because a
strong community can only be achieved when we invest in our kids, our health
and our neighbors. To bring about meaningful change, individuals need ongoing
support, encouragement and connections to others — all of which the Y provides
in abundance.
The Anaheim Family YMCA impacts over 7,000 families in more than 50 locations
by: Promoting Learning; Keeping Kids Safe; Improving Health; and connecting
people to positive Values. The Y has served over 2,400 families providing over
$1.1 million in financial assistance.
Our doors may have been closed, but the Y hasn’t stopped serving the
community. We’ve been hard at work providing emergency services to families,
frontline workers and our neighbors in need.
The Anaheim Family YMCA pivoted immediately
when the Covid crisis started. With the help of many
community partners, the Y has been going out into
the communities to serve over 15,000 free meals a
day to families and residents. We recently reached
the one million mark in serving healthy meals to our
Anaheim neighborhoods and we could not have
done this without the support of our local community
partners. “You’re doing a big thing in the
community…” said a YMCA Food Program Participant; “…the Y is really helping
out with serving all these meals.”
We’ve also focused on virtual support and partnered with our school districts to
help distribute Chromebooks and preschool supply care packages to our students,
launched virtual tutoring lessons and provided social services resources to help
students with their distance learning work & activities.
We’ve offered swim lessons and sports & performing arts classes with smaller
class sizes this summer so kids can still have fun and be active while staying
safe.
Moving forward, the way we’ll interact with each other will be different; but at the Y,
you’ll always be able to connect with people, improve your health and wellness,
nurture your children’s potential and help strengthen our community. While we

can’t predict how long the COVID-19 crisis will last, or whether it will be necessary
to close programs again in the future, we are committed to doing whatever is
necessary to ensure everyone’s safety. We’re following guidance from health
experts and local officials to determine the safest way to serve everyone in our
community. We will continue to engage and serve all people where they are,
including through virtual offerings and outreach services for those who continue to
practice physical/social distancing and those who need special support during
these challenging times.
The Y isn’t a building. It’s people from all backgrounds and walks of life who come
together to improve their lives, nurture their families and strengthen their
community, together. The Y is a place for anyone who needs us. We provide over
2,400 families a year with financial assistance helping shape the future of youth
throughout Anaheim, Stanton, La Palma, and Cypress communities. But we can’t
do it alone. Donate to the ANAHEIM FAMILY YMCA today.
To learn more about the Anaheim Family YMCA, visit www.anaheimymca.org.
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